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Overwhelming  Importance  of 
“if  The  Tribune  in  Chicago 


IN  CHICAGO 

5491810 


Reaching  the  Masses 

Many  an  advertiser  has  hammered  away  for 
years  in  expensive  magazine  space  and  se¬ 
cured  spotty,  unprofitable  “national”  distri¬ 
bution,  only  to  find  that  his  goods  have  insig¬ 
nificant  sale  in  great  metropolitan  markets. 

A  leading  advertiser  in  national  periodicals  recently 
discovered  that  his  goods  were  sold  by  less  than  300 
grocery  stores  in  Chicago.  During  the  past  few 
months  a  local  newspaper  campaign  prefaced  by  sales 
work  under  direction  of  The  Chicago  Tribune  Mer¬ 
chandising  Service  has  placed  these  goods  in  more 
than  4000  Chicago  groceries. 

THE  CHICAGO  Multiplication  of  mediums  used 
SUNDAY  results  in  some  increased  circula- 
ciTY  tionbut  in  much  duplication.  Even 
^'307|412^  if  an  advertiser  used  all  the 
I  1  women’s  periodicals  shown,  he 


CIRCULATION 
Of  14  LEADING 
WOMENS 
MAGAZINES 
IN  CHICAGO 

236.III 


CIRCULATION 
OF  13  LEADING 
MONTHLY 
MAGAZINES 
IN  CHICAGO 

222.541 


CIRCULATION 
OF 6  LEADING 
WEEKLY 
MAGAZINES 
IN  CHICAGO 

139.924 


would  not  reach  236,111  Chicago  families;  but  he  can 
reach  more  than  30/', 412  Chicago  families  through  The 
Chicago  Sunday  Tribune. 

Reaching  Them  With  a  Punch 

Newspaper  advertising  has  more  driving  power  than 
any  other.  It  is  tied  up  with  news — a  product  so 
essential  that  repeatedly  the  government  has  recog¬ 
nized  newspapers  as  public  utilities. 

The  Chicago  Tribune  is  a  powerful  influence  in  the 
lives  of  all  the  citizens  of  Chicago.  Even  when  they 
oppose  it,  they  are  keenly  interested  in  what  The 
Tribune  does.  This  cannot  be  said  of  any  periodical 
or  group  of  periodicals. 

Many  a  magazine  lies  unread  in  the  home  of  the  sub¬ 
scriber  for  days,  for  weeks,  forever ;  but  every  copy  of 
The  Chicago  Tribune  is  read  and  read  immediately.  A 
definite  part  of  every  day  is  set  aside  for  reading  The 
Tribune.  Every  copy  breathes  action,  timeliness,  radi¬ 
ates  the  spirit  of  “do-it-now,”  produces  immediate 
results  for  advertisers. 

Reaching  Them  at  Low  Cost 

The  maximum  rate  for  black  and  white  advertising  in  The 
Chicago  Sunday  Tribune  is  .0011  per  line  per  thousand  of 
circulation.  The  corresponding  rate  for  advertising  in  the 
periodicals  listed  on  this  page  averages  five  times  as  much: 
Newspaper  advertising,  and  particularly  Chicago  Tribune 
advertising,  reaches  the  masses,  has  the  punch  and  is  the 
most  economical  form  of  advertising.  If  you  wish  to  know 
more  about  it,  a  representative  from  one  of  the  offices 
listed  below  will  be  glad  to  call  on  you. 

Explanation  of  Chart 

This  chart  pictures  the  circulation  of  various  periodicals  in 
the  city  of  Chicago  as  compared  with  that  of  The  Chicago 
Sunday  Tribune,  and  contrasts  both  with  the  number  of 
families  which  make  up  this  market] 

Circulation  figures  for  magazines  are  taken  from  the  Gould 
chart  of  the  American  Association  of  Advertising  Agents. 
They  are  at  least  a  year  old,  but  are  the  best  available  as 
periodicals  do  not  make  .a  practice  of  publishing  their  circula¬ 
tion  by  cities. 

The  circulation  quoted  for  The  Chicago  Tribune  is  taken 
from  the  publisher’s  statement  to  the  Audit  Bureau  of  Circu¬ 
lation  for  the  six  months  ending  September  30,  1919,  which 
showed  a  circulation  of  666,496.  The  circulation  of  the  Sun¬ 
day  Tribune  now  exceeds  725,000. 

Therefore,  although  all  the  publications  indicated  above,  in¬ 
cluding  The  Chicago  Sunday  'Tribune,  may  today  have  circu¬ 
lations  greater  than  those  quoted,  the  fundamental  lesson 
taught  by  the  chart  is  still  true. 
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“One  thing  is  certain” — 

Daily  Newspaper  Advertising 


ALABAMA 

2,500 

10,000 

Circulation 

lines 

lines 

Birmingham  Age-Herald  .... 

...(M) 

22,300 

.07 

.05 

Birmingham  Age-Herald  . 

....(S) 

27,405 

.08 

.06 

Birmingham  Ledger  . 

...(E) 

34,018 

.07 

.07 

*Birmingham  Newt  . 

...(E) 

45,343 

.10 

.10 

*Birroinffham  Newt  . 

....(S) 

48,070 

.12 

.12 

Mobile  Newi-Item  . 

...(E) 

10,136 

.03 

.03 

Mobile  Reffitter  . 

...(M) 

23,709 

.05 

.05 

Mobile  Regitter  . . 

....(S) 

33,137 

.06 

.06 

Montgomery  Advertiter  . 

...(M) 

24,187 

.05 

.05 

Montgomery  Advertiter  . 

....(S) 

24,736 

.06 

.06 

FLORIDA 

Jackionville  Metropolis  . 

...(E) 

18,740 

.05 

.05 

Florida  Timet-Union.  Jackton- 

ville  . ( 

[M&S) 

26,915 

.06 

.06 

Palatka  Morning  Poit . 

...(M) 

1,450 

.0122 

.0122 

Pensacola  Journal  . 

...(M) 

6,485 

.025 

.025 

Pensacola  Journal  . 

....(S) 

7,900 

.025 

.025 

Pensacola  >Iews  . 

...(E) 

5,425 

.02 

.02 

GEORGIA 

'Atlanta  Georgian  . . . 

...(E) 

39,386 

.08 

.08 

....(S) 

'Augusta  Chronicle  . 

...(M) 

11,074 

.03 

.03 

'Augusta  Chronicle  . 

....(S) 

10,008 

.035 

.035 

Augusta  Herald  . 

....(E) 

13,958 

.035 

.035 

Augusta  Herald  . 

....(S) 

9,413 

.035 

.035 

Columbut  Ledger  . 

(E&S) 

7,592 

.03 

.03 

Macon  Telegraph  . 

...(M) 

23,450 

.04 

.04 

Macon  Telegraph  . 

....(Si 

19,321 

.04 

.04 

Savannah  Newt  . 

(MAS) 

21,120 

.055 

.04 

Savannah  Press  . 

,...(E) 

15,357 

.04 

.04 

KENTUCKY 

Louisville  Herald  . 

...(M) 

45,616 

.08 

.08 

Louitville  Herald  . . 

....(S) 

49,090 

.08 

.08 

Paducah  News  Democrat  ... 

...(M) 

6,972 

.0225 

.018 

LOUISIANA 

'New  Orleans  Times-Picayune..(M) 

76,171 

.12 

.12 

'New  Orleans  Times-Picayune...(S) 

92,360 

.15 

.15 

'New  Orleans  Daily  States.. 

....(E) 

41,925  1 

'New  Orleans  Daily  States... 

. (S) 

37,563  I 

*New  Orleant  Item  . 

....(E) 

74,541 

.12 

.12 

*New  Orleant  Item  . 

....(S) 

90,488 

.15 

.15 

NORTH 

CAROLINA 

*AtheviIle  Citizen  . 

...(M) 

11,985 

.03 

.03 

*AsheviIle  Citizen  . 

....(S) 

9,704 

.03 

.03 

*AtheviIle  Timet  . 

....(E) 

7,236 

.025 

.02 

Charlotte  News  . 

.(E&^ 

10,849 

.03 

.03 

•Charlotte  Obterver  . 

...(M) 

18,360 

.055 

.03 

•Charlotte  Obterver  . 

....(S) 

18,557 

.065 

.04 

Durham  Sun  . 

....(E) 

5.325 

.02 

.02 

'Greensboro  Daily  News . 

....(M) 

15.975 

.05 

.04 

'Greensboro  Daily  News . 

....(S) 

21,117 

.06 

.05 

Greensboro  Record  . 

....(E) 

8,000 

.025 

.025 

Raleigh  News  and  Observer. 

,...(M) 

22,273 

.05 

.04 

Raleigh  News  and  Observer. 

. (S) 

22,210 

.05 

.04 

•Wilmington  Dispatch  . 

....(E) 

4,498 

.02 

.02 

Wilmington  Dispatch  . 

....(S) 

3,840 

.02 

.02 

'Winston-Salem  Journal  . 

(M&S) 

5,358 

.025 

.02 

'Winston-Salem  Sentinel  - 

...:(E) 

6,956 

.03  ' 

.03 

SOUTH 

CAROLINA 

Anderson  Mail  . 

....(E) 

4,431 

.0178 

.0178 

Charleston  American  . 

...(M)l 

Charleston  American  . 

....(S)  I 

•Columbia  Record  . 

....(E) 

12,991 

.03 

.03 

'Columbia  Record  . 

. (S) 

12,007 

.03 

.03 

Columbia  State  . 

...(M)  1 

Columbia  State  . 

....(S)  { 

Greenville  News  . 

(M&S) 

8,485 

.035 

.03 

Greenwood  Index  Journal.... 

....(E) 

4,785 

.02 

.02 

Spartanburg  Journal  &  Carolina 

Spartan  . 

....(E) 

2,9581 

Spartanburg  Herald  . 

...(M) 

4,416  ) 

.03 

.03 

Spartanburg  Herald  . 

....(S) 

5,262  J 

TENNESSEE 

•Chattanooga  News  . 

....(E) 

14,349 

.04 

.04 

Chattanooga  Times  . 

....(M) 

26,988 

.07 

.07 

Chattanooga  Times  . 

. (S) 

23,466 

.07 

.07 

Knoxville  Sentinel  . 

. (E) 

21,290 

.05 

.045 

'Knoxville  Journal-Tribune 

....(M)  ) 

. 

•Knoxville  Journal-Tribune 

. (S)  f 

.05 

Memphis  Commercial  Appeal.. .(M) 

78,214 

.14 

.12 

Memphis  Commercial  Appeal. .. .(S) 

109,031 

.17 

.15 

•Nashville  Banner  . 

. (E)  1 

(.07 

.07 

•Nashville  Banner  . 

. (S)  f 

1.08 

.08 

'Nashville  Tennessean  . 

....(M) 

26,0471 

'Nashville  Evening  American. . .(E) 

16,110  ) 

.08 

.08 

'Sunday  Tennessean  &  American  (S) 

29,570 ) 

VIRGINIA 

{Bristol  Herald  Courier . 

.(M&S) 

8,750 

.04 

.04 

Danville  Register  and  Bee... 

.(M&E) 

9,451 

.03 

.027 

Newport  News  Timet-Herald 

....(E) 

•10,354  ) 

Newport  News  Daily  Press.. 

(S&M) 

6,476  J 

Norfolk  Ledger  Dispatch — 

. (E) 

38,494 

.08 

.08 

Roanoke  Times  . 

(M&S) 

9,570  1 

Roanoke  World'News  . 

....(E) 

10,315  J 

Government  Statement,  October  1st.  1919. 
•A.  B.  C.  Report,  October  1st,  1919. 
{Includes  Bristol,  Tenn. 


Trade  That  Sticks 


The  Pick  of  the  Papers 

When  you  advertise  in  the  South 
do  it  in  detail  by  the  intimate,  fre¬ 
quent,  homely  route  of  the  Daily 
Newspapers. 

You  can  cover  the  South  by  all 
the  Daily  papers  for  only  about  one- 
third  cent  per  inhabitant,  with  five 
big  pages  or  a  column  per'  week 
most  of  the  year. 

Compared  with  the  Dailies,  magazines 
cover  the  South  like  a  fish  net  might 
cover  a  Lady  Godiva,  at  the  price  of  cir¬ 
culation  over  the  whole  United  States, 
no  matter  where  you  really  want  your 
advertising  to  go. 

The  Daily  Newspapers  take 
your  advertising  where  you 
want  it,  when  you  want  it.  In 
the  South,  each  paper  covers 
its  own  special  zone,  extending 
far  into  the  country. 

Country  trade  in  the  South  buys  in  town, 
and  lays  in  good  supplies. 

All  you  need  do  in  the  South  is  advertise  in 
the  Dailies,  look  sharp  to  your  distribution, 
and  keep  your  printed  word  with  your  goods. 

THEN  you  will  win  the  trade 
that  sticks. 
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DAYo^  DAY 
-MONTH  aOer  MONTH 


N  E  A  5UPPUE5  THE  LUXUQIES  AS  WELL  AS  THE 
NECESSITIES OT  THE  SUCCESSTUL  NEWSPAPER 
EACH  month  or  1919  SAW  A  SUCCESSION 
OPNEWS  ACHIEVEMENTS  fOD  NEACUENTS 


January 

saw  the  opening  of  the  Peace  Conference  in  Paris 
and  the  beginning  of  the  historical  conflict  over 
the  League  of  Nations.  N.  E.  A.  obtained  from 
12  United  States  senators  their  views  on  the  sub¬ 
ject — six  for  and  six  against  the  lea^e.  N.  E.  A. 
clients  led  the  nation  in  handling  this  great  news 
feature. 

February 

was  the  month  of  Carl  Sandburg’s  return  from 
Europe.  In  Sweden,  close  to  the  Russian  border, 
he  had  obtained  a  copy  of  the  last  letter  written 
by  the  czarina  to  the  czar  before  they  were  both 
killed.  This  precious  document  was  first  given 
to  the  world  by  N.  E.  A.,  and  re-printed  in  thou¬ 
sands  of  publications. 

March 

brought  forth  ‘The  Girl  of  the  Golden  Apple,” 
Miss  Edith  Hyde  of  New  York  who  was  adjudg^ 
“the  most  beautiful  woman  in  America”  by  a 
jur>'  of  artists  consisting  of  Charles  Dana  Gibson, 
James  Montgomery  Flagg,  Penrhyn  Stanlaws, 
Harrison  Fisher  and  Howard  Chandler  Christy. 
N.  E.  A.  promptly  obtained  a  series  of  beauty 
articles  from  ‘The  Girl  of  the  Golden  Apple,” 
illustrated  with  specially  posed  photographs — a 
mighty  attractive  series. 

April 

heard  but  one  question  being  asked  all  over  the 
world,  “What  Will  Peace  Bring?”  Four  members 
of  President  WUson’s  cabinet.  Secretaries  Hous¬ 
ton,  Redtield,  Lane  and  Wilson,  wrote  articles  for 
N.  E.  A.  proving  that  the  United  States  would 
enter  upon  an  era  of  unprecedented  prosperity. 
Gilson  Gardner  introduced  this  striking  series  to 
N.  E.  A.  readers. 

May 

was  a  fateful  month  in  world  affairs.  The  Ger¬ 
man  delegates  to  the  Peace  Conference  were 
handed  the  terms  they  were  to  sign.  A  special 
N.  A.  courier  brought  the  photograph  of  this 
historic  scene  to  the  United  States  as  fast  as 
trains  and  steamers  could  travel,  and  N.  E.  A. 
clients  scored  another  scoop  of  the  first  mag¬ 
nitude. 

June 


July 

a  spectacular  month  for  N.  E.  A.  clients.  A 
pliotograph  of  the  signing  of  the  peace  treaty  was 
carried  to  London  from  Paris  by  airplane  and 
rusbed,  by  courier,  to  the  starting  point  of  the 
R34,  the  first  dirigible  to  cross  the  Atlantic.  By 
air-route,  that  picture  was  whisked  to  America, 
permitting  N.  E.  A.  newspapers  to  present  an  ab¬ 
solutely  unique  example  of  enterprise. 

August 

was  a  hot  month  for  E.  T.  Leech,  editor  of  the 
Memphis  Press,  who  was  sent  to  jail  because  a 
judge  “thought”  Leech  had  made  slighting  refer¬ 
ence  to  him  in  an  article.  In  story,  picture  and 
editorial,  N.  E.  A.  fought  the  fight  for  Leech — 
and  incidentally  for  every  American  editor  ex¬ 
posed  to  the  menace  of  official  despotism  and  the 
suppression  of  the  freedom  of  the  press. 

September 

was  the  closing  month'  of  a  dramatic  baseball 
season.  Sporting  editors  agree  fhatN.  E.  A.’s  ad¬ 
vance  service  on  the  1919  World  Series  was  un¬ 
surpassed  in  17  years  of  effort. 

October 

with  the  infant  nations  of  central  Europe  strtig- 
gling  to  get  on  their  feet,  was  distinguished  for 
N.  E.  A.  by  the  study  made  by  Harold  E.  BechtoL 
European  manager  for  N.  E.  A.,  of  conditions  in 
the  new  democracies  of  Poland  and  Czecho-Slo- 
vakia,  countries  for  whose  freedom  America 
fought.  In  addition  to  these  striking  stories,  Mr. 
Bcchtol  wrote  authoritative  articles  on  conditions 
in  Germany. 

November 

began  the  appealing  series  of  letters  written  by 
Roosevelt  to  his  children,  which  were  supplied 
exclusively  to  N.  E.  A.  clients  for  reproduction. 
N.  E.  .\.  bought  the  newspaper  rights  for  this 
exceptional  serial  from  Scribner’a 

December 


made  Toledo  the  sporting  center  of  the  world, 
with  the  heavj'weight  championship  bout  im¬ 
pending.  All  newspaper  readers,  whether  or  not 
they  were  ticht  fans,  enioyed  the  distinctive  news 
from  the  training  camps  sent  out  by  N.  E.  A.’s 
staff,  and  N.  E.  A.  sto^  and  picture  service  from 
the  ringside  on  July  Fourth  was  swift,  colorful 
and  pungent. 


was  distinguished  by  a  charactertistic  bit  of  N. 
E.  A.  service.  Arthur  B.  Reeve,  creator  of  “Craig 
Kennedy,”  the  most  popular  of  fiction  detectives, 
was  assigned  to  study  the  fate  of  Billy  Dansey, 
the  “Perfect  Baby.”  Mr.  Reeve’s  theories  and 
conclusions  in  this  case,  written  exclusively  for 
N.  E.  A.,  attracted  national  attention. 


^RIT£.  OR  \>yiR£. 
K 


_/<^NE\WSPAPCP  CNTCPPPISC  ASSOCIATION 

(A  S£/^\//C£.  A/C>T  A  •SV'Aja/CAT£.} 

CLEVELAND  «  OHIO 
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Saturday  Afternoon 

Philadelphia 

Somewhere,  sometime,  somebody  doubted  the  value  of  Saturday 
afternoon  advertising. 

Then  along  came  the  aggressive  type  of  advertiser. 

He  reasoned  that  the  modern  metropolitan  Saturday  ^afternoon 
newspaper,  with  its  brevity  and  high-class  features,  is  a  fertile  field 
that  was  neglected.* 

During  the  past  four  Saturdays  1058  retail  store  and  “national” 
advertisements,  in  30  distinct  lines  of  business  used  big  space  in 
•  The  Bulletin. 

These  include  full  pages  from  department  stores,  large  copy  from 
automobile  and  accessory  makers  and  dealers,  women’s  shops, 
hatters  and  haberdashers,  shoe  stores,  etc. 

Dominate  Philadelphia 

Create  maximum  impression  at  one  cost  by  concentrating  in 
the  newspaper  “nearly  everybody”  reads— 

The  Bulletin 

The  daily  circulation  of  The  Bulletin  is  the  SECOND  LARGEST 

in  the  United  States. 

December  ^  H?  /J  fk  Copies 

Circulation  f  j  a  Uay 

The  Bulletin  U  the  only  Philadelphia  newspapor  udiich  prints  its  circulation  figures  regularly  each  day. 

No  prise,  premium,  coupon,  or  other  artificial  methods  of  circulation  stimulation  hare  ever  been  used  by  The 
Bulletin. 

•Send  for  copy  of  reprint  from  Advertiting  Age  entitled  ''Saturday  Evening  iHuea  Great  Pullen”  and  read  what  houaei  like 
*  Manhall  Field  &  Co.,  Strawbridge  &  Clothier,  N.  Snellenburg  &  Co.,  Lit  Brother,,  J.  E.  Caldwell  &  Co,,  Goodrich  Tire, 

Kellogg',  Krumbln,  hloiley  &  Jelke  butter,  and  othen  do  on  Saturday  evening. 
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Charter  Member  Audit  Bureau  of  Circulations. 
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FRANK  I.  COBB  URGES  “THE  RESTORATION  OF 
THE  FREE  PLAY  OF  PUBLIC  OPINION” 

Editor  of  New  York  World,  in  Recent  Address, Scores  Trend  Toward  Prussianism  in  Dealing 
with  Radicalism— “The  Competent,  Investigating  Reporter  Must  Come  Back  to  His 
Own”— Common  Sense  of  American  People  Strongest  Safeguard  Against  Bolshevism 


[EDITORIAL  NOTE— Frank  /.  Cobb, 
who,  according  to  Henry  Watterson, 
“zi’iclds  the  most  powerful  pen  since 
Horace  Greeley,”  delivered  an  address 
on  December  11  before  the  Women’s 
City  Club  of  New  York,  in  which  he 
flayed  unmercifully  the  efforts  of  gov¬ 
ernmental  agencies  to  stifle  the  free  ex¬ 
pression  of  ideas.  Mr.  Cobb  sees  in  our 
present  public  policies  in  dealing  with 
radicalism  a  real  menace  to  democracy, 
a  throw-back  to  Prussianism  and  an  in- 
vitation  to  revolution.  The  interest 
aroused  by  Mr.  Cobb’s  address,  which 
was  reported  at  the  time  of  its  delivery 
in  only  a  fragmentary  way,  has  been  so 
widespread  that  the  World  on  January  4 
reprinted  the  text  in  full  as  follows.] 


C^OR  five  years  there  has  been  no 
^  free  play  of  public  opinion  in  the 
world. 

Confronted  by  the  inexorable  ne¬ 
cessities  of  war,  governments  con¬ 
scripted  public  opinion  as  they  con¬ 
scripted  men  and  money  and  ma¬ 
terials. 

Having  conscripted  it,  they  dealt 
with  it  as  they  dealt  with  other  raw 
recruits.  They  mobilized  it.  They 
put  it  in  charge  of  drill  sergeants. 
They  goose-stepped  it.  They  taught 
it  to  stand  at  attention  and  salute. 

This  governmental  control  over 
public  opinion  was  exerted  through 
two  different  channels — one  the  cen¬ 
sorship  and  the  other  propaganda. 
The  ostensible  function  of  the  cen¬ 
sorship  was  to  keep  the  enemy  from 
obtaining  useful  military  information. 
Its  ultimate  function  was  to  suppress 
all  information  that  government 
wished  to  suppress  for  any  reason 
whatsoever.  There  is  a  popular  no¬ 
tion,  born  of  cynicism  and  suspicion, 
that  the  legitimate  objects  of  the 
censorship  were  deliberately  prosti¬ 
tuted  to  the  business  of  concealing 
military  and  administrative  blunders. 
I  am  inclined  to  doubt  it.  There  are 
instances  in  which  ‘  it  was  so  em¬ 
ployed,  but  on  the  whole  the  censor 
usually  followed  the  ordinary  mili¬ 
tary  routine,  suppressing  everything 
that  might  give  aid  to  the  enemy  and 
then  suppressing  everything  else  for 
which  his  superior  officers  might  crit¬ 
icize  him  for  not  suppressing.  The 
censor’s  motto  was  “safety  first," 
which  'meant  safety  for  the  censor. 
In  consequence,  the  censorship  was 
usually  stupid  and  generally  ineffec¬ 
tive.  Figaro  once  maliciously  re¬ 
marked  that  the  French  censorship 


had  managed  to  keep  the  movements 
of  the  French  troops  a  secret  from 
everybody  except  the  Germans.  That 
was  true,  in  the  main,  of  all  censor¬ 
ships. 

As  the  war  progressed,  the  censor¬ 
ship  became  less  and  less  a  factor, 
and  propaganda  increased  in  impor¬ 
tance.  Modern  warfare  is  not  a 
conflict  between  armies,  but  between 
nations,  and  what  is  going  on  back 
of  the  lines  may  be  far  more  impor¬ 
tant  than  what  is  going  on  at  the 
front.  Governments  relied  on  propa¬ 
ganda  to  equip  and  sustain  their 
armies,  to  raise  money,  to  furnish 
food  and  munitions  and  to  perform 
all  those  services  without  which 
armies  would  be  vain  and  helpless. 
The  organized  manipulation  of  pub¬ 
lic  opinion  was  as  inevitable  a  de¬ 
velopment  of  modern  warfare  as  air¬ 
planes,  tanks  and  barbed  wire  en¬ 
tanglements.* 

There  were  two  kinds  of  propa¬ 
ganda,  one  that  represented  the  ap¬ 
peal  to  reason  and  the  other  that 
represented  the  appeal  to  any  emo¬ 
tions  that  could  be  directed  toward 


the  winning  of  the  war.  The  classi¬ 
cal  examples  of  the  first  kind  of  prop¬ 
aganda  are  the  British  White  Book, 
which  contained  the  diplomatic  cor¬ 
respondence  that  preceded  the  war, 
and  the  state  papers  of  President 
Wilson  defining  the  aims  and  objects 
of  the  war  in  terms  of  human  liberty. 

The  effect  of  this  kind  of  propa¬ 
ganda  cannot  be  over-estimated. 
Without  it  the  war  could  not  have 
been  won. 

The  other  kind  of  propaganda  re¬ 
sembled  in  a  general  way  the  activi¬ 
ties  of  the  cheer  leaders  at  a  foot¬ 
ball  game.  It  was  noisy  and  demon¬ 
strative  and  emotional  and  spectacu¬ 
lar,  and  as  such  it  often  served  a 
highly  useful  purpose.  Sometimes  it 
was  frankly  mendacious,  for  mendac¬ 
ity  plays  no  insignificant  role  in  the 
drama  of  war.  When  government 
lies,  it  does  not  lie  sneakingly  and 
furtively,  but  proudly  and  ostenta¬ 
tiously. 

When  the  armistice  was  signed  and 
demobilization  began,  public  opinion 
was  demobilized,  too.  It  was  turned 
loose  to  shift  for  itself  and  naturally 


it  felt  a  little  awkward  in  civilian 
clothes.  It  had  been  trained  to  think 
only  in  terms  of  war  and  had  almost 
forgotten  how  to  think  in  terms  of 
peace.  Moreover,  it  was  like  the 
emancipated  slaves  of  the  South  after 
the  Civil  War.  Its  shackles  were 
struck  off,  but  it  did  not  quite  know 
what  to  do  with  its  freedom.  It  was 
in  the  habit  of  being  told  what  to 
think  and  what  to  feel,  and  when  it 
was  left  to  its  own  resources  it  was 
bewildered.  At  this  point  private 
propaganda  stepped  in  to  take  up  the 
work  that  government  had  aban¬ 
doned,  and  when  we  deal  with  pub¬ 
lic  opinion  today  we  are  dealing 
largely  with  private  propaganda. 

Government  suppressed  the  truth; 
government  distorted  the  truth ;  gov¬ 
ernment  lied  glibly  and  magnificent¬ 
ly  when  occasion  seemed  to  require; 
but,  after  all,  governmental  propa¬ 
ganda  was  at  least  directed  toward 
war  ends,  and  those  ends  were  the 
protection  of  the  country  and  its  in¬ 
stitutions  against  its  armed  and  em¬ 
battled  enemies. 

When  w*  come  to  the  question  of 
private  propaganda  we  are  on  whol¬ 
ly  different  ground.  Private  propa¬ 
ganda  is  not  one  of  the  hy-products 
of  war,  hut  it  has  taken  on  new 
phases  since  the  war.  It  estahlishad 
itself  long  before  the  war  and  was 
a  development  of  the  press  agent, 
who  from  being  merely  a  theatrical 
attachment,  had  extended  himself  to 
Wall  Street,  to  big  business  and  to 
most  of  the  institutions  that  have  to 
deal  with  public  opinion.  Shortly  be¬ 
fore  the  war  the  newspapers  of  New 
York  took  a  census  of  the  pr^ss 
agents  who  were  regularly  employed 
and  regularly  accredited  and  found 
that  there  were  about  1,200  of  them. 

How  many  there  are  now  I  do  not 
pretend  to  know,  but  what  I  do  know 
is  that  many  of  the  direct  channels 
to  news  have  been  closed  and  the  in¬ 
formation  for  the  public  is  first  fil¬ 
tered  through  publicity  agents. 

The  great  corporations  have  them, 
the  banks  have  them,  the  railroads 
have  them,  all  the  organizations  of 
business  and  of  social  and  political 
activity  have  them  and  they  are  the 
media  through  which  news  comes. 
Even  statesmen  have  them. 

These  publicity  agents,  on  the 
whole,  are  a  very  able  body  of  men 
and  in  soma  respects  they  perform 
a  highly  svaluable  service,  but  at  the 
same  time  they  are  essentially  at- 
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korner*  for  their  employer*.  Their  establishment  of  the  freedom  of  dis-  for  another  election.  But  what  the  Revolution  and  should  be  sent  back 
function  is  not  to  proclaim  the  truth,  cussion,  for  without  freedom  of  dis-  fathers  did  clearly  understand  was  to  live  with  the  rest  of  the  terrorists, 
the  whole  truth  and  nothing  but  the  cussion  there  is  no  public  opinion  human  liberty,  at  least  in  so  far  as  Thus  the  political  philosophy  of 

truth,  but  to  present  the  particular  that  deserves  the  name.  the  white  man  was  concerned,  and  one  generation  becomes  the  political 

state  of  facts  that  will  be  of  the  Will  Hays,  the  chairman  of  the  Re-  there  they  took  nothing  for  granted,  anathema  of  another. 

benefit  to  their  clients — in  publican  National  Committee,  made  It  is  not  the  powers  that  they  con-  Now,  I  am  not  much  disposed  to 

short,  to  manipulate  the  news.  a  speech  recently  in  New  York  in  ferred  upon  the  Government,  but  the  agree  with  Jefferson’s  dictum  on  the 

A  great  deal  of  the  confusion  of  which  he  proudly  proclaimed  that:  powers  that  they  prohibited  to  the  moral  duty  of  resistance  to  govern- 
public  opinion  today  is  the  direct  “There  is  in  this  country  a  religious  Government  which  make  the  Consti-  ment  unless  it  is  abundantly  qualified, 
product  of  that  system.  faith  which  believes  in  the  divine  lution  a  charter  of  liberty.  The  Bill  Nevertheless,  all  the  liberties  that  we 

Take,  for  example,  a  great  indus-  origin  of  the  Constitution  of  the  of  Rights  is  a  born  rebel.  It  reeks  hold  today  have  come  from  resist- 
trial  disturbance  like  the  coal  strike.  United  States.”  When  I  first  read  of  sedition.  In  every  clause  it  shakes  ance  to  Government,  and  most  of 
What  are  the  essential  merits  of  it?  Mr.  Hays’  words  I  was  staggered  by  its  fist  in  the  face  of  constituted  au-  them  were  won  by  blood  and  iron. 
Do  you  know?  If  you  do,  you  are  this  new  incarnation  of  Hohenzol-  thority  and  thunders  “Thou  shalt  Thanks  to  the  men  who  were  willing 
very  fortunate.  I  don’t,  although  I  lernism.  Then  I  saw  that  he  had  not,”  and  because  its  ultimatum  is  to  challenge  authority  and  die  for  lib- 
have  spared  no  effort  to  get  at  the  probably  hit  upon  a  serious  and  lam-  “Thou  shalt  not”  it  is  the  one  guar-  erty,  we,  their  political  heirs,  have 
facts,  many  of  which  lie  further  un-  entable  truth.  most  energetic  antee  of  human  freedom  to  the  been  armed  with  newer  and  better 

derground  than  the  coal  itself.  propaganda  is  engaged  in  converting  -American  people  unless  they  them-  weapons. 

Hiding  the  Fact*  From  Public  Constitution  of  the  United  States  selves  destroy  their  safeguard.  Where  to  Draw  the  Line 

The  reason  none  of  us  can  get  at  ^  religion,  and  its  Real  Charter  of  Liberty  To  .\braham  Lincoln  the  issue  of 

the  basic  truth  is  very  simple.  Ihe  ^Ve  are  in  danger  of  forgetting  this  Civil  War  was  very  simple.  It 

T  '"m-  The  Constitution  of  the  United  under  the  terrorism  of  mass  thought,  that  among  free  men  there  can 

through  their  publicity  agent  they  but  we  can  forget  it  only  at  our  im- 

give  out  a  statement  of  heir  side  of  There  is  revolution  in  ^he  bullet  There  we  are  on 

the  case.  The  leaders  of  the  miners  .  ,  .  .  ^  solid  ground.  With  universal  suf- 

^  ^  j  It  IS  not  blasphemv,  and  a  man  is  not  reaction  as  well  as  m  radicalism,  and  T.  j  ^  u-  i. 

meet  in  secret  and  they  give  out  a  J  j  ,  Tr.r,.;cr„  ^  u...  frage,  that  is  a  foundation  which  can 

r  •  j  r  *1.  necessarily  damned  who  thinks  that  lorjism  speaking  a  jargon  ot  law  l  .  i  j  t.  u 

statement  of  their  side  of  the  case.  i-  r  nn  >  r,r,i»r  .n?,,,  never  be  shaken,  and  we  can  build  on 

T-.^.  .  ,  .  u  ir  •  1  ui  the  light  of  130  years  experience  a'm  order  may  otten  be  a  graver  .  ’  tt  j  r 

Either  statement  by  itself  is  plausible  ^  better  framework  of  government  menace  to  liberty  than  radicalism  1*  complete  confidence.  Under  free 
and  believable.  The  two  of  them,  be  constructed.  bellowing  the  empty  phrases  of  the  'nst.tutjons,  whatever  can  be  taken 

taken  together,  are  wholly  irrecon-  ^ru  ^  u  j  r*  ^  cnor*  to  the  ballot  box  has  the  inalienable 

,  j  •  1  jj  '  s  The  men  who  drafted  the  Consti-  soap-oox  aemagogue.  u*.  ^  u  n  * 

enable  and  simply  add  to  the  sum  ^  .  ■  «  j-j  j  •*.  WritiVto-  P-it-Jc  ir*  AKirron  right  to  make  its  appeal  to  the  ballot 

^  ,  r  1  •  tution  certainly  did  not  consider  it  uriting  trom  t^aris  to  Abigail  ®  i 

total  of  human  ignorance.  r  j-  •  .  ^>1  box.  Whatever  denies  the  final  au- 


Where  to  Draw  the  Line 

To  Abraham  Lincoln  the  issue  of 


loiai  oi  numan  ignorance.  r  j-  •  •  XAnn^c  TVirtrvtoc  coivi  u'Jx.  vviiaicvcr  ucuies  inc  iinai  au- 

A  j  *U  •*.  'TU  r  a  piece  of  divine  inspiration.  They  AUams,  J  nomas  Jetterson  said  that.  ....  ^  ^  ^u-,i 

And  thus  it  goes.  The  more  of  ,  *  •,*  a  xt  u  i  i.^i  r  •  thority  of  the  ballot  box  is  a  chal- 

*1.  *  1  U1*  \*.  U  .1.  knew  how  it  was  made.  Nor  had  ‘  The  spirit  of  rcsisunce  to  government  is  so 

that  kind  of  publicity  we  have  the  cnm^r^titirmc  fnr  'aluahle  on  certain  occasions  that  I  wish  it  to  the  Republic,  and  that  alone 

less  we  know,  the  less  certain  we  superstitious  reverence  tor  ^  j  ^  challenge. 

u  £  4.U*  r>  .  t.*i  s-i.-  government  as  an  institution.  Ihey  ercised  when  wrong,  but  better  so  than  not  tu:-  u-. 

can  be  of  anything.  But  while  this  f.g^^ded  it  rather  as  a  necessary  evil.  »"•”  r  n  ti. 


can  be  of  anything.  But  while  this  fe  Jar^d  rather  a  i^^b.VercUcd  a7  This  standard  of  judgment  can  be 

i.  ,  pernfeiou,  propaganda,  I,  is  by  .h.y  al.og^.h"  eer.ai^^^  If  tho  author  of  the  Declaration  of  r'* 

no  means  the  most  dangerous  form  ^be  meager  data  of  a  limited  Independence  were  to  utter  such  a  *•“*.  /  I  *  f  'T.  T." 

J  experience,  as  to  the  ability  of  the  sentiment  today  the  Postoffice  De-  *“  ,  '  .u."  " 

After  the  Thirty  Years  War,  bands  pg^pig  ^ule  themselves.  That  is  partment  could  exclude  him  from  the  *^’’*u*  j"*'  ^of°Uw°  tr'meat  U  !f 

of  rna^uding  soldiers  wandered  ^by  they  established  a  government  mail;  grand  juries  could  indict  him  municinal  State  and 

around  Europe  terrorizing  the  inhab-  ^^ecks  and  balances  which  could  for  sedition  and  criminal  Syndical- 

itants  of  every  own  and  village  to  not  function  too  freely.  To  this  day  ism;  legislative  committees  could  *  ItTe.  j 

which  they  could  gam  access,  and  government  they  created  oper-  seize  his  private  papers  and  search  f'*" 

something  of  that  sort  is  going  on  great  difficulty  under  even  them  for  evidence  of  Bolshevism,  and 

now  in  the  United  States.  Bands  f^^^^^ble  conditions,  and  whenever  United  States  Senators  would  be  n!ed  nTt 

of  propagandists  are  wandering  ^be  President  and  Congress  happen  clamoring  for  his  deportation  on  the  ,  j-  .u.’  of  tko 

around  terrorizing  public  opinion  and  ^  belong  to  different  parties  govern-  ground  that  he  had  been  tainted  with  «  .  ,•  u_i.„  i-.i.  r  -.l 

;r.h‘eo,ir^f’rov',™„;:„rsrrr;  "■* 

strange  to  -American  institutions.  —  heart  the  American  people  are  des- 

_ _ titute  of  sense  and  sanity  and  inca- 

Mental  Reaction*  Produced  by  War  WILLOUGHBY’S  AUTOGRAPHED  PICTURES  p.ble  of  self-rule. 

Some  of  these  marauders  represent  — — — — «  The  policy  of  repression  that  has 

radicalism  and  some  reaction,  hut  been  generally  adopted  by  Governors, 

mayors  and  police  officials — in  some 
cases  by  Federal  authority — to  meet 
this  propaganda  of  radicalism  is  fatal. 
Two  thousand  years  of  history  bear 
witness  to  its  folly.  Nobody  ever  suc¬ 
ceeded  in  bettering  the  weather  by 
putting  the  thermometer  in  jail,  and 
nohody  will  ever  remove  the  causes 
of  unrest  and  discontent  by  trying  to 
suppress  their  manifestations. 

The  Test  of  Truth 
Justice  Holmes  of  the  United 
States  Supreme  Court  recently  said 
in  a  dissenting  opinion  in  a  sedition 
case  that  “the  best  test  of  the  truth 
is  the  power  of  the  thought  to  get 
itself  accepted  in  the  competition  of 
the  market.”  That  will  always  re¬ 
main  the  best  test  of  truth,  and  we 
cannot  afford  to  tamper  with  it,  how¬ 
ever  strong  the  immediate  provoca- 

sweeping  revolutions  is  not  likely  to 

leave  society  just  as  it  was  before,  H ARLES  H.  WILLOUGHBY,  advertising  manager  of  the  Albany  (N.  Y.)  suppress  that  competition. 

Yet  large  numbers  of  excellent  peo-  f  Evening  Journal,  is  the  owner  of  a  collection  of  autographed  photographs  "  ®  speec  e  ivere  in  ' 

oi.  .k,.  k....  V-/..: .  r  I-’  ,  in  tbp  United  States.  It  numbers  Hall  last  week  a  very  eminent  New 


lo  Theories'orrover'mLrrar  "  ‘^-^locked  and  must  wait  the  ribald  doctrines  of  the  French 

strange  to  -American  institutions.  —  heart  the  American  people  are  des- 

_ _ titute  of  sense  and  sanity  and  inca- 

Mental  Reaction*  Produced  by  War  WILLOUGHBY’S  AUTOGRAPHED  PICTURES  p.ble  of  self-rule. 

Some  of  these  marauders  represent  — — — — «  The  policy  of  repression  that  has 

radicalism  and  some  reaction,  but  keen  neneroii,'  -idnnted  Kv  Urwpmnre 

there  is  a  striking  similarity  in  their 
methods.  Radicalism  appeals  to  vio¬ 
lence  against  reaction  and  reaction 
appeals  to  violence  against  radical¬ 
ism.  One  menaces  with  threats  of 
the  torch  and  the  bomb  and  the  other 
with  threats  of  the  rope  and  the  rifle. 

Both  profess  to  be  champions  of  hu¬ 
man  freedom.  Radicalism  pretends 
to  be  engaged  in  restoring  human 
liberty  to  its  primitive  simplicity, 
and  reaction,  wrapped  in  the  Stars 
and  Stripes,  is  ready  to  have  every¬ 
body  else  die  for  the  Constitution  as 
it  thinks  the  Constitution  ought  to 
be  interpreted. 

A  war  that  has  shaken  the  very 
foundations  of  human  societj'  is 
bound  to  produce  some  extraordi¬ 
nary  mental  reactions.  A  war  that 
has  wrecked  vast  empires,  over¬ 
thrown  dynasties  and  brought  about 

sweeping  revolutions  is  not  likely  to  " 

leave  society  just  as  it  was  before,  H ARLES  H.  WILLOUGHBY,  advertising  manager  of  the  Albany  (N.  Y.)  suppress  that  competition. 

Yet  large  numbers  of  excellent  peo-  f  Evening  Journal,  is  the  owner  of  a  collection  of  autographed  photographs  "  ®  speec  e  ivere  in  arn 
pie  think  that  mankind  should  have  ^^said  to  be  the  largest  and  mos’t  valuable  in  the  United  States.  It  numbers  a  as  wee  a  Taft 

picked  up  its  work  where  it  left  off  some  soo  pictures,  more  or  less,  of  men  and  women  famous  in  all  positions  o*" 

when  it  went  into  the  trenches  and  of  life,  both  in  this  country  and  abroad.  All  of  the  pictures  were  personally  comp  aine  a  e  ep 
go  on  as  if  nothing  at  all  had  hap-  autographed  by  the  subjects  and  presented  by  them  to  Mr.  Willoughby  as  .us  ice  was  s  i  ing  ,  j 

pened.  Others  are  convinced  that  souvenirs  of  interviews  or  other  meetings  taking  place^  during  Mr.  Willoughby  s  'I  ^  ^  r>rr.tprt';r>n  nf 

because  war  has  resulted  in  revolu-  work  as  feature  writer,  editor  and  advertising  and  circulation  man  for  news-  ®  .'  **  is  no  e  p  ,  . 

tion  in  certain  countries  there  ought  papers  in  Boston,  Worcester,  Springfield  and  Pittsfield  (Mass.),  New  York  merican  peop  e  agains  r 

to  be  revolution  evervwhere-the  Ciiy  and  Albany.  „  fy  Fldernl  Coveln 

more  the  better.  Mr.  Willoughby  started  collecting  autographed  photographs  early  in  1908,  function  of  the  Federal  Govern- 

Wb.t  tbe  United  States  fieeds  more  when  the  late  Colonel  Theodore  Roosevelt  and  the  late  Charles  K.  Fairbanks  ment.  The  protection  of  the  peop  e 
then  anything  else  today  is  the  were  President  and  Vice-President  respectively  of  the  United  States,  and 

_ • _ _ ,1 _ £ _ I _ _ ui:_  .me  nf  tk^c^  twn  mi*n  formed  the  nucleus  of  his  oresent  large  destruction  of  property  is  an  elemen 


in  a  speech  delivered  in  Carnegie 


restoration  of  the  free  play  of  public  signed  pictures  of  these  two  men  formed  the  nucleus  of  his  present  large 
opinion.  That  requires,  first,  the  re-  portrait  gallery  of  “Who’s  Who.  ’ 


(Continued  on  Page  28) 
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NEWSPRINT  PROBLEMS  STILL  PARAMOUNT 
IN  NEWSPAPER  PUBLISHING  WORLD 

United  States  and  Canada  Prepare  to  Act — Print  Paper  Makers  Claim  1919  Customers 
Taken  Care  of — 55  per  cent  of  Dailies  Without  Definite 
Supply,  Says  Jason  Rogers 


More  Orders  -  in  -  Council 
Help  Pringle  Face 
Rebel  Mills 

BY  W.  A.  CRAICK 

Toronto,  Jan.  7. — The  situation  at 
the  Fort  Frances  Paper  Company 
continues  to  cause  uneasiness  here,  as 
the  company  is  again  holding  up  ship¬ 
ments  of  paper  to  Canadian  publishers, 
and  unless  the  necessary  paper  supplies 
go  forward  soon  some  papers  may  have 
to  suspend  publication. 

The  paper  controller’s  formal  order 
of  December  31  to  the  Spanish  River 
Company  to  supply  him  with  sufficient 
paper  for  delivery  to  United  States 
customers  of  the  Fort  Frances  Com¬ 
pany  to  compensate  for  the  latter’s 
shipments  in  excess  of  its  quota  to  pub¬ 
lishers  in  Western  Canada,  has  brought 
unlooked  for  results. 

The  Fort  Frances  Company’s  quota, 
on  the  basis  of  15  per  cent,  of  its  pro¬ 
duction  for  Canadian  consumption,  is 
6,750  tons  per  annum  and  the  company 
actually  supplies  15,700  tons.  Thus  the 
Spanish  River  Company  will  hand  over 
to  the  paper  controller  8,950  tons.  Ar¬ 
guing  that  the  latter  paper  is  not  yet 
being  delivered,  the  Fort  Frances  Com¬ 
pany  is  refusing  to  ship  to  Western 
Canada  until  the  arrangement  is  in 
running  order. 

At  the  instance  of  the  trade  and  class 
publishers  Association,  Controller 
Pringle  held  an  inquiry  on  January  5 
into  the  book  paper  prices.  The  pub¬ 
lishers  argued  for  a  further  investiga¬ 
tion,  claiming  that  there  was  an  ade¬ 
quate  supply  in  a  competitive  market. 

Another  hearing  will  be  held  on 
January  12  at  which  the  trade  pub¬ 
lishers  will  be  given  a  final  oppor¬ 
tunity  to  argue  their  case. 

Price  Will  Fight 

Montreal,  Que.,  Jan.  7. — Sir  William 
Price  intimates  that  he  will  fight  any 
attempt  of  the  Canadian  Government 
to  compel  him  to  sell  the  paper  pro¬ 
duced  by  Price  Brothers  &  Co.  in 
Canada.  His  is  now  the  only  company 
that  has  not  entered  into  the  agree¬ 
ment  to  supply  the  Canadian  quota 
at  $80  a  ton  for  the  next  six  months. 

The  Governor  General  yesterday 
signed  an  order-in-council  authoriz¬ 
ing  the  Minister  of  Customs  to  refuse 
export  licenses  to  manufacturers  of 
newsprint  paper  who  refuse  to  com¬ 
ply  with  any  order  of  the  Paper  Con¬ 
troller. 

Another  order-in-council  empowers 
the  Paper  Controller  to  requisition 
and  distribute  to  Canadian  newspaper 
publishers  any  newsprint  paper  which 
a  manufacturer  has  refused  to  deliver 
to  publishers  allotted  to  his  mill  on 
the  order  of  the  controller.  Manu¬ 
facturers  will  be  compensated  for  any 
seizure  under  this  order  at  the  price 
of  $80  a  ton.  Penalty  for  non-com¬ 
pliance  with  the  Controller’s  order  is 
fixed  at  $500  a  day  for  a  period  not 
exceeding  ten  days. 


WITH  the  New  Year  only  a  few  days  old  the  seriousness  of  the 
newsprint  shortage  has  created  conditions  that  have  resulted  in 
suffering  publishers  bringing  sufficient  influence  to  bear  to  force 
two  Governments — the  United  States  and  Canada — to  take  definite  steps 
to  protect  the  newspapers. 

Conditions  foretold  in  Editor  &  Publisher  last  summer  now  hold  the 
entire  publishing  world  in  their  grip.  Practically  every  newspaper  is 
affected.  All  lived  past  the  fateful  “first  of  the  New  Year’’  and  have  so 
far  been  able,  in  many  cases  through  the  help  of  more  fortunate  publishers, 
to  keep  going  with  reduced  sizes.  However,  the  newsprint  shortage  con¬ 
tinues  to  be  more  than  30  per  cent  and  the  present  easier  feeling  in  the 
newspaper  world  merely  comes  from  having  safely  passed  the  peak  of 
the  demand. 

Newsprint  manufacturers  generally  claim  to  be  taking  care  of  their 
old  customers.  In  an  overwhelming  majority  of  cases  they  claim  to  have 
made  new  contracts  with  all  their  old  customers  for  1920  for  practically 
the  same  amount  of  paper  as  was  furnished  in  1919. 

In  the  face  of  this  the  returns  from  a  questionnaire  mailed  to  the 
more  than  2,100  Enguish  language  newspapers  in  the  United  States  by  Jason 
Rogers,  publisher  of  the  New  York  Globe,  show  that  only  25  per  cent  of 
the  daily  newspapers  of  the  country  are  assured  of  an  adequate  supply  of 
newsprint  for  1920,  proceeding  on  a  war  basis;  20  per  cent  are  assured 
from  one-quarter  to  two-thirds  of  supply  and  55  per  cent  have  no  definite 
assurance. 

Some  action  by  the  United  States  Government  in  the  newsprint  situa¬ 
tion  now  seems  certain.  A  majority  of  the  members  of  Congress  heard 
from  their  home  publishers  during  the  holiday  vacation.  Attorney  General 
Palmer,  acting  a  result  of  more  than  50  complaints  from  publishers,  has 
asked  the  Federal  Trade  Commission  to  investigate  the  conditions  sur¬ 
rounding  the  production,  distribution  and  selling  price  of  newsprint.  A 
bill  placing  control  of  distribution  of  the  entire  print  paper  supply  in  the 
hands  of  the  Federal  Trade  Commission  for  a  year  or  longer  has  been 
introduced  in  Congress. 

Another  hearing  will  probably  be  granted  publishers  before  any  action 
is  taken. 

Philip  T.  Dodge,  president  of  the  International  Paper  Company,  who 
said  upon  his  return  from  a  business  tour  of  Europe  last  week  that  his 
company  would  not  attempt  to  secure  any  export  business  and  that  its 
production  for  1920  would  be  100,000  tons  under  domestic  demands,  probably 
expressed  the  feeling  of  newsprint  manufacturers  generally  this  week  when 
he  said: 

“We  are  devoting  all  our  attention  to  making  newsprint  and  living  up 
to  our  contracts.  Conservation  is  a  question  for  the  publishers.’’ 

In  Canada  the  newsprint  manufacturers  are  Having  a  great  deal  of 
trouble  with  the  Government.  The  Fort  Frances  Company,  pending  the 
completion  of  arrangements  between  the  Paper  Controller  and  the  Spanish 
River  Company  for  the  supply  of  the  United  States  customers  of  the 
Fort  Frances,  has  refused  to  deliver  any  paper  to  Western  Canadian  pub¬ 
lishers,  some  of  whom  are  said  to  be  in  danger  of  suspension. 

Sir  William  Price,  head  of  Price  Brothers  &  Co.,  has  refused  to  agree 
to  sell  11  per  cent  of  his  production  to  Canadian  publishers  at  $80  a  ton 
for  the  next  six  months,  and  threatens  to  fight  the  Government  in  the 
courts  if  it  attempts  to  coerce  him  to  do  so,  also  threatening  to  close 
down  his  mills  if  necessary. 

As  a  result  of  the  recalcitrant  attitude  of  these  two  mills,  orders-in- 
cuuncil  have  been  signed  by  the  Governor-General  permitting  the  stoppage 
of  export  licenses  and  the  seizure  of  paper  by  the  Controller  in  the  cases 
of  mills  which  refuse  to  obey  Mr.  Pringle’s  orders. 


WHAT  THE  NEWSPRINT  MAKERS  SAY 


ON  January  3,  Editor  &  Publisher 
sent  the  following  telegram  to  the 
sales  managers  of  each  of  the  news¬ 
print  manufacturing  corporations  and 
partnerships  in  the  United  States 
and  Canada : 

“For  newsprint  review  survey  ar¬ 
ticle,  will  you  kindly  supply  us  with 
answers  to  the  following:  To  what 
extent  have  your  1920  contracts  been 
closed?  Are  you  taking  care  of  all 
former  contract  customers?  What 
is  your  1920  basis  of  allotment  and 
price?  A  telegraphic  reply  will  be 
appreciated.  Thanks.” 


Until  the  time  of  going  to  press,  the 
following  replies  had  been  received: 

Chester  W.  Lyman,  vice-president  and 
sales  manager  of  the  International  Pa¬ 
per  Company,  said: 

“We  have  closed  contracts  with  all  of 
our  1919  contract  customers,  with  the 
exception  of  a  few  who  quit  voluntarily 
or  sought  their  supply  elsewhere  when 
our  first  recommendation  to  do  so  aft¬ 
erward  rescinded,  was  made.  Our  basis 
of  allotment  is  practically  the  same  as 
in  1919.  The  price  on  news  rolls  in 
(Continued  on  Page  8) 


Trade  Board  to  Learn  How 
Mills  Keep  War 
Agreement 

BY  ROBERT  T.  BARRY 

Y^ASHINTON,  Jan.  6.— The  De- 
»  »  partment  of  Justice  has  yielded 
to  the  demands  of  newspaper  pub¬ 
lishers  for  a  formal  inquiry  into  the 
newsprint  industry  and  has  requested 
the  Federal  Trade  Commission  to  de¬ 
termine  whether  the  manufacturers 
are  observing  their  war-time  agree¬ 
ment  with  the  publishers. 

A.  Mitchell  Palmer,  the  attorney 
general,  acting  as  trustee  for  the  pub¬ 
lishers,  stated  in  his  letter  to  the 
Federal  Trade  Commission,  that  “nu¬ 
merous  complaints  recently  made  to 
the  Department  of  Justice  in  respect 
of  the  high  prices  demanded  for 
newsprint  and  the  alleged  shortage 
in  the  supply  thereof  present  the 
question  whether  the  final  decree  en¬ 
tered  on  November  26,  1917,  in  the 
case  of  United  States  of  America  vs. 
George  Mead,  et  al,  and  the  agree¬ 
ment  of  November  26,  1917,  between 
the  Attorney  General  as  trustee  and 
certain  manufacturers  of  newsprint 
paper,  are  being  observed.” 

After  reviewing  in  detail  the  his¬ 
tory  of  the  court  proceedings  and 
the  agreement  as  well  as  the  fixing 
of  maximum  prices  as  of  May  1,  1918, 
Mr.  Palmer  requested  the  Federal 
Trade  Commission  to  “make  an  in¬ 
vestigation  of  the  manner  in  which 
said  final  decree  has  been  and  is 
being  carried  out,”  and  also  of  “the 
manner  in  which  said  agreement  is 
being  observed  in  the  following  par¬ 
ticulars  : 

“1.  Whether  the  manufacturers 
signing  said  agreement  have  actually 
produced  the  daily  tonnage  of  news¬ 
print  paper  which  they  respectively 
subjected  to  the  terms  of  the  agree¬ 
ment. 

“2.  Whether  said  manufacturers 
have  offered  said  tonnage  for  sale 
in  accordance  with  the  provisions  of 
paragraph  second  of  said  agreement, 
as  required  by  paragraph  third 
thereof. 

“3.  (a)  How  much  of  the  tonnage 
manufacturers  signing  said  agree¬ 
ment  have  sold  to  jobbers,  dealers  or 
other  middlemen,  and  at  what  prices; 
and  (b)  whether  said  jobbers,  deal¬ 
ers,  or  other  middlemen,  in  reselling 
to  the  so-called  small  publishers  have 
observed  the  maximum  commissions 
fixed  by  the  Federal  Trade  Commis¬ 
sion  pursuant  to  the  provisions  of 
paragraph  fourth  of  said  agreement.” 

This  action  by  Mr.  Palmer  results 
not  only  from  the  new  contract  of¬ 
fers  submitted  to  publishers  by  the 
paper  manufacturers  to  cover  1920 
and  revealed  by  Editor  &  Publisher 
some  weeks  ago,  but  as  a  corollary 
to  the  growing  belief  in  Congress 
that  some  form  of  immediate  relief 
must  be  extended  the  smaller  pub¬ 
lishers  through  legislative  action. 

It  is  not  believed  that  the  inquiry 
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by  the  Federal  Trade  Commission  will 
have  serious  bearing  upon  the  view 
in  Congress  that  a  more  specific  form 
of  relief  must  be  devised,  and  serious 
consideration  is  being  given  the  grow¬ 
ing  number  of  bills  now  pending  on 
this  subject. 

Representative  Hoch,  of  Kansas, 
author  of  a  bill  to  restrict  papers  up 
to  July  1  to  the  amount  of  tonnage 
used  in  the  first  six  months  of  1919, 
hopes  to  obtain  hearings  on  his  pro¬ 
posal  within  a  short  time.  Repre¬ 
sentative  Charles  A.  Christopherson, 
of  Sioux  Falls,  S.  D.,  proposes  to 
give  the  Federal  Trade  Commission 
authority  to  take  control  of  the  en¬ 
tire  domestic  and  imported  newsprint 
supply  and  to  allocate  it  among  the 
papers.  Representative  Scott  Ferris, 
of  Oklahoma,  proposes  to  prohibit  the 
export  of  newsprint  for  one  year. 
These  two  bills  follow ; 

THE  CHRISTOPHERSON  BILL 

Be  it  enacted  by  the  Senate  and  House  of 
Representatives  of  the  United  States  of 
America  in  Congress  assembled,  That  for  the 
period  of  one  year  after  the  passage  of  this 
Act,  or  for  such  further  time  as  the  Presi¬ 
dent  of  the  United  States  may  deem  neces¬ 
sary,  the  Federal  Trade  Commission  is  hereby 
authorized  and  directed  to  take  cMtrol  of 
the  entire  supply  of  print  paper,  including 
that  manufactured  here  and  that  imported, 
for  the  purpose  of  distributing  and  allocating 
the  same  so  that  publishers  may  receive  a 
fair  and  just  proportion  of  the  supply,  it 
being  the  intent  hereof  to  grant  to  the 
Federal  Trade  Commission  the  power  and 
authority  to  alleviate  the  present  shortage 
in  the  supply  of  print  paper  by  distribution 
and  allocation. 

Sec.  2.  That  all  contracts  made  for  the 
purchase  and  sale  of  print  paper  are  hereby 
abrogated  and  suspended  during  the  opera¬ 
tion  of  this  Act. 

THE  FERRIS  BILL 

Be  it  enacted  by  the  Senate  and  House  of 
Representatives  of  the  United  States  of 
America  in  Congress  assembled,  That  for  a 
period  of  one  vear  from  and  after  the  pas¬ 
sage  of  this  Act  it  shall  be^  unlawful  for 
any  person,  firm,  or  corporation  to  export 
any  print  paper  from  the  United  States. 

Sec.  2.  That  the  Secretary  of  the  Treasury 
is  hereby  authorised  and  directed  to  make 
all  necessary  regulations  for  the  purpose  of 
carrying  out  the  provisions  of  this  Act. 

Sec.  3.  That  any  person  who  shall  violate 
any  of  the  provisions  of  this  Act  or  any 
regulations  made  in  pursuance  thereof  shall, 
upon  conviction,  be  fined  not  more  than 
$10,000,  or,  if  a  natural  person,  imprisoned 
for  not  more  than  ten  years,  or  both;  and 
the  officer,  director,  or  agent  of  any  corpora¬ 
tion  who  knowingly  participates  in  such 
violation  shall  be  punished  by  like  fine  or 
imprisonment,  or  both. 

WHAT  THE  NEWSPRINT 
MAKERS  SAY 


{Continued  from  Page  7) 
carloads,  as  previously  announced,  is 
$4.50  per  hundredweight  for  the  first 
quarter,  with  the  alternative  of  the 
price  of  $3.7525  per  hundredweight  un¬ 
der  the  Government  agreement  until  the 
termination  of  the  latter.  Practically 
all  but  a  few  publishers  have  accepted 
the  $4.50  price  contract  without  hesita¬ 
tion  for  the  first  quarter,  many  of  them 
stating  that  it  was  lower  than  they  had 
expected.  Our  production  for  1920  is 
expected  to  be  about  the  same  as  that 
for  this  year,  in  the  neighborhood  of 
314,000  tons." 

*  «  • 

H.  V  en  on  Joyce,  treasurer  of  the 
Great  Northern  Paper  Company,  said; 

“Our  price  for  1920  is  $4  per  hundred. 
Practically  all  of  our  1919  customers 
will  receive  in  1920  the  same  amount  of 
paper  that  they  received  last  year.  Our 
full  output  for  1920  is  sold  to  our  1919 
customers.” 

*  *  4> 

“We  are  not  making  any  contracts  for 
the  year  1920  but  are  selling  our  prod¬ 
uct  on  the  market  from  time  to  time  and 
simply  using  it  to  take  care  of  old 
customers  whom  we  are  able  to  take 
care  of  fairly  well,  on  the  basis  of  price 
to  be  fixed  at  time  of  shipment. 

“Oswego  Falls  Pulp  &  Paper  Co., 
H.  L.  Paddock,  President.” 

*  *  * 

“Your  telegram  to  the  Belgo-Cana- 


JASON  ROGERS  SAYS  MAJORITY  OF  PAPERS 
ARE  WITHOUT  NEWSPRINT 


“¥  TNLESS  some  good  fairy  comes 
along  to  look  out  for  the  interests 
of  the  smaller  newspapers  of  the  country, 
we  will  before  many  months  build  up 
a  list  of  casualties  and  consolidations 
among  them  that  will  be  anything  but 
healthful  for  the  country,”  said  Jason 
Rogers,  publisher  of  the  New  York 
Globe,  to  a  representative  of  Editor  & 
Publisher. 

Mr.  Rogers  claims  that  we  face  a 
newsprint  shortage  for  1920  of  over 
500,000  tons — not  200,000  as  is  claimed 
by  persons  who  place  the  shortage  at 
10  per  cent. 

In  discussing  the  replies  to  the  ques¬ 
tionnaire  on  newsprint  sent  by  him  to 
the  publishers  of  all  English-language 


Case 

1919 

Tonnage 

No. 

Pages 

Cols. 

Reading 

I . 

1,005 

17 

41 

2 . 

50 

7 

20 

3 . 

30 

8-12 

20 

4 . 

19 

4 

8 

5 . 

24 

4 

14 

6 . 

18 

4 

12 

7 . 

60 

6-8 

? 

8 . 

40 

10 

25 

9 . 

120 

6-8 

18 

10 . 

80 

7 

24 

daily  newspapers  in  the  United  States  a 
few  weeks  ago,  Mr.  Rogers  said; 

“The  response  so  far  would  indicate 
that  less  than  25  per  cent,  of  the  daily 
newspapers  of  the  country  are  assured 
of  adequate  supply  for  1920  to  proceed 
on  a  war  basis,  while  20  per  cent,  are 
assured  from  1-4  to  2-3  of  1920  supply 
and  55  per  cent  have  no  assurance. 

“I  am  not  prepared  to  publish  a  full 
tabulation  of  the  results  as  shown  on 
the  questionnaires,  for  answers  are  com¬ 
ing  to  me  every  day,  and  I  am  holding 
open  my  list,  for  a  final  summary  that 
will  bring  home  to  the  public  and  per¬ 
haps  to  Congress  the  real  situation. 

“Here  are  a  few  cases  taken  at  ran¬ 
dom  from  the  summary; 


Assured 

How  many 

How 

many  more 

Supply 

Tons 

Price  tons  required 

No. 

750 

4-69^4 

250 

No. 

None 

None 

50 

Part 

6 

7^ 

30 

No. 

None 

None 

24 

No. 

None 

None 

28 

No. 

None 

None 

18 

No. 

None 

None 

70 

No. 

6 

40 

No. 

40 

8 

160 

No. 

None 

None 

80 

dian,  Laurentide,  St.  Maurice,  Bromp- 
ton  and  Price  Bros,  mills  has  been  re¬ 
ferred  to  us  for  reply. 

“First,  to  what  extent  have  your  1920 
contracts  been  closed?  One  hundred 
per  cent.  Second,  Are  you  taking  care 
of  all  former  contract  customers?  We 
are  with  the  exception  of  two.  Third, 
What  is  your  1920  basis  of  allotment 
and  prices?  We  have,  after  cutting 
down  overseas  business  to  a  disappear¬ 
ing  point,  endeavored  to  distribute  our 
tonnage  equally  among  our  customers 
with  the  exception  of  one  or  two  who 
give  us  particularly  good  fills  for  our 
machines. 

“Our  price  is  $4.50  f.o.b.  mill  for  first 
half  of  year.  Canadian  Export  Paper  Co. 

“G.  F.  Steele.” 

«  ^  * 

“Our  1920  tonnage  has  been  disposed 
of  to  our  regular  contract  customers. 
We  are  not  selling  any  open  tonnage. 

“Crown  Willamette  Paper  Co.” 

*  *  « 

“Have  advised  all  former  contract 
customers  we  will  furnish  them  90  per 
cent,  of  last  year’s  tonnage  during  this 
year;  price  to  be  adjusted  according  to 
our  costs.  January  price  5  cents  net 
mill.  All  customers  have  agreed  to  co¬ 
operate  with  us. 

“Grandfather  Falls  Co.” 

*  *  * 

“Mill  owned  by  stockholders  of  pa¬ 
per  who  take  our  entire  output. 

“Itasca  Paper  Co.” 

*  *  * 

“1920  contract  all  closed;  taking  care 
all  former  contracts ;  unable  take  on  any 
further  contracts. 

“Inland  Empire  Paper  Co.” 

*  *  * 

“We  had  practically  discontinued  the 
manufacture  of  print  when  shortage  be¬ 
came  acute.  Since  that  time  we  have 
been  making  what  print  we  could  on 
current  orders.  Have  only  one  news 
contract,  which  runs  until  next  August. 
Have  made  no  new  contracts. 

“Dells  Paper  and  Pulp  Co.” 

*  «  * 

“Product  of  this  company  sold  by  Ca¬ 
nadian  Export  Paper  Company ;  have 
requested  them  to  furnish  you  informa¬ 
tion. 

"Belgo-Canadian  Pulp  and  Paper  Co.” 


“Have  allotted  all  regular  customers 
normal  tonnage  at  4  1-2  cents  per  pound 
until  .\pril  i  next.  This  absorbs  about 
90  per  cent,  of  our  entire  output. 

“The  St.  George  Paper  Co.” 

*  *  * 

“Our  1920  contract?  closed  with  two 
exceptions.  All  last  year’s  contracts  be¬ 
ing  taken  care  of.  Price  $4.50  mill  for 
first  six  months. 

“The  G.  H.  Mead  Co.” 

*  *  * 

“1920  contracts  closed.  Taking  care 
all  former  customers  on  basis  their  1920 
requirements.  Price  4.90. 

“Minnesota  and  Ontario  Paper  Co.,  Ltd. 
“Fort  Frances  Pulp  and  Paper  Co.” 

*  *  * 

“1920  contracts  closed ;  taking  care  of 
former  customers’  full  need;  $4.75  net 
mill  for  first  six  months. 

“Consolidated  Water  Power  and  Paper 
Co.” 

*  *  * 

“No  contracts  for  1920.  Working  on 
1919  contracts  which  are  well  supplied. 
“Schroon  River  Power  and  Paper  Co.” 

*  *  * 

“We  hope  to  take  care  of  all  former 
contract  customers. 

“Powell  River  Pulp  &  Paper  Co.” 

♦  ♦  ♦ 

“Have  never  contracted  news.  Our 
Granby  plant  runs  news  only  part  time; 
mostly  on  export  trade. 

“Arrowhead  Mills,  Inc.” 

*  *  * 

“Our  product  is  all  light  weight  and 
has  been  in  past  as  well  as  future  under 
contract.  Nothing  to  offer. 

“Diana  Paper  Co.” 

*  *  * 

“Expect  to  continue  same  lines  as 
heretofore.  Renewing  contracts  and  tak¬ 
ing  care  regular  customers.  Same  ton¬ 
nage  as  last  year.  Expect  percentage 
newsprint  to  be  very  small.  Have  not 
been  factors  for  some  years.  Present 
contracts  expire  different  periods  during 
this  year  subject  to  adjustment.  Have 
not  decided  on  price. 

“Watab  Pulp  and  Paper  Co.” 

*  *  * 

“No  daily  newspaper  contracts  for 
1920.  Output  sold  for  year.  Regular 
customers  taken  care  of. 

“Combined  Locks  Paper  Co.” 


“We  are  supplying  our  quota  of 
newsprint  to  the  Canadian  publishers 
and  are  selling  balance  of  our  output  in 
the  open  market.  We  intend  going  out 
of  newsprint  business  in  a  year  or  so. 

“E.  B.  Eddy  Co.” 

*  «  * 

“We  have  renewed  with  all  1919  reg¬ 
ular  newspaper  publisher  customers  for 
equal  tonnage  for  1920.  Price  for  first 
three  months,  4  1-2  cents  mill.  Prices 
balance  year  to  be  named  by  us  periodi¬ 
cally.  “Finch  Pruyn  Co.” 

*  *  ♦ 

“We  have  sold  all  1920  products  to 
former  customers  on  same  basis  as  1919, 
excepting  as  to  price,  which  is  not  to 
exceed  4  1-2  cents. 

“Taggart  Paper  Co.” 

.*  ♦  * 

“More  than  one-half  entire  1920  sold 
practically  all  old  business  allotment 
largely  on  last  two  years.  Definite  price 
given  thirty  days  prior  to  shipment. 

“Patton  Paper  Co.,  Ltd.” 

«  *  * 

“Not  manufacturers’  mill  destroyed 
by  fire  some  months  ago. 

“Cleveland  Paper  Mfg.  Co.” 

^  ♦ 

“We  wish  to  advise  you  that  our 
output  of  newsprint  paper  is  already 
under  contract. 

“W.  H.  Smith,  Treasurer. 

“Abitibi  Power  &  Paper  Company, 
Limited.” 

R.  Gilman  &  Co.,  representing  the 
Fitzdale  Paper  Company,  said:  “Our 
price  is  $4.50  per  hundred  f.  o.  b. 
mill.  We  are  taking  care  of  all  our 
old  customers  and  allotting  our  entire 
production  to  them.  It  equals  about 
95  per  cent  of  their  requirements.” 

*  ♦  * 

“Have  nothing  for  publication. 

“J.  R.  Booth.” 


PRICE  BROTHERS  CONDEMNED 


Canfidian  Publisher  Says  They  Seek 
Big  Profits  in  U.  S. 

(Sr  TELEGKAra) 

Ottawa,  Jan.  7. — A  number  of  United 
States  newspapers  which  receive 
their  paper  supply  from  Price  Bros. 
&  Co.,  Quebec,  are  sending  telegrams 
to  the  finance  department  here  say¬ 
ing  that  they  have  been  informed  by 
Price  Brothers  that  the  Government 
is  placing  an  embargo  on  the  export 
of  paper  from  Canada. 

P.  D.  Ross,  chairman  of  the  news¬ 
print  committee  of  the  Canadian 
Daily  Newspapers  Association,  stated 
to  the  Editor  &  Publisher  corre¬ 
spondent  : 

‘  The  only  mill  in  Canada  whose 
customers  are  having  trouble  is  that 
of  Price  Brothers,  who  have  refused 
to  supply  Canadian  customers  in  pro¬ 
portion  of  their  output.  Price 
Brothers  Hhve  been  making  an  enor¬ 
mous  profit  out  of  the  enhancement 
of  paper  prices  due  to  the  war  and 
its  consequences,  and  evidently  want 
to  get  the  utmost  profit  possible  out 
of  the  United  States.” 

Paper  Controller  Pringle  says  that 
Price  Brothers  have  been  selling  in 
Canada  only  2,000  tons  out  of  an  ac¬ 
tual  output  of  75,000  tons,  and  he  is 
calling  on  them  to  give  8,000  tons  in 
Canada,  or  11  per  cent  of  their 
product,  which  is  less  than  their  fair 
quota. 
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Editor  &  Publisher  for  J  anuary  8,  1920 


MOTOR  ADVERTISING  WAS ^$100,000,000 
DESPITE  “SELLER’S  MARKET”  IN  1919 


Early  Predictions  of  Poor  Year  Shattered  by  Rush  of  Big 
“Goodwill”  Copy — Daily  Papers  Got 
Large  Share. 


BY  JAMES  T.  SULLIVAN 

Automobile  Editor,  Boston  Globe. 

Figure  it  any  way  you  want  to  and  it  is  no  exaggeration  to  say 
that  more  than  $100,000,000  was  spent  in  motor  and  accessory 
advertising  last  year,  and  these  figures  will  be  exceeded  in  1920. 
How'  much  ?  Well,  75  per  cent.  Perhaps  100  per  cent. 

Why  is  there  so  much  money  spent  when  one  reads  time  and 
again  that  the  production  will  not  equal  the  demand,  and  that  the 
shortage  of  cars  will  run  into  1921  and  even  later? 

That  seems  to  be  somewhat  of  a  puzzle  to  anyone  who  does 
not  know  the  ramifications  of  the  industry.  But  it  is  due  to  the 
comeback  after  the  war,  which  is  greater  in  the  motor  industry 
than  in  about  any  other  line  of  endeavor  due  to  the  fact  that  every¬ 
thing  was  so  speeded  up  to  aid  the  Government  that  it  was  possible 
to  make  a  quick  shift  back  to  a  peace  basis. 

•'Many  New  Firms  Boosted  Ad  Totals 


Then  there  came  these  conditions.  The 
war  profits  tax  was  so  big  that  many 
executives  felt  that  it  was  a  wise  policy 
to  spend  a  lot  of  money  advertising 
their  products,  which  could  be  charged 
up  to  expense;  and  the  other  idea  that 
it  was  well  to  become  firmly  intrenched 
against  the  days  of  competition  bound 
to  come  with  new  cars,  trucks  and  tires 
coming  on  the  market 

Last  year  did  not  start  off  with  any 
big  splurge.  The  manufacturers  passed 
up  the  shows  at  New  York  and  Chicago 
so  these  two  became  exhibitions  han¬ 
dled  by  dealers.  They  were  not  na¬ 
tional  shows.  And  the  manufacturers 
were  not  in  evidence  with  big  chunks  of 
advertising.  Therefore  the  records  of 
1917 — the  peak  year — show  issues  were 
not  reached.  And  it  looked  then  as  if 
the  entire  year  would  be  about  75 
cent,  of  1917  or  1918. 

Then  the  awakening  came  in  the 
spring.  The  tire  makers  got  busy. 
Goodyear,  Goodrich,  United  States  be¬ 
gan  sending  out  their  schedules  and  full 
pages  began  to  appear,  not  alone  Sun¬ 
day,  but  sometimes  twice  a  week.  Fire¬ 
stone  started  first-page  copy,  which  was 
smaller  in  lineage,  but  costly  in  price. 
And  along  came  some  of  the  other 
makers  with  good  sized  pieces  of  copy. 

60  New  Tire  Companies 

Next  there  began  to  appear  copy  from 
makers  never  heard  of  before.  And  it 
was  stated  that  within  a  year  there  had 
been  started  in  the  United  States  more 
than  60  new  tire  companies.  Also  it 
was  said  they  were  all  making  some 
money.  Now  the  big  fellows  realized 
that  the  smaller  ones  would  begin  here 
and  there  eating  into  their  territory, 
and  so  a  wise  plan  for  the  bigger  ones 
was  to  keep  their  names  very  much  in 
the  limelight.  And  to  do  this  the  news¬ 
papers  and  magazines  were  used  freely, 
particularly  the  papers.  Therefore  if 
half  a  dozen  of  the  big  companies  could 
spend  some  $20,000,000  to  $25,000,000  in 
their  campaigns,  and  only  50  per  cent, 
of  the  other  80  per  cent,  of  the  tire 
makers  spent  an  equal  amount  you  have 
a  pretty  fair  average  from  tires  alone. 

This  year  there  is  evidence  of  an  in¬ 
creased  expenditure.  There  are  new  tire 
companies  springing  up  everywhere. 
New  England,  New  York,  New  Jersey, 
Pennsylvania,  Indiana,  Wisconsin  are 
turning  out  tires  from  new  plants,  while 
down  around  Akron  if  a  person  went 
up  in  a  balloon  and  dropped  out  circu¬ 
lars  it  would  not  matter  if  they  floated 
north,  south,  east  and  west  they  would 
land  in  towns  where  new  tire  factories 
had  been  started.  And  in  the  papers 


now  are  the  announcements  of  this,  that 
and  the  other  one,  not  with  2  x  50  or 
3  X  75  lines,  but  in  quarter  pages,  and 
800  and  1,000  line  copy. 

To  the  general  reader  this  may  not 
be  noticeable  until  his  attention  is  di¬ 
rected  to  looking  to  see  what  new  tire 
companies  have  advertised  in  the  last 
few  months.  If  there  were  more  than 
60  new  ones  added  up  to  the  middle  of 
IQ19  about  half  as  many  more  have 
come  into  existence  since. 

Selling  Transportation 

.\s  for  the  cars  that  is  the  same 
story.  Go  to  the  New  York  and  Chi¬ 
cago  shows  and  note  what  one  sees, 
and  there  are  cars  never  before  seen  at 
a  show.  And  in  the  hotels  are  others. 
In  the  Palace  and  around  at  the  hotels 
there  were  about  20  cars  that  were  new 
to  the  industry.  And  at  the  truck  show 
there  were  more  than  a  dozen  that  the 
writer  saw  for  the  first  time. 

The  truck  makers  realize  now  that 
they  are  selling  transportation  and  that 
means  they  must  advertise,  too.  So 
this  field  is  growing  larger  every  day. 
It  has  only  just  begun  to  get  started 
along  the  lines  of  real  advertising. 

.Added  to  the  trucks,  cars  and  tires 
come  the  accessories.  This  is  another 
to  be  cultivated.  Magazines  carry 
big  field  for  the  papers  that  remain  to 
much  accessory  display  advertising, 
particularly  the  trade  papers,  that  could 
legitimately  be  placed  in  the  newspapers. 
.And  the  accessory  men  are  seeing  now 
that  they  can  get  quicker  returns  along 
such  lines  and  they  are  turning  in  that 
direction,  some'  of  them  through  the 
classified  columns. 

Must  Cut  Publicity 

Therefore  it  is  not  at  all  difficult  to 
picture  what  1920  has  in  store  for  the 
papers.  But  the  white  paper  situation 
is  going  to  be  bothersome.  The  motor 
advertising  will  have  to  be  packed  in 
closer,  and  there  will  have  to  be  a  cut¬ 
ting  down  of  the  publicity  that  is  the 
worry  of  many  a  motor  editor’s  life. 

Here  are  a  few  figures  to  give  some 
idea  of  totals.  Take  Boston  as  an  ex¬ 
ample,  for  one.  The  four  papers  with 
daily  and  Sunday  editions — Globe,  Post, 
Herald  and  American — carried  2,370,600 
lines  of  motor  and  accessory  display 
advertising  last  year.  In  1918  they  car¬ 
ried  1,987,884.  So  the  increase  for  the 
year  was  more  than  100  per  cent. 

As  a  matter  of  fact  when  you  add 
the  more  than  1,500,000  in  classified  that 
these  papers  also  carried,  much  of  it  at 
the  display  rate — and  of  which  amount 
the  Globe  had  alone  had  more  than 
1,100,000 — it  gives  some  idea  of  how  the 


money  was  lavished  there.  New  York* 
had  a  big  year.  So  had  Chicago,  and  * 
more  than  a  score  of  other  large  cities. 
.And  the  multitude  of  small  cities  got 
their  share. 

Take  the  total  in  dollars  and  cents 
for  Boston  as  a  criterion.  In  display 
alone  it  ran  up  close  to  more  than 
$1,000,000  for  all  the  papers.  And  the 
classified  about  50  to  75  per  cent.  more. 
Take  $1,500,000  as  the  minimum  and 
figure  that  as  an  average  for  only  10 
large  cities,  and  there  is  $15,000,000 
alone.  With  that  as  a  basis  it  is  not 
at  all  very  much  of  a  problem  to  real¬ 
ize  how  easily  $50,000,000  could  be 
reached  in  the  newspapers,  and  as 
much  more  in  trade  and  other  maga¬ 
zines. 

True  to  1917  Form 

This  year  started  off  well.  In  1917 
the  peak  was  reached  in  show  issues 
here  with  the  American  carrying  56,000 
lines.  This  year  the  Times  carried 
69,000.  And  it  must  be  remembered 
that  in  1918  a  large  number  of  papers 
increased  their  rates  so  that  the  lineage 
costs  the  advertiser  more  now.  Looking 
through  the  show  numbers  it  is  noted 
that  the  copy  this  year  ran  pretty  much 
true  to  form  as  in  1917. 

The  increased  cost  did  not  seem  to 
shave  the  ads  down  to  any  extent.  And 
one  prominent  agency  man  said  that 
there  would  have  been  larger  show 
issues  but  for  a  break  in  the  market 
recently  that  caused  some  advertisers  to 
hold  off  a  bit.  Before  the  week  is  out 
new  figures  will  be  reached  for  motor 
advertising  in  show  week.  It  will  be 
the  same  at  Chicago,  Boston,  Philadel¬ 
phia,  and  all  around  the  circuit. 

Talking  with  agency  and  advertising 
men  they  say  they  are  going  to  have 
larger  campaigns  this  year.  They  are 
working  on  them  now,  but  are  not  ready 
to  announce  what  they  have  planned. 
But  it  is  no  secret  about  Briscoe,  Buick, 
Cadillac,  Chevrolet  increasing.  Chal- 
mers-Maxwell,  one  of  the  largest,  is 
working  out  an  increased  appropriation 
running  into  seven  figures,  plans  for 
which  have  been  under  way  here  for 
some  weeks.  Chandler,  with  its  new 
sister — or  brother — the  Cleveland — is 
going  big  with  much  regularity. 

Big  Campaign*  Ahead 

Cole  finished  one  campaign  a  short 
time  ago,  and  another  is  ready,  partly 
started,  that  will  be  larger.  Dodge 
Brothers  will  spend  more,  and  Dort 
with  its  increased  production,  too,  has 
larger  copy  ready  for  its  dealers.  Frank¬ 
lin  is  in  the  big  copy  class ;  Holmes 
came  along  wonderfully  well  in  1919 
and  has  a  larger  schedule  for  this  year. 
Hudson,  with  its  Essex,  has  been  one 
of  the  lavish  spenders,  and  the  results 
have  been  gratifying  so  it  will  be  con¬ 
tinued. 

Jordan  made  a  much  bigger  showing 
last  year,  and  is  ready  with  its  new 
campaign  now  which  is  bigger.  Lexing¬ 
ton,  with  a  new  model,  will  be  promi¬ 
nent  this  year,  more  so  than  ever.  Lib¬ 
erty  has  a  campaign  mapped  out  ready 
to  start  shortly,  and  Marmon  has  be¬ 
gun  its  series  with  page  copy  for  show 
issues  again.  It  will  be  larger  than 
1919.  The  Mercer-Locomobile  combi¬ 
nation  means  Mercer  copy  in  more 
cities  than  before.  Nash,  too,  is  going 
to  increase,  and  its  schedule  has  begun. 

Overland  is  doing  some  big  advertis¬ 
ing  with  its  new  Four,  and  this  will  in¬ 
crease  with  the  new  Six.  Interference 
with  production  held  it  off  a  bit,  but  now 
the  copy  on  the  Four  is  a  regular  visitor 
at  many  offices.  Packard  had  a  big 
campaign  on  trucks,  and  will  do  some 
car  advertising  this  year.  Pierce-Arrow 
spent  more  than  ever,  and  this  policy 
is  to  be  continued.  So  is  Paige,  Peer¬ 
less,  Reo,  Saxon,  Studebaker,  Velie, 
Winton,  Stutz.  These  are  not  all  the 


ladvertisers,  but  comprise  most  of  die 
‘regulars.  On  top  of  this  list  will  be 
found  a  lot  of  the  others,  who  from 
intermittent  advertisers  will  become 
large  ones. 

And  the  tire  people  are  not  going  to 
waste  time.  Goodrich  started  with  its 
full  pages  for  the  New  Year,  and 
Goodyear,  Firestone,  U.  S.,  Fisk,  Penn¬ 
sylvania,  and  a  lot  of  others  will  begin 
to  hit  their  stride  when  spring  gets  the 
roads  opened  up  more  for  touring  after 
the  chill  of  winter  gets  blown  away. 

The  truck  makers  will  get  into  a  more 
steady  habit  of  advertising  in  all  sea¬ 
sons,  and  the  accessory  men  adapting 
devices  for  comfort  in  hot  and  cold 
weather  will  alternately  send  along 
their  copy. 


HONOR  B.  T.  BUTTERWORTH 


Associates  Tender  Luncheon  on  His 
Fiftieth  Birthday 

Benjamin  T.  Butterworth,  adver¬ 
tising  manager  of  the  New  York 
Times,  attained  his  fiftieth  birthday 
on  Monday,  January  5,  and  his  asso¬ 
ciates  made  it  the  occasion  of  show¬ 
ing  him  their  regard  by  giving  him  a 
luncheon  in  the  private  dining  room 
of  Jhe  Times  Annex. 

Edwin  S.  Friendly,  assistant  busi¬ 
ness  manager,  presided,  and  Louis 
Wiley,  business  manager,  referred  to 
the  advance  of  the  Times  in  the  vol¬ 
ume  of  advertising  since  Mr.  Butter¬ 
worth  had  taken  charge  of  the  de¬ 
partment.  Mr.  Wiley  emphasized  the 
fact  that  last  Sunday,  January  4,  the 
Times  made  its  highest  advertising 
record  in  a  single  issue,  publishing  751 
columns,  and  that  January  6  the 
Times  would  exceed  all  previous  ad¬ 
vertising  records  for  daily  New  York 
morning  newspapers. 

Others  present  were  J.  O.  Adler, 
Arnold  Sanchez,  J.  H.  Trueper,  H.  H. 
Walker,  A.  H.  Damon,  H.  A.  O’Don¬ 
nell,  H.  H.  Weinstock,  C.  O.  Johnson, 
J.  M.  Kirshner,  A.  Eckhardt,  R.  A. 
Lawe,  L.  Franck,  F.  W.  Harold,  H.  S. 
Phillips,  H.  H.  Ardell,  W.  W.  Miller, 
R.  V.  Oulahan,  T.  A.  MacElwee  and 
A.  H.  Olmstead. 


I.  N.  S,  STAFF  SHIFTS 

Ellis  H.  Martin,  for  the  past  year 
manager  of  the  Cleveland  bureau  of  the 
International  News  Service,  has  been 
transferred  to  Chicago  and  placed  in 
charge  of  the  news  department  there. 
He  succeeds  Luther  A.  Huston,  who 
has  been  transferred  to  the  New  York 
office. 

Howard  MacEwen  has  been  trans¬ 
ferred  from  the  Chicago  office  to  Fort 
Worth,  Tex.,  where  he  will  open  a 
bureau.  The  International  News  Ser¬ 
vice  has  added  a  great  number  of  cli¬ 
ents  in  Texas  recently  and  a  state  wire 
will  be  operated  for  their  benefit.  J.  A. 
Norris  of  Dallas  has  been  added  to  the 
Chicago  staff. 

J.  Harold  Keen,  Harrisburg  (Fa.) 
representative  of  the  International 
News  Service,  goes  to  Cleveland  to 
take  charge  of  the  Ohio  service  and 
William  R.  Douglas  succeeds  him.  Mr. 
Douglas  will  also  have  charge  of  the 
Harrisburg  work  of  the  Tri-State 
News  Service,  which  has  headquar¬ 
ters  at  Pittsburgh. 

M.  R.  Cummings,  formerly  news  edi¬ 
tor  of  the  Salt  Lake  City  Herald,  has 
joined  the  New  York  staff. 


The  appeal  of  Victor  Berger,  editor  of 
the  Milwaukee  leader,  convicted  in  a 
Federal  Court  of  violating  the  espionage 
act,  will  be  heard  by  the  Court  of 
Appeals  in  Chicago  on  February.  19. 
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PULITZER  PRIZE  LIST 
CLOSES  FEB.  1 


Award*  Will  be  Made  in  June  for 
New*,  Editorial  and  Literary 
Succe**e*  and  to  Promieing 
Student* 


Nominations  of  candidates  for  the 
aivtual  prizes  and  scholarships 
awarded  by  Columbia  University 
under  the  will  of  the  late  Joseph 
Pulitzer  must  be  made  in  writing 
before  February  1,  according  to  an¬ 
nouncement  this  week  by  the  univer¬ 
sity  authorities. 

The  following  awards  will  be  made 
as  prizes  in  journalism,  after  nom¬ 
ination,  by  a  jury  or  juries  chosen 
from  the  members  of  the  adminis¬ 
trative  board  of  the  Pulitzer  School 
of  Journalism  and  from  the  teaching 
staff  of  the  schools  : 

For  the  best  and  most  suggestive 
paper  on  the  future  development  and 
improvement  of  the  School  of  Jour¬ 
nalism,  or  any  idea  promising  great 
improvement,  $1,000. 

For  the  most  disinterested  and 
meritorious  public  service  rendered 
by  any  American  newspaper  during 
the  year,  a  gold  medal  costing  $500. 

Dramatic  and  Literary  Awards 

For  the  best  history  of  services  to 
the  public  by  the  American  press 
during  the  year,  $1,000. 

For  the  best  editorial  article  dur¬ 
ing  the  year,  $500. 

For  the  best  example  of  reporter’s 
work  during  the  year,  $1,000.  The 
test  is  accuracy,  terseness  and  the 
accomplishment  of  public  good  com¬ 
manding  public  attention  and  respect. 

The  following  awards  will  be  made 
after  nomination  by  a  jury  or  juries 
chosen  by  the  American  Academy  of 
Arts  and  Letters  from  its  own  mem¬ 
bership  and  from  that  of  the  Na¬ 
tional  Institute  of  Arts  and  Letters : 

For  the  American  novel  best  pre¬ 
senting  the  wholesome  atmosphere  of 
American  life  and  the  highest  stand¬ 
ard  of  American  manners  and  man¬ 
hood,  $1,000. 

For  the  original  American  play  best 
representing  the  educational  value 
and  moral  power  of  the  stage,  $1,000. 

For  the  best  book  on  the  history 
of  the  United  States,  $2,000. 

For  the  best  American  biography 
teaching  patriotic  and  unselfish  serv¬ 
ices  to  the  people,  $1,000. 

Five  traveling  scholarships  having 
a  value  of  $1,500  each  will  be  award¬ 
ed,  as  follows: 

Mu*ic  and  Art 

On  the  nomination  of  the  teaching 
staff  of  the  school  of  journalism, 
three  traveling  scholarships  to  grad¬ 
uates  of  the  school  who  shall  have 
passed  their  examinations  with  the 
highet  honor  and  are  otherwise  most 
deserving,  to  enable  each  of  them  to 
spefad  a  year  in  Europe  to  study  the 
social,  political  and  moral  conditions 
of  the  people  and  the  character  and 
principles  of  the  European  press. 
Competition  for  these  scholarships  is 
not  necessarily  restricted  to  those 
who  are  graduated  from  the  School 
of  Journalism  in  the  year  when  the 
award  is  made. 

An  annual  scholarship  to  the  stu¬ 
dent  of  music  in  America  who  may 
be  deemed  the  most  talented  and  de¬ 
serving  in  order  that  he  may  con- 
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tinue  his  studies  with  the  advantage 
of  European  instruction.  This  nom¬ 
ination  is  made  by  a  jury  composed 
of  members  of  the  teaching  staff  of 
the  department  of  music  in  Columbia 
University  and  of  the  teaching  staff 
of  the  Institute  of  Musical  Art. 

.\n  annual  scholarship  to  an  art 
student  in  America  who  shall  be  cer¬ 
tified  as  the  most  promising  and  de¬ 
serving  by  the  National  Academy  of 
Design,  with  which  the  Society  of 
-American  Artists  has  been  merged. 

The  award  of  the  prizes  and  schol¬ 
arships  will  be  made  at  commence¬ 
ment  in  June. 


Altoona  Merger  Pleases  City 
and  Publishers 


Milo  W.  Whittaker  General  Manager 
and  W.  H.  Schwartz  Editor 
of  the  Timei-Tribune 


Altoon.v,  P.\.,  Jan.  5. — General  satis¬ 
faction  is  felt  here  on  the  merger  of 
the  Times  and  Tribune  as  the  Times- 
Tribune,  the  first  issue  of  which  ap¬ 
peared  on  New  Year’s  Day,  as  noted 
in  Editor  &  Publisher  of  last  week.' 
The  merchants  of  the  city  have  wel¬ 
comed  the  change  because  it  elim¬ 


Milo  W.  Whittaker 


inates  duplication  of  advertising  ef¬ 
fort,  and  the  publishing  executives 
look  at  the  saving  in  paper  and  over¬ 
head  expense  and  smile. 

Practically  the  entire  staffs  of  both 
papers  have  been  retained  by  the  new 
corporation,  which  prints  its  paper 
from  the  Times  Building,  and  the 
executives  of  both  papers  have  been 
assigned  as  follows  in  the  reorgan¬ 
ized  company: 

President,  Henry  W.  Shoemaker; 
editor,  Wesley  Howe  Schwartz;  gen¬ 
eral  manager,  Milo  W.  Whittaker; 
first  vice-president,  William  Hahman; 
second  vice-president  and  general 
manager  of  the  job  department, 
Alonzo  D.  Houck ;  secretary-treas¬ 
urer,  Bertram  Leopold;  directors, 
Henry  W.  Shoemaker,  W.  H. 
Schwartz,  A.  D.  Houck,  John  D. 
Meyer,  'William  Hahman,  Bertram 
Leopold,  Edward  J.  Bigley,  Gus  Neu- 
wahl  and  William  F.  Gable. 

The  Tribune  Building  is  being  used 
as  the  job  department  and  every  ef¬ 
fort  is  being  made  to  facilitate  a 
general  printing  business. 

The  first  issue  of  the  Times-Trib- 
une  included  14  pages,  with  an  ex- 
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cellent  quantity  and  variety  of  ad¬ 
vertising. 

David  R.  Black  is  circulation  man¬ 
ager  of  the  Times  Tribune  and  Ed¬ 
ward  Donahue  is  mechanical  super¬ 
intendent  and  advertising  director. 

Subscription  rates  have  been  set  at 
40  cents  a  month,  or  $5.50  a  year, 
with  single  copies  remaining  at  2 
cents  for  the  present. 


WANT  NO  ZONE  LAW  CHANGE 


Illinoi*  Publisher*  Elect  Officer*  and 
Visit  Chicago  Tribune  Plant 

Chicago,  Jan.  3. — Forty  members  of 
the  Suburban  Publishers’  Association 
of  Northern  Illinois,  following  their 
annual  meeting  and  election  of  offi¬ 
cers  December  29,  inspected  the  plant 
of  the  Tribune.  The  following  offi¬ 
cers  were  elected:  R.  J.  Peacock,  Jef¬ 
fersonian,  Chicago,  president;  C.  R. 
Renich  Woodstock  Sentinel,  vice- 
president  ;  U.  S.  G.  Blakeley,  Plain- 
field  Enterprise,  recording  secretary, 
and  H.  F.  Crunden,  Chicago,  financial 
secretary. 

Resolutions  favoring  the  retention 
of  the  present  zone  system  postal 
law  were  adopted  and  all  present 
agreed  to  write  to  their  Congressmen 
urging  them  to  defeat  every  effort  to 
have  the  law  repealed.  The  associa¬ 
tion,  after  listening  to  a  speech  by 
Benjamin  S.  Herbert,  editor  of  the 
Ravenswood  Citizen,  voted  to  pay 
dues  for  50  memberships  in  the  Na¬ 
tional  Editorial  Association. 


FOREIGN  WRITERS  AS  HOSTS 


M.  Maeterlinck  and  Daughter  of 

French  “Tiger”  Gue*t*  of  Honor 

The  Association  of  Foreign  Press 
Correspondents  gave  a  dinner  on 
January  3  at  the  V’anderbilt  Hotel  in 
honor  of  the  newly  elected  president. 
Dr.  Marcel  Knecht,  who  is  leaving 
for  a  three  months’  visit  to  France. 
Mme.  Madeline  Clemenceau  Jacque- 
maire,  daughter  of  Georges  Clemen¬ 
ceau,  Prime  Minister  of  France,  and 
Maurice  Maeterlinck,  author  of  “The 
Blue  Bird,”  were  the  guests  of  honor. 

Among  the  speakers  were  Maurice 
Casenave,  French  High  Commis¬ 
sioner  ;  Dr.  Nicholas  Murray  Butler, 
president  of  Columbia  University; 
Pierre  Cartier,  president  of  the 
Franco-American  Board  of  Com¬ 
merce  and  Industry  of  New  York; 
Dr.  Masaryk,  son  of  the  president  of 
the  Czecho-Slovak  Republic;  Eugene 
Meyer,  Jr.,  director  of  the  War  Fi¬ 
nance  Corporation ;  George  Le  Char- 
tier,  Dr.  lyenaga,  P.  W.  Wilson  and 
V.  V.  Norwanch. 


Bee  Improve*  It*  Home 

Sacramento,  Cal.,  Jan.  s.— Partitions 
are  being  torn  out  and  many  alterations 
and  improvements  made  in  the  Bee 
building.  The  publishers  had  planned 
to  erect  a  new  home  and  the  site  near 
the  present  plant  was  purchased,  but 
the  prevailing  high  cost  of  construction 
caused  a  postponement.  The  remodel¬ 
ing  will  serve  to  give  more  light  and 
space,  particularly  in  the  editorial 
rooms. 


City  Editor*  “Chip”  $500 
At  a  recent  meeting  of  the  execu¬ 
tive  board  of  the  New  York  City 
News  Association,  composed  of  city 
editors  of  the  morning  and  evening 
newspapers  of  this  city,  $500  was 
donated  to  the  sick  and  accident 


fund  of  the  Nycna  Society,  composed 
of  employes  of  the  New  York  City 
News  Association.  The  city  editors 
also  announced  that  they  would  pay 
one-third  of  the  insurance  policies  of 
the  society,  the  amount  not  to  exceed 
$350.  The  board  of  directors  of  the 
Nycna  Society  at  its  meeting  adopted 
a  resolution  thanking  the  city  edi¬ 
tors  for  their  generosity  and  at  the 
first  annual  meeting  of  the  society 
last  Sunday  a  rising  vote  of  thanks 
to  the  editors  was  taken  by  the  mem¬ 
bers.  The  donation  of  the  city  edi¬ 
tors  gives  the  new  society,  organized 
last  month,  a  working  basis  for  the 
year.  A  dinner  will  be  held  next 
month. 


SCRANTON  TIMES  IS  SO 


Celebrate*  Birthday  and  Lynett’* 
Ownerchip  at  Banquet 

Scranton,  Pa.,  Jan.  7. — The  soth  an¬ 
niversary  of  the  Scranton  Times’  foun¬ 
dation  and  the  25th  year  of  its  owner¬ 
ship  by  Edward  J.  Lynett  was  cele¬ 
brated  here  last  Saturday  night  when 
the  owner  and  editor  entertained  400 
guests  at  a  banquet  at  the  Hotel  Casey. 
His  guests  were  the  present  employes 
and  families,  former  employes,  repre¬ 
sentatives  of  newspapers  in  this  section 
and  others  prominent  in  the  newspaper 
world.  Among  the  speakers  were  Roy 
Howard,  president  of  the  United  Press, 
Herbert  D.  Lacoste  of  the  Lacoste- 
Maxwell  Special  Advertising  Agency, 
New  York,  and  T.  A.  Daly  of  Phila¬ 
delphia. 

E.  J.  Lynett  was  toastmaster,  while 
the  heads  of  each  department  at  the 
Times  gave  talks,  as  did  Col.  L.  A. 
Watres.  owner  of  the  Scranton  Repub¬ 
lican. 


STEWART  HEADS  N.  A.  N.  A.  M. 


Move  to  Make  H.  A.  Ahern  an  Hon¬ 
orary  Director 

Rowe  Stewart  of  the  Philadelphia 
Record,  vice-president  of  the  Nation¬ 
al  Association  of  Newspaper  Adver¬ 
tising  Managers,  will  fill  the  unex¬ 
pired  term  of  the  president,  Harry 
Austin  Ahern,  who  has  recently  re¬ 
signed. 

The  resignation  of  Mr.  Ahern  has 
been  received  with  deep  regret  by 
newspaper  advertising  men  through¬ 
out  the  country,  for  he  was  the 
founder  of  the  association  and  it  is 
due  largely  to  his  enthusiasm  and 
energy  that  it  has  been  such  a  pro¬ 
nounced  success.  It  has  been  pro¬ 
posed  by  various  members  that  Mr. 
Ahern  be  made  honorary  director  as 
a  tribute  for  his  excellent  work.  This 
matter  will  come  up  at  the  general 
meeting  of  the  association  in  Chi¬ 
cago  next  October. 


New  Coa*t  Paper  Mill 

Vanccouver,  B.  C.,  Jan.  5. — The 
Washington  Pulp  &  Paper  Corpora¬ 
tion,  capitalized  at  $4,000,000,  will  be¬ 
gin  the  construction  of  a  plant  at 
Port  Angeles,  Wash.,  in  January, 
with  an  annual  capacity  of  10,000  tons 
of  paper.  It  will  buy  all  its  wood 
pulp  from  British  Columbia  mills. 


Ad  Women  Hear  La  Guardia 

Major  F.  H.  La  Guardia,  the  new 
president  of  the  Board  of  Aldermen  of 
New  York,  spoke  on  “Women  in  Ad¬ 
vertising”  at  the  regular  meeting  of 
the  New  York  League  of  Advertising 
Women  on  January  7. 
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Fleet  Street,  London 


Have  Your  Own  Correspondent  in  Europe 

and  your  own  office 

In  the  Heart  of  London 

Cross -Atlantic 

Newspaper  Service 

is  a  new  news  gathering  combination  which,  for  a  small  charge,  will  act  for 

American  Daily  Newspapers 

Cross-Atlantic 

Newspaper  Service 

provides  daily  newspapers  of 

The  United  States  and  Canada 

which  do  not  employ  their  own 

London  and  Continental  Correspondents 

with  all  the  service  such  correspondents  could  give  them. 


W.  ORTON  TEWSON 


Your  London  staff  can,  at  a  small  cost,  include 

For  years  European  manager  for  Hearst  newspapers  and  formerly  of  the  New 
York  and  London  staffs  of  The  New  York  Times. 


HANNEN  SWAPPER 


For  17  years  on  Lord  Northdiffe’s  newspapers  and  throughout  the  war  Elditor  of 
The  Weekly  Dispatch,  Lord  Northdiffe’s  Sunday  newspaper. 


GEORGE  H.  MAIR 


Formerly  political  correspondent  of  the  Manchester  Guewdian.  He  wrote  for  the 
Allied  Governments  the  precis  of  the  peace  terms  which  were  printed  in  practically 
every  newspaper  in  the  world. 


A.  N.  S.  STRODE  JACKSON 


The  distinguished  athlete  who  broke  the  1500  meters  record  at  the  Stock¬ 
holm  Olympic  Games.  In  1913  he  brought  an  Oxford  athletic  team  to  the 
United  States.  He  is  in  charge  of  the  Sporting  Department. 


E.  PERCY  NOEL  He  did  brilliant  work  as  a  war  correspondent  for  The  Chicago  Daily  News  throughout 

the  great  war.  He  is  now  General  Manager  of  the  New  York  office. 

The  entire  staff  of  the  Cross* Atlantic  Newspaper  Service,  is  at  your  disposal  for  cable  instructions  just  as  though  you  had 
engaged  each  member  exclusively. 

Cross-Atlantic  Newspaper  Service,  supplies  a  24  hour  special  cable  news  -service  of  1000  words  through  the  New  York  office. 

Cross-Atlantic  House,  in  the  heart  of  Fleet  Street,  is  at  your  service  for  your  London  office,  where  your  readers  can  see  a  file 
of  your  paper  and  be  advised  or  assisted  with  introductions  and  information. 


For  terms  apply  immediately  to 

Cross-Atlantic  Newspaper  Service 

Telephone  Greeley  832  134  West  36th  St,  New  York,  N.  Y.  Near  Herald  Square 

Canadian  Office:  The  Dominion  News  Bureau,  171  St.  James  Street,  Montreal 
From  January  9  to  20,  W.  Orton  Tewson,  managing  director,  will  make  his  headquarters  the  Blackstone  Hotel,  Chicago 
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SHARE  PROFITS  IN  BRADFORD 


J.  W.  Milligan  Celebrates  Seventh  Year 
at  Publisher  by  Dividend 

Bradford,  Pa,  Jan.  6. — Celebrating 
the  completion  of  seven  successful  years 
as  president  and  manager  of  the  Era 
Publishing  Com¬ 
pany,  John  W. 
Milligan  an¬ 
nounced  a  divi¬ 
dend  of  5  per 
cent.,  based  upon 
individual  earn¬ 
ings  for  the  year, 
to  employes  of 
the  Morning  Era 
at  a  recent  din¬ 
ner  given  by  him 
to  the  staff.  Be- 
tween  twenty 
and  thirty 
were  present, 
including  the  wives  of  some  of  the 
guests.  Kt  Rev.  Walter  H.  Overs, 

Ph.D.,  recently  consecrated  Episcopal 
Bishop  of  Liberia,  was  the  honor  guest 
on  this  occasion  and  gave  a  thoughtful 
address  on  “Fellowship  in  Industry” 

together  with  some  felicitous  remarks 

of  a  more  intimate  nature. 

This  is  believed  to  be  the  first  in¬ 
stance  of  newspaper  profit-sharing  in 
this  section. 


Bank  Honors  Horace  Greeley 

New  York  newspaper  men  who  in¬ 
habit  Park  Row  were  guests  at  an 
informal  “house-warming”  gpven  by 
Clarke  Brothers’  banking  firm,  in  its 
remodelled  quarters  in  the  Tribune 
Building  on  January  3.  The  chief 
decoration  of  the  offices  is  a  well- 
known  painting  of  Horace  Greeley, 
founder  of  the  Tribune  and  builder 
of  the  site  which  Clarke  Brothers,  on 
the  termination  of  their  present 
lease,  will  have  occupied  for  100 
years.  Aside  from  the  picture  of  the 
Tribune’s  famous  editor,  the  only 
decorations  are  small  portraits  of  the 
founder  of  Clarke  Brothers. 


Heads  Navy  Publicity 

Captain  O.  P.  Jackson,  chief  of 
staff  to  Admiral  H.  T.  Mayo  during 
the  war,  has  been  detailed  to  take 
charge  of  navy  publicity  and  morale, 
with  headquarters  at  24  East  42d 
street.  New  York.  He  succeeds  Lieu¬ 
tenant  Commander  O.  F.  Cooper,  re¬ 
tired,  under  whose  administration  the 
Navy  recently  conducted  its  newspa¬ 
per  advertising  campaign.  Ensign  T. 
H.  McClure  has  been  appointed  as¬ 
sistant  to  Captain  Jackson,  with 
Lieutenant  J.  O.  Reilly  in  charge  of 
motion  pictures. 


Raises  Commission  to  Agents 
Fairmont,  W.  V(.,  Jan.  6.  —  The 
West  Virginian,  following  the  sug- 

Jestion  in  Editor  &  Publisher  by 
ason  Rogers  of  the  New  York  Globe, 
has  increased  its  commission  to  ad¬ 
vertising  agencies  from  15  to  17  per 
cent.  S.  W.  Wright,  advertising  man¬ 
ager  of  the  West  Virginian,  believes 
that  his  paper  is  one  of  the  first  small 
city  newspapers  to  have  made  this 
change  and  comments  thus:  “Until 
the  question  as  to  whether  the  adver¬ 
tiser  or  the  newspaper  should  pay  the 
agency  is  settled  for  all  time,  we  be¬ 
lieve  it  is  more  than  fair  to  give  the 
agency  more  commission.” 


Employer*’  Paper  Move* 

Tulsa,  Okla.,  Jan.  i.— The  Specta¬ 
tor  Publishing  Company  has  been  sold 
to  the  Employer  Publishing  Company. 
Oklahoma  City,  and  the  Employer,  of¬ 
ficial  organ  of  the  State  Employers’  As¬ 
sociation,  will  hereafter  be  published 


JoHK  W.  Milligan 


here.  Harry  V.  Hahle  is  business  man¬ 
ager  of  the  Employer ;  Walter  Ferguson, 
former  editor  of  the  Cherokee  Republi¬ 
can,  is  editor-in-chief,  and  Jerry  Rand 
is  eastern  Oklahoma  representative. 


Consolidation*  Expected 

Wichita,  Kan.,  Jan.  i. — Fifty  editors 
and  printers  of  this  section  of  Kan¬ 
sas  met  here  recently  to  discuss 
the  print  paper  situation.  It  was 
the  consensus  of  opinion  that  many 
small  papers  would  have  to  consoli¬ 
date  if  the  scarcity  continued. 


New  Photo  Service. 

The  Press  Illustrating  Service  this 
week  announced  the  formation  of  the 
Keystone  View  Company,  Inc.,  New 
York,  which  will  absorb  the  former 
organization  and  have  access  to  the 
entire  photographic  collection  of  the 
Keystone  View  Company  of  Pennsyl¬ 
vania. 


Fake  “Extra”  Co*t*  Him  $50 

St.  Louis,  Jan.  i. — A  fine  of  $50  on 
a  charge  of  profiteering  was  assessed  in 
Police  Judge  Mix’s  court  against  Alvin 


Overby  of  Peoria,  Ill.,  arrested  for 
misrepresenting  a  regular  afternoon 
edition  of  the  Star,  and  selling  it  as  an 
extra  for  5  cents  a  copy.  The  com¬ 
plaints  grew  out  of  his  shouting  about 
“a  steamship  wreck.” 


Plan*  Daily  for  Brown*ville 

Brownsville,  Tex.,  Jan.  i. — Major 
H.  B.  Galbraith,  late  of  the  A.  E.  F., 
has  been  appointed  editor  of  the 
Weekly  Sentinel,  and  arrangements 
are  undar  way  to  change  the  paper 
to  a  daily. 


“AMERICA’S  FOREMOST  INDUSTRIAL  ADVERTISING  AGENCY” 


I  rf^URING  the  past  year  we 

I  created  and  developed 

j  special  advertising  campaigns 

I  for  thirty  leading  daily  news- 

I  papers  throughout  this  country 

I  and  Canada,  securing  close  to 

I  '  a  million  dollars  in  business 

I  for  them.  Seventy-five  per 

I  cent  of  this  business  was  car- 

I  ried  on  in  our  fVeekly  Indus- 

I  trial  Review'*'^  — which  is 

I  a  permanent  feature  on  twenty- 

I  two  daily  newspapers. 

I  The  “WEEKLY  INDUSTRIAL  REVIEW  page 

I  may  be  secured  for  the  year  1 920  by  publishers  wish- 

I  ing  to  build  up  any  particular  issue  of  their  news- 

I  paper.  It  will  carry  approximately  ten  thousand 

I  lines  of  new  advertising  every  month  in  the  year, 

I  secured  from  among  non-regular  advertisers. 

I  Miniature  copies  of  this  feature,  together  with  full 

I  data  concerning  same,  will  be  sent  to  publishers  on 

i  request. 

I  JohnRGallagherCompany 

I  HOME  OFFICE,  9th  Floor  Dexter  Building  BOSTON,  MASS. 
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SATISFIED,  ThaVs  All 


After  thirteen  years  of  continuous 
satisfaction  Phillips  &  Van  Orden 
Co.,  San  Francisco,  California, 
ordered  new  equipment  to  bring  their 
Monotype  plant  up-to-date. 


It  creates  business 

May,  1908,  after  two  years’  use, 
they  write: 

“It  is  a  peculiar  circumstance,  but 
it  is  a  fact,  that  the  Monotype  is  a 
creator  of  work;  for  we  have  been  just 
as  busy  on  two  machines  as  we  were 


Simply  indispensable 

March,  1912,  after  six  years’  con¬ 
stant  use,  they  write: 

“We  have  been  using  Monotypes 
for  the  past  six  years.  The  equipment 
has  proved  so  helpful  that  it  has  simply 
become  indispensable.  If  we  wer^  not 
able  to  duplicate  it,  you  couldn’t  get 
it  away  from  us  with  a  Gatling  gun.” 


PHILLIPS  a  VAN  ORDEN  CO. 


SAN  FRANCISCO 


September  16,  1919 

Monotype  Company  of  California. 

San  Francisco.  Cal. 

Gentlemen : 

When,  in  1906,  we  Installed  our 
first  Monotype  it  was  somewhat  of  an 
experiment  for  us,  but  we  were  soon  con¬ 
vinced  that  we  had  made  no  mistake.  The 
following  year,  to  meet  increasing  busi¬ 
ness,  we  added  another  keyboard  and 
casting  machine. 

Our  work  consists  of  catalogs,  bool - 
lets,  general  job  work  and  commercial 
printing,  direct  advertising  matter,  and 
quite  a  volume  of  railroad  tariffs.  In 
all  this  miscellany  we  have  found  the 
versatility  and  adaptability  of  the 
Monotype  of  great  advantage. 

We  are  satisfied:  why  say  more? 

Our  satisfaction  is  most  forcibly  ex¬ 
pressed  in  the  order  that  we  have  just 
given  you  for  replacing  our  Monotype 
equipment  of  two  keyboards  and  two  cast¬ 
ing  machines  with  now  machines  embody¬ 
ing  all  tho  latest  improvements. 

Cordially  yours, 

PHILLIPS  &  VAN  ORDEN  CO., 


Secretary . 


It  is  unnecessary  to  say  more 
Lanston  Monotype  Machine  Co.,  Philadelphia 

NEW  YORK  BOSTON  CHICAGO  TORONTO 

•  Monotype  Company  of  California 

SAN  FRANCISCO 


This  Advertisement  set  in  Monotype  Series  Nos.  150  and  72L  and  Monotype  Rule 
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t^IVE  per  cent,  of  the  For- 
^  eign  Language  Press  advo¬ 
cate  the  use  of  the  bullet 
rather  than  the  ballot  for 
bringing  about  changes  that 
its  following  desire.  Fifteen 
per  cent,  is  socialist  and  urges 
the  ballot  as  the  sufficient 
method  for  changing  economic  and  political  conditions  which 
its  readers  oppose.  Eighty  per  cent,  of  the  newspapers  in 
this  field  are  as  conservative  as  the  great  majority  of  American 
publications. 

The  Translation  Bureau  of  this  organization  keeps  in  closest  touch  with  the  developments 
among  these  papers.  The  Production  Department  is  informed  as  to  changes  in  policy.  It 
gathers  from  many  sources  information  regarding  rates,  circulation  changes  and  general 
efficiency.  It  is  prepared  to  furnish  data  on  which  advertising  and  marketing  campaigns  can 
be  based. 

Through  the  Service  Department  it  is  possible  to  prepare  advertisements  in  the  vernacular  of 
.45  tongues,  and  to  have  them  illustrated  to  the  maximum  of  racial  value.  Advice  and  assistance 
in  the  preparation  of  follow  up  material,  catalogues,  etc.,  is  available  without  extra  charge. 

The  sale  of  standard  American  goods  to  the  foreign  born  is  the  most  practical  method  of  Amer¬ 
icanization  that  exists.  This  specific  market  of  over  8,000,000  readers  has  ample  money  to 
spend,  and  should  be  so  accustomed  to  the  use  of  trade  marked  American  merchandise  that 
immediate  influence  in  the  right  direction  may  be  exerted  upon  the  millions  of  foreign  born 
yet  to  come. 

Comparatively  few  advertisers  are  as  yet  tapping  the  golden  stream  of  high  wages  that  can 
only  be  reached  through  the  Foreign  Language  Press. 

the  AMERICAN  ASSOCIATION 
FOREIGN  LANGUAGE  NEWSPAPERS  >nc 

RICHARD  H.  WALDO,  Gen.  Mgr. 

Peoples  Gas  Bldg.  Hickox  Bldg.,  Little  Bldg.,  Woolworth  Bldg., 

Chicago,  IlL  Oeveland,  O.  Boston,  Mass.  New  York  City 


Perhaps  the  aims  of  the  I.  W.  W.  and  the  Communists  have 
not  been  set  forth  more  clearly  by  anybody  than  by  John 
Reed,  the  Bolshevist  writer  and  organizer,  who  right  here 
in  New  York  on  April  7,  1919,  held  forth  upon  his  **wheel 
of  education’*  programme. 

**Never  mind  the  old  men  nor  the  middle  age  men,**  he 
said.  **And  don’t  pay  attention  to  the  American  citizen. 
Get  the  immigrant.  Get  them  at  the  impressionable  ages 
of  IS  to  25.  Get  them  all.  Organize  them  and  teach  them 
as  you  organize.** 

New  York  Evening  Post,  Dec.  14th,  1919. 
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A.  J.  A.  IN  PITTSBURG 


Local  Asaociation  Asks  for  Charter 
from  National  Organization 

St.  Louis,  Jan.  6. — An  application  for 
a  charter  in  the  proposed  national  or¬ 
ganization  of  newspaper  men  which  is 
being  fostered  by  the  St.  Louis  Asso¬ 
ciation  of  Journalists  has  been  received 
from  the  Pittsburgh  Newswriters’  Asso- 
siation. 

A  list  of  78  members  is  submitted, 
representing  six  newspapers  and  a  news 
bureau.  The  Pittsburgh  men  have  or¬ 
ganized  in  the  form  of  a  local  associa¬ 
tion.  George  B.  Carrell,  city  editor  of 
the  Dispatch,  is  president,  J.  J.  Long  of 
the  Sun  is  vice-president,  and  Arthur  J. 
Friedman  of  the  Sun  is  secretary-treas¬ 
urer.  The  chairmen  of  chapters  are  as 
follows :  Robert  L.  Cusick,  Gazette- 
Times;  John  J.  Ward,  Dispatch;  Rus¬ 
sell  A.  Gaines,  Chronicle  Telegraph ; 
George  A.  Lancaster,  Sun ;  H.  Vincent 
Drayne,  Post;  L.  H.  Wollen,  Press,  and 
J.  M.  McAfee  and  A.  J.  Cronin,  Tri- 
State  News  Bureau. 


Chapter  in  Northwest 

Pullman,  Wash.,  Jan.  6. — The  first 
charter  of  the  American  Journalists’ 
Association  to  be  granted  in  the  Pacific 
Northwest  was  an  associate  charter  to 
Washington  State  College  here.  Frank 
Thayer,  associate  professor  and  director 
of  the  courses  in  journalism,  has  been 
named  a  national  director  for  the  State 
of  Washington.  He  is  chairman  of  the 
local  chapter;  Mildred  Perry,  college 
correspondent  for  the  Spokane  Chron¬ 
icle,  vice-chairman,  and  J.  L.  Ashlock, 
instructor  in  industrial  journalism,  sec¬ 
retary.  Plans  are  being  made  to  organize 
chapters  in  the  cities  of  Idaho,  Wash¬ 
ington  and  Oregon. 


Kansas  Students  Elect  Officers 

Lawrence,  Kan.,  Jan.  i. — George 
Montgomery  has  been  elected  president 
of  the  associated  journalism  students  at 
the  University  of  Kansas  here.  Jesse  L. 
Wyatt  was  elected  vice-president.  Miss 
Geneva  Hunter  secretary,  Charles  Wal¬ 
lace,  treasurer,  and  E.  Lawson  May, 
sergeant-at-arms. 


I.  P.  Raises  News  Output 

The  International  Paper  Company 
has  diverted  fifteen  machines  from 
writing  papers  to  the  manufacture  of 
newsprint,  which  is  expected  to  in¬ 


crease  its  daily  productio.i  200  tons, 
or  about  60,000  for  the  new  year.  This 
year's  production  amounted  to  about 
314,000  tons,  against  390,000  during 
1918.  The  discrepancy  is  said  to  have 
been  caused  by  the  continuance  of 
war-time  restrictions  and  generally 
unfavorable  labor  conditions.  The 
Niagara  Falls  mill,  which  has  been 
idle  all  year,  will  be  reopened  shortly 
for  the  manufacture  of  fine  papers. 


Auto  Fuel  from  Pulp  Liquid 

Ottawa,  Ont.,  Jan.  2. — Canada’s 
paper  mills  may  find  a  new  market 
for  their  sulphite  liquor,  according  to 
Professor  A.  B.  Macallum,  adminis¬ 
trative  chairman  of  the  Honorary  Ad¬ 
visory  Council  for  Scientific  and  In¬ 
dustrial  Research  of  Canada,  who 
says  that  5,000,000  gallons  of  dena¬ 
tured  alcohol  for  automobile  fuel  can 
be  secured  from  that  source. 


Press  Club  Active  Again 

.South  Bend,  Ind.,  Jan.  2. — The  Press 
Club,  which  partially  suspended  activ¬ 
ities  during  the  world  war,  resumed  ac¬ 
tive  existence  last  week  when  it  gave  a 
“high-jinks”  {entertainment  under  the 
direction  of  W.  W.  Dunkle,  one  of  the 
Tribune’s  dramatic  staff  writers. 


Scandinavian  Editors  in  League 

Stockholm,  Dec.  27. — Scandinavian 
newspaper  men  at  a  recent  meeting 
here,  formed  the  League  of  Northern 
Editors,  for  the  announced  purpose  of 
promoting  mutual  understanding  and 
co-operation  among  the  journalists  of 
all  the  Scandinavian  countries. 

Two  Fires  in  a  Year 

Savre,  Okla.,  Jan.  6. — The  plant  of 
the  Sayre  Headlight,  which  was  recent¬ 
ly  destroyed  by  fire,  is  the  second  news¬ 
paper  plant  here  to  meet  a  like  fate 
within  a  year.  The  Standard  was  de¬ 
stroyed  by  fire  less  than  a  year  ago. 
The  loss  to  the  Headlight  is  about 
$6,000,  partly  covered  by  insurance. 


Now  An  Oil  Magnate 

Shreveport,  La.,  Jan.  2- — Thomas  O. 
Harris  has  resigned  as  managing  editor 
of  the  Journal.  He  has  been  elected 
secretary  of  the  Independent  Oil  &  Gas 
Producers’  Association  of  North 
Louisiana. 


$210,000.00 

was  deposited  in  two  savings  banks' in  one  day 
(January  2)  in 

Fitchburg,  Mass. 

Just  an  indication  of  the  prosperity  of  the  community 

No  manufacturer  seeking  new  markets  for  his  products  or  desiring  to 
increase  the  sales  of  established  goods  can  afford  to  pass  Fitchburg  with  its 
population  of  43,000,  invested  capital  $30,000,000.00,  yearly  salaries  and 
wages  $6,000,000.00,  bank  deposits  nearly  $30,000,000.00,  manufac¬ 
turing  establishments  I  30  and  I  7,000  wage  earners. 

To  cover  Fitchburg  and  its  prosperous  surroundings,  we  recommend 
Fitchburg’s  leading  evening  newspaper,  the 

FITCHBURG  DAILY  NEWS 

James  J.  Devine,  Publisher 

National  AJvtrlising  Repraenlalioa 
Payne,  Burns  &  Smith,  New  York  and  Boston 

G.  Logan  Payne  Company,  Chicago  and  Detroit 


DEWEY  HEADS  PARIS  WRITERS 

Anglo-American  Press  Association 
Holds  Annual  Election 

P.ARis,  Jail.  2. — The  .\nglo-.\merican 
Press  .Association  of  Paris  held  its  an¬ 
nual  meeting  this  week.  The  Secretary’s 
report  showed  that  the  active  member¬ 
ship  is  now  over  eighty.  The  following 
officers  were  elected  for  1920: 

President,  Stoddard  Dewey,  New 
York  Evening  Post ;  vice-president,  A. 
Kerr  Bruce,  Reuter's  .Agency;  treasurer, 
F.  B.  Grundy,  .Associated  Press ;  secre¬ 
tary,  Eliott  F.  Shepard,  New  York 
Evening  Mail.  Committee — Henry 
Wood,  United  Press;  Henry  G.  Wales, 
Chicago  Tribune;  M.  H.  Donohoe, 
Daily  Chronicle;  J.  Larose  Harris,  New 
York  Herald;  John  Bell,  Chicago  News; 
James  Graham,  Hulton’s  papers;  Gor¬ 
don  Knox,  Morning  Post,  and  Elmer 
Roberts,  Associated  Press,  ex-officio, 
presidents  1918,  1919. 


Manager  Assaults  Critic 

Paris,  Jan.  2. — A  real  old-fashioned 
French  duel  was  prevented  on  Christ¬ 
mas  Day  when  mutual  friends  inter¬ 
vened  between  Ernest  Charles,  a 
Paris  dramatic  critic,  and  Alphonse 
Franck,  manager  of  the  Gymnase 
Theater,  Paris.  They  have  been  ene¬ 
mies  for  some  time  and  when  they 
met  at  a  show,  the  theatrical  mana¬ 


ger  rushed  at  the  critic  and  knocked 
off  his  hat,  using  fihting  language  in 
the  process.  Charles  was  willing,  but 
friends  prevented  bloodshed. 


Peace  Pipe  Starts  Smoking 

Se.\ttle,  Jan.  6. — Replete  with  inter¬ 
esting  stories  contributed  by  Seattle 
newspaper  men  and  women,  the  Peace 
Pipe,  the  1920  annual  publication  of  the 
Seattle  Press  Club,  appeared  this  week. 
.Among  the  contributors  are  Jack 
Hecholt,  Frank  P.  Goss,  Richard  Secyle 
Jones,  Carter  Brooke  Jones,  Charles 
Eugene  Hanks,  Ed  Batwell,  Rudolph 
Block,  Ted  Cook,  Roy  Alden,  Eddie 
Carpenter  and  “Deacon”  Stearns.  E.  H. 
Thomas,  formerly  night  editor  of  the 
Seattle  Post-Intelligencer  and  now  in 
the  advertising  business,  is  editor  of 
this  year’s  annual. 


Get*  High  Tax  Post 

Augusta,  Me.,  Dec.  29. — Judge  Justin 
H.  Shaw,  formerly  city  editor  of  the 
Portsmouth  (N.  H.)  Chronicle-Herald, 
has  been  selected  as  chief  of  the  divi¬ 
sion  of  Federal  estate  taxes. 


On  1.  N.  S.  Leased  Wire 

Denison,  Tex.,  Jan.  4. — The  Daily 
Herald  tomorrow  starts  the  full  leased 
wire  service  of  the  International  News 
Service,  in  addition  to  its  present  service 
from  the  Associated  Press. 
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CHURCHMEN  TO  START 
DAILY  IN  CHICAGO 

American  Christian  Daily  Will  Be 
Non>Denominational,  Covering 
Big  International  News 
After  Sept.  1 


(SV  TIUCSArH) 

Chicago,  Jan.  6. — The  American 
Christian  Daily,  a  new  evening  news¬ 
paper,  will  be  published  here  by  a  non- 
denominational  organization,  the  first 
issue  being  scheduled  to  appear  about 
September  i,  1920.  Promotion  work  is 
now  in  full  swing.  The  paper  will  be 
Protestant  in  a  general  sense  and  will 
not  be  controlled  by  any  church  or  de¬ 
nomination.  It  will  stand  for  the  old 
Bible  religion  and,  according  to  its  pnb- 
lishers,  “cut  out  all  slush,  sensational 
stuff  and  immoral  features.” 

It  will  have  a  national  press  service 
and  a  private  wire  service,  with  strong 
correspondence  features.  Its  main 
European  office  will  be  in  Rotterdam, 
Holland.  It  will  specialize  in  big  inter¬ 
national  news  and  will  strive  for  a 
country-wide  circulation.  A  local  edition 
will  be  published  for  Chicago. 

Rev.  J.  Clover  Monsma,  who  will  be 
managing  editor,  is  a  former  newspaper 
man,  author  and  preacher.  His  head¬ 
quarters  are  in  708  Garrick  Building, 
from  which  the  American  Christian 
Daily  will  be  published.  The  paper  is 
said  to  have  the  backing  of  many 
church  bodies  and  states  that  it  will 
follow  a  strictly  independent  political 
policy. 


VOTE  ON  JOINING  PRINTERS 


Pari*  Jouraalitts  So  Far  Oppose  La¬ 
bor  Affiliation 

Paws,  Dec.  25. — The  Journalists’ 
Union  has  just  taken  a  written  vote  on 
the  question  whether  it  should  be  affili¬ 
ated  with  the  Federation  of  the  Book 
(the  federation  which  is  composed  of 
all  unions  connected  with  printing), 
such  affiliation  of  course  having  the  ef¬ 
fect  of  making  the  Journalists’  union 
part  of  the  General  Labor  Federation, 
as  the  Book  Federation  belongs  to  the 
general  body. 

•  The  vote  was  not  very  satisfactory,  as 
less  than  half  the  members  recorded 
their  opinions.  Of  549  qualified  to  vote, 
242  did  so,  105  being  in  favor  of  affilia¬ 
tion  and  134  against,  3  ballots  being 
blank. 


Hears!  Invited  to  St.  Louis 

St.  Louis,  Dec.  29. — Resolutions  in¬ 
viting  William  Randolph  Hearst  to 
establish  a  morning  newspaper  in  St. 
Louis  to  take  the  place  of  the  Republic, 
have  been  adopted  by  the  Tenth  Ward 
Improvement  Association.  It  is  stated 
in  the  resolutions  that  while  the  asso¬ 
ciation  is  non-partisan,  having  for  its 
aims,  purposes  and  objects  the  general 
welfare,  betterment  and  uplift  of  St. 
Louis,  it  feels  that  the  city  should  have 
a  newspaper  to  proclaim  Democratic 
principles.  A  copy  of  the  resolutions 
was  sent  to  Mr.  Hearst. 


Must  S«rv«  Prison  Term 

San  Antonio,  Tkx.,  Jan.  6. — G.  W. 
Bouldin,  editor  of  the  San  Antonio 
(Tex.)  Inquirer,  must  serve  two  years 
in  the  United  States  penitentiary  at 
Fort  Leavenworth  for  publishing  in  his 
paper  an  article  which  was  alleged  to 
have  been  “an  unlawful  attempt  to  cause 
insubordination  among  negro  soldiers.” 
The  article  in  question  was  published 
on  Nov.  24,  1917,  following  a  riot  of 


negro  soldiers  in  Houston.  Bouldin  was 
convicted  in  the  Federal  District  Court, 
but  took  an  appeal.  The  decision  in  the 
lower  court  has  just  been  upheld  by  the 
Circuit  Court  of  Appeals  at  New  Or¬ 
leans. 


Good  Jobs  Open  in  South 

Charlie  Miller,  president  of  the  News¬ 
paper  department  of  the  Associated  Ad¬ 
vertising  Clubs  of  the  World  and  busi¬ 
ness  manager  of  the  Atlanta  Georgian, 
has  requests  from  several  Southern 
members  of  the  department  asking  for 
the  names  and  addresses  of  men  who 
can  write  good  advertising  copy  and 
who  desire  to  join  good  Southern  news¬ 
papers  at  salaries  from  $40  to  $65  a 
week.  He  informs  Editor  &  Publisher 
that  he  will  be  glad  to  hear  from  men 
with  such  qualifications. 


Advice  on  Ad  Legislation 

Waco,  Tex.,  Jan.  i. — Advice  how  to 
introduce  a  bill  placing  strict  penalties 
on  fraudulent  advertising  was  given  by 
State  Senator  Edgar  Witt  in  an  ad¬ 
dress  before  the  Waco  Ad  League.  The 
Ad  League  has  been  requested  by  the 
state  association  to  draft  such  a  bill. 
Senator  Witt  advised  the  ad  men  to 
have  a  personal  representative  at  the 
legislative  session,  to  secure  cooperation 
from  other  ad  clubs  in  the  state  in  as¬ 
sisting  in  a  campaign  for  personal  pres¬ 
entation  to  each  individual  legislator. 


Baptists  Buy  Magazine 

Atlanta,  Ga.,  Dec.  31. — The  Chris¬ 
tian  Index,  official  organ  of  the  Georgia 
Baptist  convention  and  one  of  the  larg¬ 
est  religious  magazines  in  the  South,  has 
been  purchased  by  the  Baptist  Church 
and  is  to  become  the  official  organ  of 
that  denomination  in  the  South.  The 
purchase  price  was  $40,000. 


Dougberty  Helping  “Profs.” 

Cleveland,  Jan.  2. — Donald  C.  Dough¬ 
erty,  formerly  of  the  Plain  Dealer  local 
staff  and  for  two  years  Lake  Division 
publicity  man  and  office  manager  of  thr 
American  Red  Cross,  has  become  man¬ 
ager  of  the  New  Hiran  College  cam¬ 
paign  to  raise  $600,000  for  equipment 
buildings  and  increased  salaries  of  pro¬ 
fessors. 


In  Chamber  of  Commerce  Work 

Dallas,  Tex.,  Jan.  2. — Milton  Mc¬ 
Connell,  formerly  connected  with  the 
Vernon  (Tex.)  ^11  and  later  with  the 
Dallas  Morning  News  and  the  Dallas 
Times-Herald,  has  become  secretary  and 
director  of  publicity  of  the  Graham 
(Tex.)  CHiamber  of  Commerce. 


MORE  ABOUT 
FICTION 


A  eulntstte  of  the  writers, 
stories  by  whom  we  are 
placing,  second  serlsl: 

DANA  BURMCT 
RUPERT  HUGHES 
BEATRICE  GRIMSHAW 
BOOTH  TARHINGTOR 
HERRV  KITCHELL  WEBSTER 

A  quintette  of  the  artists. 
Illustrations  by  whom  we 
ars  furnishing  with  our  fic¬ 
tion  service: 

W.  T.  BENDA 
FREDERIC  R.  GRUCER 
ARTHUR  WILLIAM  BROWN 
EVERITT  SHINN 
F.  C.  VOHN 

Apply  for  samples 
METROPOLITAN 
NEWSPAPER  SERVICE 
4S2  4th  Ave.  New  Verb 


PAPE^  WINS  $50,000  SUIT 

Portland  Jury  Unanimously  Holds 
Telegram  Proved  Case 

P0RTI.AND,  Ore.,  Jan.  6. — The  Tele¬ 
gram  has  won  a  complete  victory  in 
the  $50,000  libel  suit  brought  against 
it  by  “Dr.”  Alzamon  Ira  Lucas,  healer 
and  psycho-analyist,  who  has  been  a 
conspicuous  figure  in  Portland  for 
the  past  two  years.  Lucas,  whose 
patrons  have  included  some  well 
known  white  citizens,  was  held  by 
the  Telegram  to  be  a  negro,  ignorant 
and  not  entitled  to  the  degrees  that 
he  claimed,  and  the  newspaper  made 
a  vigorous  expose  of  him  through 
its  columns. 

The  court  held  that  inasmuch  as 
Lucas  had  become  a  semi-public 
character,  criticism  of  him,  if  true, 
was  privileged.  Believing  the  news¬ 
paper  had  substantiated  its  charges, 
the  jury  returned  an  unanimous  ver¬ 
dict  for  the  Telegram,  although  a 
two-thirds  vote  fixes  damages  in  such 
cases  in  Oregon.  To  emphasize  their 
decision  every  member  of  the  jury 
insisted  on  signing  the  verdict,  the 
custom  being  for  only  the  foreman 
to  sign  when  the  verdict  is  unani¬ 
mous.  _ 

Costello  Gets  City  Berth 

Philadelphia,  Jan.  3. — Joseph  K. 
Costello,  who  was  publicity  director  for 


Mayor-elect  J.  Hampton  Moore  during 
the  mayoralty  campaign,  today  was  ap¬ 
pointed  chief  of  the  new  bureau  of 
claims  in  the  city  law  department.  His 
salary  will  be  $3,500  a  year.  After 
Costello  was  graduated  from  the  Cen¬ 
tral  High  School  in  1908  he  became  a 
reporter  on  the  Evening  Telegraph, 
eventually  becoming  sporting  editor.  In 
July,  1917,  when  the  Telegraph  was 
bought  by  Cyrus  H.  K.  Curtis,  Costello 
went  to  the  Evening  Bulletin.  He  was 
on  the  staff  of  that  paper  when  he  was 
chosen  to  manage  the  campaign  for 
Mayor  Moore. 


Heads  Quaker  School  Paper 

Wichita,  Kan.,  Jan.  i. — Harry 
Charles  of  Tangier,  Okla.,  who  during 
the  war  was  with  the  Quaker  reconstruc¬ 
tion  units  in  Europe,  has  been  made 
managing  editor  of  Friends  University 
Life.  C.  Choate  is  assistant  managing 
editor  and  Ray  Hays  business  manager. 


London  Correspondent*  Elect 

London,  Jan.  i. — New  officers  of  the 
Foreign  Press  Association  have  been 
elected  as  follows:  President,  Christian 
Sauerwein,  Le  Matin,  Paris;  vice-presi¬ 
dent,  S.  N.  Kittelsen,  Nationalaltidende, 
and  A.  Julien,  Le  Petit  Parisien,  Paris; 
secretary,  J.  de  Marsillac,  Le  Journal, 
Paris;  treasurer,  J.  Ven  der  Veer,  De 
Telegraaf,  Amsterdam. 


The 

Indianapolis 

Star 

Reaches 

More 

Individual 
Homes  Than 
Any  Other 
Indianapolis 
Newspaper 


Every  Fourteenth  Person 
n  the  Indianapolis  Radius 
w./ns  an  Automohile _ 

...aking  the  Indianapolis  radius  the  sixth 
in  number  of  cars  per  population  in  the 
United  States. 

People  in  the  Indianapolis  radius  know 
cars  and  buy  cars;  they  have  both  the 
money  and  the  inclination. 

The  Indianapolis  Star  is  the  best  medium 
for  reaching  the  buying  power  in  the  In¬ 
dianapolis  radius. 

it  reaches  the  ahle-to-buy  people  of  In¬ 
diana’s  ninety-two  counties  every  morning 
in  the  year. 

During  the  first  eleven  months  of  lOlB  The 
Indianapolis  Star  carried  951,380  agate 
lines  of  Automobile  advertising. 

Concentrate  your  advertising  power  in  the 
newspaper  that  reaches  the  buying  power 
of  Indiana — 

The  Indianapolis  Star 

Largest  morning  and  Sunday  circulation  In 
Indiana 

Eastern  Bcpresentatlve— Kelly-Smith  Co.. 
Marbridge  Building,  New  York. 

Western  RepresentatWe — John  Olaos, 

Peoples  Gas  Building,  Chicago. 

THE  SHAFFER  GROUP 

Tho  Indianapolis  Star 
The  Torre  Haute  Star 
The  Muncte  Star 
The  LioalavUle  Herald 
The  Denver  Times 
The  Rocky  Mountain  News 
The  Chicago  Evening  Foot 

National  Advertising 
Convention 
At  Indianapolis 

June  6tk  to  June  11th 


L 
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A  Traveling  Man 

- in - 

New  York  State 


Not  long  ago  a  traveling  man  left  New  York 
City  on  Monday  morning. 

By  Saturday  night  he  had  called  upon  his  trade 
in  Middletown  (16,000),  Newburgh  (30,000), 
Poughkeepsie  (31,000),  Kingston  (27,000),  Albany 
(105,000),  Troy  (80,000),  Saratoga  Springs 
(14,000),  Glens  Falls  (17,000),  Schenectady  (100,- 
000),  Amsterdam  (38,000),  Utica  (86,000),  Glovers- 
ville  (23,000),  Rome  (24,000),  Watertown  (30,000) 
and  Syracuse  (160,000). 

Starting  from  Syracuse  Monday  morning  he 
made  Auburn  (38,000),  Geneva  (14,000),  Rochester 
(260,000),  Lockport  (20,000),  Buffalo  (475,000), 
Niagara  Falls  (38,000),  Batavia  (14,000),  Dunkirk 
(21,000),  Jamestown  (37,000),  Hornell  (15,000), 
Corning  (16,000),  Elmira  (39,000),  Ithaca  (16,000) 
and  Binghamton  (54,000)  and  got  back  to  New 
York  City  on  the  second  Saturday  evening. 


Ciren- 

2400 

10400 

lation 

Knes 

lines 

*Albany  Knickerbocker  Press  (M) . 

32,929 

.08 

.08 

'Albany  Knickerbocker  Press  (S) . 

42,237 

.08 

.08 

Auburn  Citizen  (E) . 

74*4 

425 

425 

Brooklyn  Daily  Eagle  (E) . 

4S,8M 

.18 

.18 

Brooklyn  Daily  Eagle  (S) . . 

•A4S7 

.18 

.18 

'Brooklyn  Standard  Union  (E) . 

54,559 

.15 

.15 

'Brooklyn  Standard  Union  (S) . 

5A347 

.15 

.15 

Buffalo  Courier  A  Enquirer  (MAE)... 

75,316 

.14 

.12 

Buffalo  Courier  (S) . 

114,431 

.17 

.15 

Buffalo  Evening  News  (E) . 

96412 

.16 

.16 

Buffalo  Evening  Times  (E) . 

64,718 

.10 

.16 

Buffalo  Sunday  Times  (S) . 

72450 

.10 

.10 

Corning  Evening  Leader  (E) . 

7,006 

.025 

.625 

Elmira  Star-Gazette  (E) . . 

23,469 

.07 

45 

t(^ens  Falls  Post  Star  (M) . 

8400 

.03 

43 

Gloversville  Leader-Republican  (E)... 

6409 

.02 

.02 

Gloversville  Morning  Herald  (M) . 

6445 

.03 

.025 

Ithaca  Journal  (£) . 

6452 

425 

.025 

Jamestown  Morning  Post  (M) . 

9440 

.025 

425 

Lockport  Union  Sun  and  Journal  (E) 

7482 

.025 

.025 

'Middletown  Times-Press  (E) . 

5,695 

.03 

.025 

Mount  Vernon  Daily  Argus  (E) . 

M21 

.02 

.02 

'Newburgh  Daily  News  '(E) . 

10403 

.05 

.035 

New  York  American  (M) . 

301,792 

875448 

45 

.43 

New  York  American  (S) . 

40 

40 

New  York  Globe  (E) . 

188,780 

49 

46 

Government  Statement,  October  1st,  Itlf. 

*A.  B.  C.  Report,  October  let,  Itlf. 
^Publiekert'  Statement. 


Twenty-nine  cities,  representing  a  combined 
population  of  1,838,000  people — the  smallest  city 
having  14,000  people — in  twelve  working  days,  is 
going  some. 

After  calling  on  New  York  City  and  the  Met¬ 
ropolitan  district  (which  took  another  week)  this, 
man,  in  three  weeks’  time,  covered  a  territory  equal 
in  population  to  the  entire  population  of  Montana, 
Idaho,  Wyoming,  Colorado,  Arizona,  New  Mexico, 
Utah,  Nevada,  Washington,  Oregon,  California  and 
Arkansas  combined — and  in  one  twenty-seventh 
the  number  of  square  miles. 

This  territory  is  covered,  every  day,  by  this 
list  of  up-to-date  newspapers — giving  you  a  six- 
day-a-week  circulation  of  3,751,358  and  a  Sunday 
circulation  of  2,900,444. 

It  would  be  an  exacting  person  indeed  who 
would  ask  for  better  market  conditions. 


tNew  York  Herald  (M) . 

tNew  York  Herald  (S) . 

New  York  Erening  Journal  (E).... 

New  York  Poet  (E) . 

Now  York  Sun  (M) . . 

New  York  Sun  (S) . . 

New  York  Sun  (E) . 

fNew  York  Telegram  (E) . 

tNew  York  Telegram  (S) . 

New  York  Morning  Telegrapk  (M). 


New  York  Times  (M) . . 

New  York  Times  (S) . 

New  York  Tribune  (M) . 

New  York  Tribune  (S) . 

New  York  World  (E) . 

New  York  World  (M) . 

New  York  World  (S) . 

Niagara  Falls  Gazette  (E) . 

Poughkeepsie  Star  (E) . 

Rochester  Herald  (M) . 

Rochester  Times-Union  (E) . 

Schenectady  Union-Star  (E) . 

Staten  Island  Daily  Adeanca  (E). 

Syracuse  Journal  (E) . 

*Troy  Record  (MAE) . 

Utica  Daily  Press  (M) . 

Yonkers  Daily  News  (E) . 

tSoTon  Day  Average. 

Total  Circulation  . 


Circu¬ 

2400 

10,000 

lation 

lines 

lines 

1  109467 

.40 

40 

46 

.45 

...  685,428 

1.00 

1.00 

. .  30,026 

45 

40 

1  131451 

49 

46 

...  196,491 

.42 

48 

'  1  181415 

49 

46 

!..  52,103 

40 

.17 

...  56489 

40 

455 

...  339,858 

45 

S33S 

...  501,650 

.60 

482 

...  118486 

42 

48 

...  1084H 

42 

48 

...  339,199 

40 

48 

...  370489 

40 

.48 

...  578,799 

40 

48 

...  12421 

435 

.035 

. . .  9474 

. . .  31418 

.0321429  .03 

46  46 

. . .  62,733 

.16 

.14 

. . .  16,047 

.08 

.04 

...  4400 

...  45425 

.0275 

.08 

.0225 

.08 

. . .  23,752 

.05 

.05 

...  21,095 

.05 

.045 

...  3,760 

43 

43 

(451,M2 
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Largest  Cable  News 

Served  to  South  An 

“By  Ur 


On  January  1st  the  United  Press  bejjan  filing  to 
South  America  an  average  niininium  daily  service  of 
5,500  words.  This  is  the  largest  cable  news  service  ever 
sent  to  any  foreign  country  by  an  American  press  asso¬ 
ciation.  It  amounts  to  more  than  two  million  words 
per  year. 

From  this  report  the  United  Press  serves  fifteen  of 
the  leading  South  American  newspapers. 

The  United  Press,  the  first  American  press  associa¬ 
tion  to  enter  South  America,  still  leads  the  press 
associations  of  the  world  in  service  to  South  American 
papers. 

In  Buenos  Aires  and  in  Rio  Janeiro  twenty-four- 
hour  bureaus  in  charge  of  staff  men  are  maintained  for 
the  collection  and  distribution  of  the  United  Press 
service. 

More  than  2,000  words  a  day  of  North  American 


JAMES  I.  MILLER 
Argentine  Manager 
United  Pres*  Associations 


HOME  OF  LA  PRENSA 
Buenos  Aires 


Avenue  de  Mayo,  Buenos  Aires 


aSitik i^Tvrir^Trtt^ '^Tt.ii  aiiTLii'rtir5il'Sj*'iLU iUAtu lUi uiiiir^tk ili?^ 


^  Tiili  xt.u  Tilt/  ti  Xm'wu  u  I.')'  kajl] 


s  Service  in 

^mfrica’s  Greatest  Pape 
Unkd  Press** 


news  is  transmitted  to  Buenos  Aires  by  the  United 
Press  and  over  1,500  words  of  North  American  news  is 
daily  filed  to  United  Press  papers  in  Brazil  and 
Uruguay. 

As  a  part  of  this  service  La  Prensa  of  Buenos  Aires, 
South  America’s  greatest  daily  newspaper,  will  receive 
a  daily  minimum  world-wide  cable  news  service  from 
the  United  Press  of  4,500  words. 

No  other  newspaper  in  the  world  receives  as  large 
a  cable  news  report  each  day. 

In  Brazil  the  United  Press  serves  the  influential 
O’Paiz  of  Rio  de  Janeiro  and  O’Estado  Sao  Paula  of 
Sao  Paulo,  two  of  Brazil’s  most  important  newspapers. 

The  United  Press,  from  its  Rio  Janeiro  bureau, 
serves  to  its  clients  in  Brazil  a  minimum  daily  service 
of  3,000  words.  This  is  the  largest  daily  news  report 
ever  taken  into  Brazil  by  any  news  agency. 


H.  B.  ROBERTSON 
Brazil  Manager 
United  Pres*  Associations 


HOME  OF  O’PAIZ 
Rio  de  Janeiro 


Arenida  Rio  Branco,  Rio  de  Janeiro 
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ADVERTISING  RATES  IN  CONSTANTINOPLE  PAPERS 

The  newspaper  advertising  rates  in  Constantinople  are  made 
on  the  centimeter  basis,  and  the  column  widths  vary  from  6  to  7 
centimeters.  A  centimeter  (depth)  contains  three  lines  of  normal 
(body)  type.  The  following  table,  compiled  by  Eliot  G.  Mears, 
Trade  Commisisoner,  Athens,  Greece,  gives  the  approximate  circu¬ 
lation  of  the  principal  daily  newspapers  in  Constantinople,  grouped 
according  to  the  languages  in  which  they  are  printed,  and  also 
the  prices  charged  for  space  per  centimeter  per  insertion  in 
piasters,  the  United  States  currency  equivalents  being  also  given 
at  par : 


Name  of  paper  and  language  used. 


FRENCH. 

Stamboul  . 

Journal  d'Orient  . 

Moniteur  Oriental  .... 
Spectator  d’Orient  .... 
Eastern  Spectator  .... 
Renaissance . 


Patris  . 

Proia  . 

Tachydromos 

Proodos  . 

Neologos _ 


GREEK. 


Jamanak  .. 
Azadamart  . 
Joghovourt 
Nor  Ghiank 


ARMENIAN. 


Taskir  Efkiar 

Vakit  . 

Alemdar  . 

Akcham . 

Sabah  . 

Hadissat  . 

Memleket  .... 
Tkdam  . 


Price  per  centi¬ 
meter. 

Daily  cir¬ 
culation. 

United 

Piasters. 

States 

dollars. 

30 

$1.32 

7,000-8,000 

30 

1.32 

5,000-6.000 

25 

1.10 

2.000-3,000 

1  20 

.88 

J  1,500-2,000 
1  2,500-3,000 

18 

.79 

2,500-3,000 

10 

.44 

3,000-4,000 

25 

1.10 

6,000-7,000 

20 

.88 

2,000-2,500 

50 

2.20 

2,500-3,000 

20 

.88 

3,000-4,000 

30 

1.32 

4,000 

30 

1.32 

4,000 

45 

1.98 

3,000 

21 

1.14 

3,000 

45 

1.98 

8,000-10.000 

45 

1.98 

8.000-10,000 

45 

1.98 

8,000-10.000 

30 

1.32 

8-000-  9.000 

45 

1.98 

8,000-10.000 

30 

1.32 

4,000-  5,000 

18 

.79 

6,000-  7.000 

45 

1.98 

8,000-10,000 

American  firms  desiring  to  advertise  in  the  Near  East  should 
also  consider  the  Levant  Trade  Review  as  a  medium.  This  is 
published  by  the  American  Chamber  of  Commerce  for  the  Levant, 
it  is  added. 


WANT  STATE  PRINTERS’  SCHOOL 


Georgia  Press  Association  to  Ask  for 
$100,000  Appropriation 

Atlanta,  Ga.,  Jan.  6. — Nine  mem¬ 
bers  of  the  Georgia  Press  Association 
have  been  appointed  by  President  J. 
Kelly  Simmons  of  McRae,  to  urge  an 
appropriation  by  the  state  legislature 
of  a  training  school  for  linotypists  and 
others  engaged  in  the  mechanical  side 
of  newspaper  work.  The  committee  will 
ask  the  legislature  to  appropriate  $ioo,- 
000  and  set  aside  not  less  than  $io,ooo 
per  annum. 

Members  of  the  committee  named  by 
Mr.  Simmons  are  H.  M.  Stanley,  Dub¬ 
lin  Courier-Herald;  M.  L.  Fleetwood, 
Cartersville  Tribune;  W.  T.  Bacon, 
Madison  Madisonian;  John  A.  Jones, 
La  Grange  Reporter ;  P.  T.  McCutcheon, 
Franklin  New  and  Banner;  Dan  G. 
Bickers,  Savannah  Morning  News; 
Royal  Daniel,  Quitman  Free  Press; 
Miss  Emily  Woodard,  Vienna  News; 
Mrs.  G.  B.  Lindsey,  (Joldcn  Age,  At¬ 
lanta. 


Hough  on  World  City  Desk 

George  A.  Hough,  Jr.,  has  been  ap¬ 
pointed  assistant  city  editor  of  the  New 
York  World.  He  is  a  son  of  George  A. 
Hough,  managing  editor  of  the  New 
Bedford  (Mass.)  Standard,  and  gradu¬ 
ated  from  the  Pulitzer  School  of  Jour¬ 
nalism  four  years  ago. 


A.  P.  Wire  for  Sunday  Edition 

Brownsville,  Tex.,  Dec.  30. — The 
Evening  Herald,  which  about  a  year 
ago  established  a  Sunday  morning 
edition,  has  lately  added  the  full 
leased  wire  service  of  the  Associated 
Press  for  this  edition.  J.  M.  Stein, 


Editor  &  Publisher 


who  has  been  with  the  paper  since 
1912,  was  recently  appointed  man¬ 
aging  editor. 


University  Paper  Appears 

Cleveland,  Jan.  3. — The  second  issue 
of  “The  Ohio  Newspaper  Maker,”  is¬ 
sued  by  the  department  of  journal¬ 
ism  of  the  Ohio  University,  is  out. 
The  publication  is  a  monthly  edited 
by  Joseph  S.  Muers  and  Osman  C. 
Hooper. 


The  Atlanta  Journal 

Atlanta,  Ga. 

13,260,000 

Lines  of  legitimate  adver¬ 
tising  were  carried  in  The 
Atlanta  Journal  duringf 
1919. 

Advertising  in  The 
Journal  Sells  the  Goods 


for  January 

CHANGES  IN  ROCHESTER 


City  and  Telegraph  Editors  Shifted 
on  the  Herald 

Rochester,  N,  Y.,  Jan.  6. — Many  edi¬ 
torial  room  staff  changes  have  taken 
place  on  the  Rochester  Herald  lately. 
Fremont  Chester,  formerly  of  the  Utica 
Press,  is  now  city  editor,  succeeding 
Charles  B.  Stilson,  who  has  retired  to 
a  farm  in  Pennsylvania  to  devote  his 
entire  time  to  writing  for  the  Munsey 
publications. 

The  telegraph  desk,  filled  for  a  short 
time  by  James  O’Hare  Love  following 
the  resignation  of  Ernest  L.  Priest  to 
enter  Y.  M.  C.  A.  war  work,  first  as 
editor  of  the  Trench  and  Camp  at  Camp 
Travis,  Tex.,  and  later  as  transport 
train  secretary,  is  now  held  by  Fred  R. 
Hill,  late  of  Stamford,  Conn.,  and 
previously  connected  with  New  York 
City  papers.  Mr.  Love  is  telegraph 
editor  of  the  Rochester  Post-Express. 
William  DeWitt  Manning,  until  recently 
a  rewrite  man,  is  now  serving  as  night 
editor.  Two  new  men  are  on  the  copy 
desks  in  the  persons  of  Wheeler  Cha¬ 
pin  Case  of  Auburn,  and  Charles  H. 
Huntley  of  Schenectady. 


MORE  DRAIN  ON  PULPWOOD 


Builder*  Pay  More  Than  Paper  Mill* 
to  Maine  Lumber  Men 

Portland,  Me.,  Dec.  30. — In  these 
days  of  scarcity  and  high  prices  of 
newsprint  some  curious  things  are  hap- 
which  is  quite  a  little  more  than  the 
pulp  mills  are  paying  for  peeled  wood. 

(Dther  operators  are  expected  to  do 
the  same  thing  and  as  there  is  an  almost 
unlimited  market  for  laths  with  no 
stock 'in  sight,  it  is  impossible  to  say 
what  effect  this  may  have  on  the  price 
of  pulpwood  in  the  immediate  future. 

A  lumber  operator  in  Franklin 


There  are  seven  morning  newspapers 
published  in  New  York  city  on  week 
days. 

Their  combined  circulation  daily  is 

1,397,231 

Their  average  circulation  dally  is 

199,604 

The  daily  circulation  of 

ISm  fork 
Amrriran 

1* 

301,942 

More  than  twenty  per  cent  oi  the  entire 
circulation  of  all  the  morning  news¬ 
papers  in  New  York  City. 

There  are  seven  Sunday  newspapers 
published  in  New  York  City. 

Their  combined  circulation  is 

2,423,653 

Their  average  circulation  i* 

346,236 

The  Sunday  circulation  of 

Nrm  fork 
S>uniiay  Amrrtran 

1* 

992,488 

(Net  paid  Nov.  14. 1919) 

Thi*  i*  more  than  thirty-alz  per  cent 
of  the  entire  circulation  of  ail  the  seven 
Sunday  newspaper*  published  in  New 
York  City. 


County  has  contracted  to  saw  all  of  his 
pulpwood  into  laths,  which  are  selling 
as  high  as  $ii  per  thousand  today. 

As  a  cord  of  pulpwood  will  saw  out 
about  3,000  laths  this  would  net,  after 
taking  out  the  cost  of  sawing  and 
freight,  more  than  $25  per  cord,  f.o.b 
shipping  point,  for  rough  pulpwood. 


Laclede  Wire  Record  Smashed 

Kansas  City,  Dec.  31. — Special  ac¬ 
commodations  for  the  many  newspaper 
correspondents  who  went  to  Laclede, 
Mo.,  to  “cover”  the  arrival  of  General 
John  J.  Pershing  at  his  birthplace  en¬ 
abled  the  correspondents  of  Kansas  City 
and  St.  Louis  newspapers  and  the  press 
associations  to  send  out  something  like 
22,000  words  by  telegraph — more  words 
than  has  been  sent  out  of  the  town  in 
any  year  of  its  existence.  The  Western 
Union  installed  four  leased  wires,  two 
wires  west  and  two  east,  with  three  op¬ 
erators  from  Kansas  City  to  assist  the 
local  operator. 


Two  Boston  Paper*  Sued 

Boston,  Jan.  2. — Richard  H.  Long 
of  Framingham,  candidate  for  Governor 
on  the  Democratic  ticket  at  the  recent 
election,  is  suing  the  Boston  Transcript 
and  the  Boston  Herald  for  $100, (X)0  each 
charging  libel. 


Paper  Saving 

The  New  Orleans  Item,  until  Feb¬ 
ruary  1  will  standardize,  so  far  as 
possible,  the  size  of  its  week-day  is¬ 
sues  to  a  16-page  basis  and  will  like¬ 
wise  curtail  its  Sunday  editions. 


Keeping  Up  With 
The  Times 


A  FACT  A  WEEK 


It  wouldn’t  be  polite  to  say 
“We  told  you  so,”  but  there 
is  a  good  bit  of  satisfaction  in 
the  information,  just  received, 
that  one  of  the  biggest  manu¬ 
facturing  concerns  in  the  coun¬ 
try  has  instructed  its  advertis¬ 
ing  agency  to  abandon  its  pol¬ 
icy  of  using  “one  paper  in  a 
city.” 

This  manufacturer  has  kept 
a  careful  record  of  sales  pro¬ 
portioned  to  population,  and 
covering  a  long  period.  He 
finds  that  in  a  few  cities  one 
paper  seems  sufficient,  but  that 
in  many  others  the  use  of  only 
one  paper  is  insufficient  to  de¬ 
velop  sales  to  the  standard 
average. 

Washington  is  one  of  the 
cities  where  two  papers  will  be 
used  henceforth,  and  The  Times 
is  one  of  them. 

The  Washington  Times 

WASHINGTON,  D.  C. 
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GATHERED  AT  RANDOM 


We  hereby  remind  Roy  K.  Moulton, 
of  the  New  York  Mail,  and  Judd 
Mortimer  Lewis,  of  the  Houston 
(Texas)  Chronicle,  that  they,  in  writ¬ 
ing,  made  us  a  Christmas  promise. 

*  *  * 

The  Deadly  Bulletin 

Field  S.  Graves,  police  reporter  for 
the  Tulsa  (Okla.)  Democrat  for  the 
past  three  years,  fired  a  bulletin  into 
his  brain,  after  bidding  his  wife  good¬ 
bye. — Editor  &  Publisher,  Nov.  20. 

*  *  * 

Who  Won  the  War? 

London,  Jan.  2.— Typewriters  have 
just  been  put  into  use  for  the  first 
time  in  the  House  of  Commons  press 
gallery,  but  over  the  protests  of  a 
minority  of  older  members. 

a  e  « 

L.  T.  Heatley  is  out  again.  Read 
on : 

That  “Advertising  Pays” 

Is  a  fact  we’ve  always  known 

But  we’ve  realized  it  more  and  more 

As  in  experience  we’ve  grown. 

For  example,  take  the  codfish 
And  the  hen — 

These  things  compare 

The  codfish  lays  a  million  eggs 

While  henfruit's  very  rare. 

But  though  this  fish 
Lays  many  eggs 
And  the  hen  lays  only  one 
The  codfish  does  not  cackle 
‘  To  inform  us  what  she’s  done. 

I  Therefore  we  scorn  the  codfish  coy 
While  the  helpful  hen  we  prize; 

Which  indicates  to  thoughtful  minds 
IT  PAYS  TO  ADVERTISE. 

«  a  * 

!  With  the  Ping-Pong  Leaguers 

Every  Thursday  K.  C.  B.,  Ye  Towne 
Gossiper,  and  William  Slavens  Mc¬ 
Nutt  go  down  to  Greenwich  Vil¬ 
lage  and  spend  the  entire  evening 
playing  ping-pong  on  Jack  Bechdolt’s 
new  library  table.  McNutt  has  an 
easy  dreamy  stroke  that  has  made 
him  a  consistent  winner.  The  score 
at  the  close  of  last  Thursday’s  match 
was  McNutt,  11;  K.  C.  B.,  7, 
a  a  a 

Troublesome  Dispute  Over  League 
of  Nations  Matter  Holds 
Back  Action 

— Headline  in  Beaver  (Pa.)  Daily 
Times. 

At  least  that,  old  dear. 

*  *  * 

Well,  It  Has,  Hasn’t  It? 

Sir;  An  ex-editor,  who  is  now  an 
insurance  agent,  has  the  following 
sign  outside  his  office  at  Albany, 
Wis. :  “For  sale,  a  two-hole  shot 
gun.”  H.  L. 

— B.  L.  T.  in  New  York  News, 
a  a  a 

Why  Reds  Leave  Home. 

Otis  P.  Swift,  assistant  magazine 
editor  of  the  New  York  Evening 
World,  is  the  villain  of  this  piece. 
One  chilly  morning  last  week  he  was 
grinding  out  his  daily  stint  when 
Eiias  McQuade  hove  alongside  of  his 
desk  and  asked: 

“Otis,  why  do  you  wear  those 
spats? 

“Because  it’s  too  cold  to  wear  my 
Jest  and  only  low  shoes  without 
them,”  was  Swift’s  speedy  rejoiner. 

“All  right,  Otis,  understanding  that. 
I’ll  forgive  you,  but  remember  that 
:very  day  you  wear  them  brings  us 
)ne  day  nearer  to  the  Commune.” 
a  a  a 

Antwars  to  Queationa 

J-  T. — B  is  probably  right  but  would 
uggest  that  you  communicate  with 
^ugh  Baillie,  Munsey  Building, 
Washington,  D.  C.  He’s  an  expert 
>n  hair  culture. 

Deep  Thinker — You  are  wrong. 


Taking  two-columns  of  space  away 
from  the  news  department  and  giv¬ 
ing  it  to  the  advertising  department 
will  not  reduce  the  total  consump¬ 
tion  of  newsprint  annually  to  a  point 
that  will  permit  the  publication  of 
sixty  page  dailies  on  Tuesdays  and 
Fridays,  according  to  figures  fur¬ 
nished  by  the  highest  authorities. 

*  *  * 

One  Hundred  Yeara  Ago  Today 

The  Washington  (Pa.)  Reporter 
was  charging  two  gallons  of  whisky 
for  an  annual  subscription. 

eve 

News  Matter,  Rush 

J.  Y.  Wright,  of  the  Bartlesville 
(Okla.)  Morning  Examiner,  who  says 
he  reads  our  column  regularly  and 
knows  that  we  will  instantly  recog¬ 
nize  genius,  took  his  typewriter  in 
charge  on  the  night  of  Dec.  29  and 
dashed  off  four  verses,  one  of  which 
we  here  reproduce  at  the  very  minute 
of  going  to  press  because  it  is  marked 
“News  Matter,  Rush”: 

Ask  any  editor,  great  or  small. 

What  is  the  greatest  peeve  of  all 

His  daily  grind.  The  answer  you  will  find 

Will  be  the  slush  in  never-ending  line 

Of  envelopes  marked  “News  Matter.  Rush  I” 
V  «  a 

Wakening  Them  Up 

An  interesting  disclosure  at  the  recent 
N.  A.’s  recent  meeting  was  that  made 
by  Advertising  Manager  Ashby  of  the 
Western  Clock  Company  on  how  the 
name  “Big  Ben”  came  to  be  applied 
to  his  company’s  product.  For  a  long 
time  the  company  had  the  clock,  he 
stated,  but  couldn’t  find  a  satisfactory 
name  for  it.  One  night  the  officials 
held  a  meeting  that  lasted  well  into 
the  early  hours  of  the  next  morning. 
During  its  course,  one  of  those  pres¬ 
ent  happened  to  pick  up  a  copy  of  an 
English  pictorial  magazine  that  had 
been  lying  on  the  table.  Looking 
through  the  pictures,  he  came  across 
one  showing  the  famous  “Big  Ben” 
tower  clock  on  the  Parliament  Build¬ 
ing.  The  thought  immediately  struck 
him:  “Why  not  call  our  clock  ‘Big 
Ben?”’  It  was  done  then  and  there, 
and  aggressive  advertising  has  made 
“Big  Ben”  clocks  the  best  known 
products  of  their  kind  in  America,  if 
not  in  the  world. 

«  *  V 

The  Vehicle  He  Used 

Winnipeg,  Jan.  7. — Ben  Batsford, 
cartoonist  of  the  Winnipeg  Free 
Press,  was  one  of  the  principal  wit¬ 
nesses  in  the  state  trial  of  Robert 
Russell,  charged  with  seditious  con¬ 
spiracy,  at  Winnipeg  last  month. 
Batsford,  in  the  course  of  his  news¬ 
paper  duties,  had  attended  many  of 
the  meetings  held  by  the  strikers  dur¬ 
ing  the  general  strike  in  this  city  last 
June  and  testified  as  to  what  he  had 
heard  said  by  the  speakers.  A  clash 
between  the  cartoonist  and  the 
lawyer  for  the  defence  provided 
plenty  of  amusement  for  the  court. 
In  the  record  we  read: 

Lawyer — What  prompted  you  to  at¬ 
tend  this  meeting? 

Batsford — The  city  editor  prompted 
me. 

Lawyer — ^As  to  the  meeting  in  the 
Majestic  Theatre,  it  was  curiosity 
that  took  you  there. 

Batsford — Yes,  curiosity. 

Lawyer — Just  plain  curiosity? 

Batsford — That’s  right. 

Lawyer — 'Now,  what  took  you  out 
to  the  meeting  at  the  railway  shops? 

Batsford — An  automobile. 


MORE  THAN  38,000  IN  USE 
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C*"^LIN  OTYPE  ‘^■’0 

THE  MACHINE  THAT  LASTS 


Revised  Prices  of 

LINOTYPES 

Matrices,  Magazines,  Parts 
and  Supplies 

Effective  January  1,  1920,  the  following 
prices  of  Linotype  Machines,  Matrices, 
Magazines,  and  Parts  and  Supplies  super¬ 
sede  all  previous  quotations: 


LINOTYPE  MACHINES 


Model  8  . 

. $4350 

Model  19  . 

. $4,450 

Model  14  . 

.  4300 

Model  16  . 

. 4,750 

Model  9  . 

.  5300 

Model  17  . 

.  5,000 

Model  20  . 

.  3,400 

Model  15  . 

.  3,100 

Model  5  . 

.  3,600 

Model  L . 

.  2300 

Model  18  . 

.  4300 

Model  K . 

. 3,100 

LINOTYPE  MATRICES 


Two-Lattar  Font* 

Ona-Lattar  Font* 

1300  Matrices  . . . . 

. $110 

1,400  Matrices  .... 

. $  98 

1300  Matrices  . . . , 

.  88 

1300  Matrices  . . . . 

.  84 

Sorts  . 

cents 

Sorts . . 

Haad-Lattar  Font* 

1,031  Matrices  ... 

. $200 

525  Matrices . 

. $100 

778  Matrices  ... 

.  150 

Sorts . 

. . .  .20  cents 

Hmad-L*tt*r  Matricet  that  run  only  in  Modal  20 . 24  cant*  aach 


LINOTYPE  MAGAZINES 


Model  5  Magazines  . . . . 

...$175 

Model  20  Magazines 

Model  15  Magazines  . . . . 

...  175 

Upper  Half  . 

..$110 

Model  9  Magazines  . . . . 

...200 

Lower  Half  . 

..  115 

Model  K  Magazines . . . . 

...  200 

Model  5  Split  Magazines 

Model  16  Magazines  . . . . 

...  215 

Upper  Half  . 

..  115 

Model  17  Magazines  . . . . 

...  215 

Lower  Half . 

..  120 

Auxiliary  Magaxina* . $45 


LINOTYPE  PARTS  AND  SUPPLIES 

Each  I  Each 

Linars  and  Ejectors . $1.75  j  Spacsliands  . $135 

All  other  parte  and  eupplies  manufactured  by  ut 
20  per  cent,  increate 


MERGENTHALER  LINOTYPE  CO. 

New  York,  U.  S.  A. 

SAN  FRANCISCO  CHICAGO  NEW  ORLEANS 
Canadian  Linotype  Limited,  Toronto 
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Washington  Institute  Plans 
Three-Day  Program 

Daily  and  Weekly  Publishers  of  State 
Will  Meet  January  15-17  on 
University  Campus 

Seattle,  Jan.  6. — The  eighth  annual 
newspaper  institute  for  newspaper  men 
and  women  of  the  state  of  Washington 
to  be  held  January  15,  16  and  17  on  the 
University  of  Washington  campus,  will 
be  opened  by  a  business  session  on 
January  15.  The  tentative  program  for 
the  institute  was  announced  this  week 
as  follow'S : 

January  15.  Morning— Washington  News¬ 
paper  Association.  Afternoon — “Front  Page.” 
Speakers:  Dan  Cloud,  publisher  of  the  Mon- 
tesano  Vidette;  Eagle  Freshwater,  editor  of 
the  Washington  Standard,  Olympia;  Frank 
S.  Evans,  Sedro- Woolley  Courier.  Evening- 
Smoker  at  Men’s  Faculty  Club.  Women  will 
probably  have  theater  party. 

January  16.  Morning  —  “Local  Page.” 
Speakers:  Frances  Robinson,  formerly  with 
Colville  Examiner  and  now  a  student  at  the 
university;  Ralph  I).  Casey,  member  school 
of  journalism  faculty;  T.  Proctor  Cook, 
Seattle  ^ar.  Afternoon — ’Editorial  Page.” 
Speakers:  E.  L.  Wheeler,  Waitsburg  Times; 
Dr.  M.  L.  Spencer,  head  of  the  school  of 
journalism;  Leslie  J.  Ayer,  faculty  member 
school  of  law.  Evening — Executive  session 
Washington  State  Press  Association.  The 
women  will  be  entertained  by  members  of 
the  Theta  Sigma  Phi,  women’s  honorary 
journalism  fraternity. 

January  17.  Morning  —  “Ledger  Pa^e.” 
Speakers:  A.  R.  Gardner,  Kennewick  Courier- 
Reporter;  Dan  Cloud,  Montesano  Vidette;  W. 
D.  Moriartv,  member  faculty  of  college  of 
business  administration.  .Afternoon — “Wom¬ 
en’s  Page.”  Speakers:  Mrs.  Maude  Stewart 
Beagle,  Mount  Vernon  Argus;  Miss  Ernestine 
MacilonaJd,  Puyallup  Valley  Tribune;  Mrs. 
J.  C.  Harrigan,  Colville  Examiner.  Evening — 
Annual  banquet,  Prof,  Edmond  S.  Meany, 
toastmaster. 

It  is  probable  that  more  speakers  will  be 
added,  as  several  have  not  answered  invi^- 
tions  to  speak.  There  will  be  general  dis¬ 
cussion  periods  at  each  session  of  the  insti¬ 
tute,  and  the  committee  has  announced  that 
the  discussion  will  not  be  allowed  to  stray 
from  the  subject. 

Dr.  Spencer  is  head  of  the  program  com¬ 
mittee,  which  is  composed  of  the  entire  ^ur- 
nalism  faculty  and  the  following:  Prof. 
Meany,  Dr.  Steven  I.  Miller,  Dr.  D.  C.  Hall, 
Dean  David  Thomson  and  Dr.  F.  M.  Padelford. 

BONUSES  START  NEW  YEAR 

Kansa*  Newipaper*  and  Advertising 
Firms  Reward  Employes 

Kansas  City,  Jan.  6. — The  Christmas 
and  holiday  season  afforded  an  op¬ 
portunity  for  the  distribution  of  a 
bonus  to  employes  by  several  news¬ 
papers  and  advertising  agencies  here. 
The  Kansas  City  Post  gave  a  sub¬ 
stantial  bonus  to  its  employes  New 
Year’s  Eve,  following  the  distribution 
of  a  bonus  to  the  Denver  Post  em¬ 
ployes  on  Christmas  Day  by  F.  G. 
Bonfils  and  H.  H.  Tammen,  owners 
of  both  papers. 

The  Nebraska  City  (Neb.)  Press, 
following  a  custom  of  several  years, 
gave  a  bonus  to  its  employes. 

The  Potts  -  Turnbull  Advertising 
Company  here  gave  approximately 
$1,0(X)  to  its  37  employes  not  members 
of  the  firm.  The  bonus  amounted  to 
about  a  10  per  cent  bonus  on  their 
salaries. 

C.  Haywood  Walker  and  Clayton  H. 
Walker,  publishers  of  the  Hereford 
Journal,  the  Poland  China  Journal 
and  Poultry  Culture,  presented  their 
employes  with  a  bonus  of  5  per  cent 
of  their  salaries,  amounting  to  $4,000. 

EDITOR  HAS  WILD  AIR  TRIP 

Airplane  Not  Practical  for  Paper 
Delivery,  He  Saya 

Dallas,  Tex.,  Jan.  6. — Lost  in  the 
air,  a  dead  engine  at  a  height  of  1,0(X) 
feet  just  missing  a  ditch  and  a  near 
collision  with  a  tree  were  some  of  the 
thrills  which  E.  K.  Williams,  editor  of 
the  Temple  Telegram,  had  on  an  air¬ 
plane  trip  with  his  pilot,  Lieut.  Lindsey 
Russell,  during  a  trip  from  Temple  to 
Dallas  recently.  Following  his  arrival 


here,  Mr.  W’illiams  took  a  number  of 
newspapermen  for  rides  in  the  air. 

The  airplane  will  never  be  developed 
to  a  point  where  it  will  be  useful  to 
newspapers  for  the  delivery  of  papers, 
according  to  Mr.  Williams,  but  it  affords 
an  excellent  advertising  medium.  He 
uses  his  plane  to  distribute  the  Telegram 
over  his  territory. 

AD  MEN  SHARE  PROFITS 

Evening  Post’s  New  Chiefs  Instal 
Bonus  System 

The  heads  of  the  New  York  Evening 
Post  this  week  tendered  a  banquet  to  its 
advertising  staff  at  the  Hotel  Pennsyl¬ 
vania.  Edwin  F.  Gay,  recently  appoint¬ 
ed  to  the  presidency  of  the  Evening 
Post  Company,  welcomed  his  guests  and 
briefly  outlined  his  plans  and  ambitions 
for  the  future.  Z.  L.  Potter,  general 
manager,  acted  as  toastmaster  and  em¬ 
phasized  the  progressive  program  out¬ 
lined. 

.\fter  brief  talks  to  all  department 
heads,  a  monthly  quota  bonus  plan  was 
announced  for  the  advertising  staff,  to 
become  effective  Januarj'  i.  At  the  first 
of  each  month  the  individual  solicitors 
are  to  be  given  line  quotas  and  for  all 
lineage  in  excess  of  the  announced 
quota  each  month  the  solicitors,  indi¬ 
vidually,  share  in  the  increased  adver¬ 
tising  profits. 

Governor’s  Check  Went  Astray 

Lincoln,  Neb.,  Jan.  6. — When  not 
acting  as  governor  of  Nebraska  during 
the  absence  from  the  state  of  Governor 
McKelvie,  Lieut.  Governor  Barrows  is 
Lincoln  correspondent  for  the  Omaha 
Bee,  a  position  he  has  held  for  years. 
Recently  when  the  Bee  check  failed  to 
materialize,  as  usual.  Governor  Barrows 
made  inquiry,  which  developed  the  fact 
that  it  had  been  signed  “P.  A.  Barrows” 
in  a  much  better  hand  than  the  news¬ 
paper-state  official  musters,  and  was 
cashed  by  a  Fort  Dodge  (la.)  bank. 

Truthful  Ads  for  Rabbits 

St.  Louis,  Jan.  6. — A  vigilance  com¬ 
mittee  to  work  for  “truth  in  adver¬ 
tising”  has  been  formed  by  the  St. 
Louis  Commercial  Rabbit  and  Cavy 
Breeders’  Association.  The  commit¬ 
tee  is  headed  by  Charles  Key  Cullom, 
editor  of  the  poultry  and  pet  stock 
page  of  the  Republic.  It  will  strive 
to  educate  advertisers  and  to  settle 
disputes  between  buyers  and  sellers 
of  such  pet  stock. 

Louisville  Unions  Seek  Publicity 

Louisville,  Ky.,  Jan.  6. — Trades  un¬ 
ionists  here  will  shortly  launch  a  pub¬ 
licity  bureau.  If  the  idea  succeeds,  and 
there  is  fair  prospect  that  it  will,  some 
newspaper  or  advertising  man  will  be 
enabled  to  annex  an  annual  salary  of 
$5,000.  It  is  planned  to  raise  $i,ooo  a  , 
month  for  the  work  of  the  bureau,  pay 
the  man  in  charge  a  good  salary  and 
spend  the  remainder  for  advertising  as 
labor  conditions  warrant.  “News”  that 
the  papers  turn  down  will  be  run  as 
paid  matter,  it  is  said. 

To  Tell  on  the  Student* 

Austin,  Tex.,  Jan.  6. — The  newly  or¬ 
ganized  Press  Club  here  was  ad¬ 
dressed  at  a  recent  meeting  by  the 
president  of  the  University  of  Texas, 
Robert  E.  Vinson.  He  urged  that  the 
members  do  all  in  their  power  to 
bring  favorable  publicity  to  the  work 
of  the  students  by  dividing  the  state 
into  sections  and  furnishing  home  pa¬ 
pers  with  news  of  what  their  students 
in  the  state  are  doing. 


o  w  a 


By  last  reports  it  has 
892  saving's  banks  and 
750,000  depositors  and 
deposits  averaging  over 
$400  per  depositor. 

,  Based  on  popu- 

ren  t  lation  isn’t  that 

the  buying  the  best  showing 

on  record? 

Iowa 

MORE  Isn’t  Iowa  actu- 

potential 

bycompar-  desirable 

sions  based 

Its  assessed  realty  and 

on  reported  p„pert/  ex- 

income  and  ceeds  three  and  one-half 

I  I  I  billion  dollars,  —  about 

wealth,  and  $1,500.  p.  p. 

more  lib-  II 

eral  in  spending,  to  judge  by  the 
records  than  the  units  of  almost 
any  other  area. 

Iowa  lives  42  people  to  the  square 
mile.  Advertisers  cannot  reach  these 
people  regularly  and  often  except  by 
the  highways  and  the  daily  newspapers. 

These  city  dailies  can  take  your  mes~ 
sages  well  over  the  state: 


Rate  for 

Circulation  5,000  Lines 


Burlington  Hawkeye 
Burlington  Hawkeye 


De*  Moine*  Sunday  Capital. 


Dea  Moine*  Sunday  Regiater . 

*Iowa  City  Daily  Prea* . 

Maaon  City  Globe  Gazette-Time*. 


....(E) 

3,287 

.0143 

....(M) 

10,008 

.03 

. (S) 

11,128 

.03 

.(EAS) 

15,821 

.035 

....(E) 

23,754 

.06 

....(E) 

58,376 

.10 

....(S) 

42,226 

.10 

(M&E) 

104,858 

.16 

....(S) 

71,240 

.14 

....(E) 

3,266 

.02 

....(E) 

9,682 

.03 

....(E) 

7,930 

.025 

....(E) 

52,520 

.08 

....(S) 

27,725 

.08 

....(E) 

12,261 

.035 

....(E) 

14,791 

.04 

Government  Statement*,  October  lat,  1919. 
*A.  B.  C.  Report,  October  lat,  1919. 
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MAKING  A  REAL  NUT  HOUSE  PAY. 


BY  ROY  ALDEN 


Does  the  sd-called  distinctive  ad¬ 
vertising  pay?  Is  advertising,  in 
which  the  actual  article  or  commod¬ 
ity  sought  to  be  paraded  before  the 
eyes  of  the  readers  is  given  secondary 
consideration  and  the  main  body  of 
the  advertisement  is  devoted  to  mat¬ 
ters  of  popular  interest,  or  of  reading 
matter  of  a  light  vein,  productive  of 
as  substantial  results  a  straight-out 
advertising? 

Anton  Delkin,  one  of  the  most  suc¬ 
cessful  business  men  on  the  Pacific 
Coast,  points  to  "distinctive”  news¬ 
paper  advertising  as  being  one  of  the 
fundamental  factors  that  has  raised 
his  establishment  from  a  box-like 
“popcorn  and  candy”  shop  on  a  quiet 
street  in  Seattle’s  business  district, 
where  the  cash  register  tingled  sickly 
at  aggravating  intervals,  to  an  annual 
turnover  exceeding  $2,000,000. 

Delkin  is  president  of  The  Nut 
House,  of  Seattle,  Wash.,  which  in  the 
space  of  eight  years  has  had  a  re¬ 
markable  expansion  in  the  scope  of 
its  business. 

When  Delkin,  after  gathering  a 
small  stake,  decided  to  break  out  of 
his  box-like  limits  he  decided  upon 
an  unusual  newspaper  advertising 
campaign  as  his  first  driving  wedge. 
From  the  outset  he  remained  aloof 
from  direct  advertising,  believing 
that  he  could  attract  more  attention 
to  the  name  of  his  establishment  by 
providing  some  snappy  matter  in  his 
ads  that  would  be  interesting  reading 
matter.  Every  good  cause  that  came 
along  received  his  hearty  support  in 
his  small  ads.  He  would  give  over 
his  space  day  after  day  to  charity 
balls,  picnics,  dances,  meetings,  lec¬ 
tures,  etc.,  including  only  his  trade¬ 
mark  and  his  signature  of  “The  Chief 
Nut”  as  direct  advertising. 

The  result  was  that  the  readers  of 
the  daily  papers  began  to  look  with  a 
certain  amount  of  eagerness  for  his 
ads,  just  as  they  used  to  anticipate 
reading  "K.  C.  B.’s”  column  when  the 
famous  humorist  was  on  the  staflf  of 


the  Seattle  Post-Pntelligencer.  He 
maintained  his  style  of  advertising 
every  day  in  all  of  the  daily  newspa¬ 
pers  and  to-day  there  is  no  firm 
whose  products  are  better  known  on 
the  Pacific  coast  than  the  candy  bars 
from  “The  Nut  House,”  of  Seattle. 

Mr.  Delkin  says  the  results  that  he 


FRANK  KAYNOR,  CLINT  DOUG¬ 
LAS  and  the  other  98  live 
wires  of  the  Young  Men's 
Business  Club  will  hold  their 
annual  "High  Jims"  at  the 
Transportation  Club  on  Decem¬ 
ber  19. 

They  are  going  to  have  a 
great  time  absolutely  and 
positively  because  Capt. 

Herb  Swalwell  Is  heading  the 
committee.  Everyone  better 
be  on  deck. 

Yours  for  S5t400tCOO.OO. 


has  accomplished  from  indirect  news¬ 
paper  advertising  cannot  be  obtained 
unless  an  advertiser  has  a  compelling 
trade-mark.  He  believes  that  a  trade¬ 
mark  is  a  company’s  greatest  asset, 
but  that  it  is  worthless  to  have  a 
trade-mark  unless  it  is  extensively 
advertised. 

It  must  be  remembered,  too,  that  in 
building  up  the  wonderful  business  of 
“The  Nut  House”  unique  newspaper 
advertising  has  been  supported  in  its 
campaign  for  public  favor  by  inviting 
and  toothsome  products. 


IMPERIAL  PRESS  CONFERENCE 


Canadian  Government  Asks  Co-opera¬ 
tion  of  All  for  Success 

Ottawa,  Ont.,  Jan.  6. — An  appeal  to 
the  press  and  public  of  Canada  in  con¬ 
nection  with  this  year’s  Imperial  Press 
Conference,  issued  by  the  Government, 
says: 

“We  unhesitatingly  recommend  that 
immediate  steps  be  taken  to  arrange  the 
holding  of  the  conference  in  a  manner 
worthy  of  the  Dominion.  In  taking 
such  steps  you  will  be  acting  for  the 
good  of  the  whole  country,  which  will 
not  be  slow  to  endorse  your  action,  and 
will  join  you  in  giving  our  visitors  a 
warm  and  truly  Canadian  welcome.” 

The  manifesto  is  signed  by  Sir  Robert 
Borden  and  members  ^  the  Cabinet, 
Mackenzie  King,  Mr.  Finding,  and  Sir 
George  Perley. 


tion  of  Daily  Newspaper  Publishers  of 
Michigan. 

Because  smaller  publications  of  the 
State  have  been  handicapped  by  the 
print  paper  shortage,  the  announced 
purpose  of  the  meeting  is  to  prevent 
undue  “influences”  of  the  larger  papers 
in  the  paper  market,  and  to  make  the 
burdens  of  the  small  paper  publisher 
easier  through  co-operation. 


Newspaper  Training  Again 

Philadelphia,  Jan.  2. — Miss  Betty 
Garde,  the  14-year-od  daughter  of 
Charles  P.  Garde,  night  editor  of  the 
Inquirer,  has  written  and  produced  a 
one-act  play,  “English  Language  Trium¬ 
phant,”  in  a  campaign  against  slang  con¬ 
ducted  in  the  Philadelphia  schools. 


MICHIGAN  DAILIES  ORGANIZE 


Meeting  on  Jan.  13  to  Discuss  Relief 
of  Paper  Shortage 

:  Grand  Rapids,  Mich.,  Dec.  29. — To 
,  prevent  what  they  term  possible  “annihi- 
;|lation  of  the  country  daily  press  of 
.  Michigan,”  publishers  of  25  daily  news- 
i'.lPapers  will  meet  here  January  13  and 
Inform  a  permanent  organization,  which 
l^'will  probably  be  known  as  the  Associa- 


Billboards  Gone  From  K.  C. 

Kansas  City,  Jan.  2. — Efforts  of 
billboard  companies  to  secure  permits  to 
erect  billboards  in  Kansas  City  have 
failed,  following  the  orders  issued  by 
Mayor  James  Cowgill  a  month  ago. 


Labor  Paper  Change 

Charlotte,  N.  C.,  Jan.  2. — James  F. 
Barrett,  editor  of  the  Asheville  Labor 
.\dvocate,  has  purchased  the  Char¬ 
lotte  Labor  Herald. 


ILLINOIS 


These 

Illinois 

Daily 

Newspapers 

Cover 

The 

Richest 

Farming 

State 

In 

The 

Union 


Many 

manufacturers 
are  using  them 
advantageously 
in  popularizing 
their  products 
in  one  of  the 
best  markets  out 
of  doors. 

They  have  circula¬ 
tion,  prestige  and 
power.  They  reach 
the  homes  of  the 
people  who  buy. 
They  cooperate 
with  merchants  in 
their  cities — and 
produce  for  those 
merchants.  They 
will  prove  them¬ 
selves  splendidly 
worth  the  attention 
you  give  them. 


Rate  far 

Rata  iar 

tSM 

IRtW 

Clrculatlea 

Uaaa 

Llaea 

Champaign  Daily  Gaxatte-Newa.  .(E) 

5,289 

.015 

015 

Chicago  American  . .  . . 

. (E) 

339,721 

.45 

.45 

Chicago  Herald-Ezaminar  . . 

. (M) 

3123S2 

38 

31 

Chicago  Harald-Examinar  . . 

. (S) 

594,287 

33 

.48 

Chicago  Daily  Journal . 

. (E) 

115,932 

32 

.18 

tChicago  Daily  Nawa . 

. (E) 

373J00 

38 

38 

Chicago  Evening  Poat . 

. (E) 

51,327 

35 

.12 

ttDanville  Praaa  . 

. (M) 

1035s 

.025 

.025 

Molina  Diapatch  . 

. (E) 

19,133 

33 

33 

Peoria  Journal  Tranacript.. 

.(M&E) 

323S4 

.09 

.055 

Peoria  Star  . 

. (E) 

223S4 

.05 

34 

*Rock  laland  Argua . 

. (E) 

7381 

.03 

.03 

Starling  Gazette  . 

. (E) 

5,085 

.02 

32 

Total  Circulation  . 

13S1,701 

$235 

$237 

Govamment  Statamanta,  Octobar  lat,  ISIS. 
fPubliabar’a  Statemaot. 

*A.  B.  C.  Raport,  October  lat,  1919. 
ttPubliaber’a  Sworn  Statement,  January  1,  1920. 
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THE  THREE-CENT  PRICE 

IT  happens  almost  always  that  the  publishers 
of  daily  newspapers  are  the  last  business  men 
of  a  community  to  adjust  their  selling  prices 
to  advancing  costs.  It  was  so  when  the  first 
tides  of  high  prices  swept  over  the  land,  making 
the  penny  newspaper  an  economic  impossibility. 
There  was  a  sentiment  involved — and  publishers 
clung  to  the  losing  price  until  faced  with  con¬ 
trolling  facts. 

The  same  reluctance  to  face  the  obvious  is 
now  in  evidence  in  the  matter  of  adopting  the 
three-cent  selling  price.  Production  costs,  so 
greatly  increased  during  the  past  year,  make  the 
,  two-cent  price  of  today  as  unsound  as  was  the 
penny  price  of  two  years  ago. 

When  the  two-cent  price  became  inevitable, 
the  newspapers  of  the  small  cities  were  the 
first  to  fall  in  line.  That  is  what  they  are  doing 
now  in  respect  to  the  three-cent  price.  The 
news  columns  of  Editor  &  Publisher  show  the 
trend.  As  soon  as  the  newspapers  of  one  or 
two  of  the  big  cities  adopt  the  logical  price  the 
movement  will  become  general. 

A  good  newspaper  at  three  cents  a  copy  would 
still  be  the  greatest  bargain  offered  to  the  public 
in  an  era  of  high  prices.  The  people  know 
this.  They  know  that  rising  costs  have  made 
the  two-cent  paper  impracticable.  And  they 
would  greatly  prefer  to  have  a.  good  newspaper 
at  three  cents  a  copy  than  a  poor  newspaper 
free  of  charge. 

The  effect  on  circulations  would  be  beneficial. 
The  immediate  result  would  be  the  elimination 
of  a  certain  per  cent,  of  “casual”  distribution. 
Fewer  papers  would  be  bought  to  be  glanced 
at  and  thrown  away.  An  appreciable  temporary 
saving  of  newsprint  consumption  would  be  ef¬ 
fected  without  the  loss  of  any  potential  adver¬ 
tising  value.  In  the  course  of  a  few  months 
losses  in  volume  of  sales  would  be  recovered, 
and  increases  shown — all  based  on  a  sound  sell¬ 
ing  price. 

President  Glass,  of  the  A.  N.  P.  A.,  says: 
“This  year  will  prove  the  strength  of  publishers, 
their  capacity  to  meet  conditions  and  to  over¬ 
come  them.”  The  prophecy  applies  with  par¬ 
ticular  force  to  the  price  problem.  The  solu¬ 
tion  should  not  be  delayed. 

IS  it  “in  the  cards”that  we  shall  have  an  editor 
in  the  role  of  Republican  candidate  for  the 
presidency?  William  Allen  White  says  Edi¬ 
tor-Governor  Henry  J.  .Allen  is  the  logical  man. 
Mr.  Allen  declines  the  honor,  announcing  him¬ 
self  as  a  candidate  for  re-election  as  Governor 
of  Kansas.  In  a  memorable  Republican  conven¬ 
tion  James  A.  Garfield  advocated  the  candidacy 
of  John  Sherman  with  such  eloquence  as  to  win 
for  himself  the  nomination.  If  Editor  White 
persists  in  urging  the  claims  of  his  friend  may 
not  history  repeat  itself?  It  is  no  part  of 
Editor  &  ^’BLisher’s  business  to  launch  presi¬ 
dential  booms.  But  when  editors  are  being  dis¬ 
cussed  in  this  connection  the  Sage  of  Emporia 
cannot  be  overlooked. 

JUST  as  differences  of  opinion  lead  to  horse 
•aces,  so  they  account  now  and  then  for  the 
:stablishmcnt  of  new  daily  newspapers  in 
fields  which  appear  to  the  innocent  by-stander 
to  be  immune  from  invasion.  F.  W.  Enwright, 
publisher  of  the  Lynn  Telegram-News,  believes 
that  Boston  needs  a  straight-line  democratic 
newspaper,  morning  and  evening,  and  he  pro¬ 
poses  to  meet  that  need.  It  is  a  daring  venture 
and  will  be  watched  with  interest. 


TWO  Texas  advertising  agencies  have  as¬ 
sured  publishers  that  they  may  exercise 
their  discretion  as  to  days  of  the  week 
B’hich  ads  of  their  clients  are  published. 
Every  newspaper  in  the  land  would  appreciate 
similar  consideration  on  the  part  of  agencies  aud 
national  advertisers. 


Fi  I  .A.  jL 


RENT  AND  ADVERTISING  COSTS 

The  responses  to  a  recent  questionnaire, 
sent  to  retail  stores  throughout  the  United 
States  which  do  a  gross  business  of  $1,500,- 
000  upward  annually,  show  that  the  average 
rentals  are  a  little  more  than  two  and  a  'half 
per  cent,  of  sales,  and  advertising  expenses  about 
tw’o  per  cent.  The  smallest  advertising  expend¬ 
iture  for  the  year  was  that  of  a  Buffalo  store, 
amounting  to  but  1.08  per  cent,  of  gross  turn¬ 
over;  the  largest,  5  per  cent.,  was  made  by  a 
Toledo  store. 

A  store  with  a  volume  of  business  of  a  million 
and  a  half  a  year,  on  this  schedule,  would  spend 
$30,000  for  advertising.  And  while  this  item  is 
in  the  nature  of  a  fixed  expense,  properly  charge¬ 
able  to  operation,  it  should  not  be  forgotten  that 
is  an  expense  incurred  chiefly  in  the  interest  of 
the  customers  of  a  store. 

Store  advertising  constitutes  a  news  service 
of  an  indispensable  kind  for  housewives.  To 
the  degree  to  which  this  store  news  is  made 
of  timely  value  to  the  people  the  volume  of 
sales  grows.  And  as  sales  are  stimulated,  and 
quick  turnovers  of  stocks  are  made  possible, 
lower  retail  prices  are  assured.  Therefore  ad¬ 
vertising  operates  to  reduce  the  cost  of  living, 
not  to  add  to  it. 

High  rentals  are  usually  assumed  by  mer¬ 
chants  with  the  same  purpose  in  view — to  stim¬ 
ulate  volume  of  business  through  advantageous 
location.  If  sound  judgment  prevails  in  the 
choice  of  a  store’s  home  the  premium  paid  in 
the  way  of  rental  cost  is  also  an  expenditure  in 
the  interest  of  the  customer.  Truly,  the  mer¬ 
chant  who  invented  the  slogan,  “Quick  sales 
and  small  profits,”  spoke  with  clear  understand¬ 
ing  of  the  laws  controlling  merchandising. 

CALEB  VAN  HAMM,  who  passed  away  at 
Miami  a  few  days  ago,  held  for  many  years 
posts  of  high  responsibility  with  New  York  news¬ 
papers.  He  was  as  little  known  to  his  public 
as  the  most  obscure  personality  of  the  commu¬ 
nity.  To  his  fellows  of  the  craft  he  was  a  help¬ 
ful  friend,  deeply  respected  for  his  fine  qualities 
and  for  his  editorial  judgment.  In  the  old  days 
of  “personal  journalism”  he  would  have  been 
a  public  figure. 

A  good  many  newspapers  are  finding  it  neces- 
•^sary  to  omit  a  considerable  volume  of  adver¬ 
tising.  This  condition  should  be  but  temporary. 
With  the  advent  of  justifiably  higher  rates  there 
will  come  a  reduction  of  space  used  by  big 
advertisers,  permitting  representation  for  all  to 
whom  advertising  is  an  essential.  And  the  net 
of  it  all  will  be  increased  revenues  for  the  news¬ 
papers  and  equal  or  greater  results  for  the 
advertisers. 
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AN  OKLAHOMA  IDEA 

There  is  something  that  appeals  to  the 
imagination  in  the  “stunt”  recently  staged 
by  editor  Bert  Love  of  Ardmore,  Okla¬ 
homa.  He  invited  both  the  friends  and  the 
enemies  of  the  Ardmoreite  to  a  round  table 
affair,  held  in  Convention  Hall,  where  brick¬ 
bats  and  bouquets  were  hurled  with  equal  can¬ 
dor  and  enthusiasm. 

We  doubt  whether  Editor  Love  has  yet  been 
able  to  appraise  the  net  results  of  this  unique 
event;  but  on  the  whole  they  are  sure  to  be 
salutary.  When  a  man  with  a  grievance  has 
been  afforded  such  an  opportunity  as  this  to 
air  it  the  grievance  itself  is  very  likely  to  be 
forgotten.  In  a  sense  it  becomes  a  closed  inci¬ 
dent.  It  yeilds  to  the  vent-treatment.  It  no 
longer  has  the  strength  of  an  obsession. 

If  those  who  feel  that  they  have  been  injured 
by  a  newspaper,  or  that  its  policies  are  in  part 
mischievous,  could  be  given  full  opportunity  to 
air  their  indignation  in  public,  face  to  face  with 
the  editor  whose  offending  they  resent,  much 
good  should  result.  For  the  editor,  the  experi¬ 
ence  should  have  particular  interest  and  value. 
He  would  be  made  to  realize  keenly  that  in 
many  instances  the  “enemies”  of  his  paper  are 
its  friends  at  heart,  nursing  hurts  and  disap¬ 
pointments  which  are  well  founded. 

And  upon  the  minds  of  these  critics  the  effect 
should  also  be  uplifting;  for  it  is  sure  to  be 
made  clear  to  them  that  a  good  newspaper  is,* 
in  aim  and  purpose,  trying  to  serve  them,  and 
that  its  failure  to  march  in  step  with  them  on 
occasion  is  not  due  to  evil  intent  or  to  studied 
hostility  to  their  views  or  interests. 

If  some  metropolitan  newspaper  were  to  adopt 
this  round-table  idea,  seats  for  neutral  but  in¬ 
terested  spectators  would  be  at  a  premium  I 

'1  'HOMAS  DREIER,  commenting  on  a  recent 
^  editorial  in  these  columns  on  the  crusade  of 
the  laundry  owners  against  the  jokesmiths,  telli 
us  that  the  laundry  people  really  are  advertising 
on  an  adequate  scale  in  many  parts  of  the  coun¬ 
try.  In  Boston,  for  example,  a  cooperative,  edu¬ 
cational  campaign  is  being  conducted  for  then 
by  Mr.  Dreier,  upon  which  about  $50,000  will  bt 
spent  with  the  newspapers  within  a  year.  Tht 
copy  is  in  Dreier’s  best  vein,  appealing  to  the 
prejudices  against  laundry  service.  Such  cam¬ 
paigns  should  be  profitable  to  laundry  owners 
in  all  cities  of  considerable  size. 

IT  is  good  to  read  of  the  good  things  the 
Christmas  season  brought  to  the  workers  it 
so  many  newspaper  offices.  Gifts  of  a  week's 
salary  to  every  employe  were  not  uncommon 
Such  substantial  remembrances,  as  the  memben 
of  Editor  &  Publisher  staff  are  glad  to  testify, 
irake  for  a  spirit  of  solidarity  in  an  organization 
lifting  the  day’s  routine  out  of  the  rut  of  hum¬ 
drum. 


The  appeal  of  the  New  York  Times  for  funds 
for  New  York’s  “neediest  cases”  this  yea 
has  drawn  donations  of  $105,540  from  its 
readers.  The  total  contributions  to  this  funi 
for  eight  years  is  $364,863,  every  dollar  of  whid 
has  been  applied  to  actual  relief,  with  no  dedoe 
tions  for  administrative  expenses.  This  coii 
stitutes  great  public  service,  modestly  performed 

PUBLISHERS  of  six-day  evening  newspapers, 
who  look  upon  the  Saturday  issue  as  nat¬ 
urally  and  inevitably  “lean”  so  far  as  adver¬ 
tising  is  concerned,  should  study  the  week-et^ 
issues  of  the  Philadelphia  Evening  Bulleti 
which  carry  a  volume  of  advertising  aim 
matching  that  of  the  “fat”  days  of  the  week 

The  Presbyterians  are  developing  a  nati 
wide  advertising  campaign.  One  of  th 
slogans  is:  “Give  God  a  Chance!” 


Captain  Harry  Gimble,  formerly  with  jijj  regular  army  commission  to  be- 

the  headquarters  staff,  A.  E.  F.,  has  re-  MAYOR  MOORE  TAKES  OFFICE  come  a  copy- writer  in  the  adver- 

signed  from  the  Sacramento  Bee’s  edi-  l-i...  ,  tising  department  of  the  Winchester 

(orial  staff  to  become  secretary  of  the  PHILADELPHIA,  Jan.  S.— Joseph  Repeating  Arms  Company,  New  Ha- 

Home  Products  Bureau  of  the  Chamber  1  Hampton  Moore  was  inaugurated  ven.  Conn. 

of  Commerce.  as  the  llOth  Mayor  of  Philadelphia  Merrell  A.  Wood  has  been  appoint-. 

Will  S.  LeNoir,  Sacramento  Bee  staff  today  and  the  first  executive  to  serve  ed  service  manager  of  the  Frailey  . 

artist,  and  Miss  Edna  Alice  Kennedy  of  the  city  under  the  new  Woodward  Advertising  Company,  Youngstown, 

this  city,  were  recently  married  in  San  _ _ _ Ohio. 

Francisco.  Frank  Baum,  who  conducted  an  ad- 

Ben  Ferriss  has  left  the  St.  Paul  vertising  agency  in  Los  Angeles  be- 

Pioneer  Press,  of  which  he  has  been  city  fore  the  war,  has  reopened  his  offices 

editor  and  city  hall  reporter.  the  Chamber  of  Commerce  Build- 

Earl  Craven,  editorial  writer  for  the  ing  in  that  city,  handling  advertising 

St.  Paul  Dispatch-Pioneer  Press,  held  and  sales  promotion, 

down  the  city  desk  of  the  Dispatch  while  yf,  H.  Blaha,  formerly  with  the 

the  city  editor.  Major  Harrison  Fuller,  Coolidge  Advertising  Company,  Des 

chairman  of  the  Minnesota  branch  of  Moines,  is  now  with  the  Gerlach- 

the  American  Legion,  was  busy  at  the  Barklow  Company,  Joliet,  Ill. 

Legion’s  Austin  Parker  has  been  appointed 

Warren  F.  Doane,  formerly  of  the  director  of  publicity  of  the  Packard 

Philadelphia  Record,  is  now  editor  of  Motor  Car  Company,  Detroit.  He 

“The  Manufacturer,’’  published  by  the  was  formerly  with  the  New  York 

Manufacturers’  Club  of  Philadelphia.  Tribune. 

Miss  Marie  Yount  has  been  added  to  Vance  C.  Hall  has  been  appointed 

the  staff  of  the  Philadelphia  Evening  advertising  manager  of  the  National 

Public  Ledger.  Miss  Yount  was  form-  Beverage  Company,  Chicago,  mann¬ 
erly  on  the  Harrisburg  News.  facturing  “Buck,”  a  de-alcoholized 

Joseph  Rogers  has  given  up  his  work  cereal  beverage, 

on  the  city  desk  of  the  Philadelphia  W.  E.  Gunn  has  been  appointed 

Evening  Public  Ledger  to  conduct  a  ar-  Toronto  manager  of  the  McConnell 

^lation  The  Insh  ^  Fergusson  Advertising  Agency, 

William  Bell  Clark  is  writing  a  his-  Fisher 

tory  of  the  part  Pennsylvania  played  in  Mayor  J.  Hampton  Moor*  A.  H.  Deute  has  been  appointed 

the  war  for  the  War  History  Committee  artvArfUincr  tnantxr*.-  /^^ 

appointed  by  the  governor.  Clark  re-  charter.  He  has  pledged  Philadelphia  j.-  j  p  VnrV 

signed  his  position  on  the  Philadelphia  the  best  and  most  efficient  adminis-  fnrmiTl  al  i 

Press  for  this  work.  tration  it  has  ever  had.  and  to  guar-  He  was  formerly  sales  manager  of 

James  T.  Davidson,  telegraph  editor  antee  the  achievement  of  his  high  q  ®  Company,  Portland, 

of  the  Providence  Journal,  has  resigned  aims,  he  has  formed  his  cabinet  -  l  tt  j  •  •  t 

to  go  to  the  Woonsocket  (R.  I.)  Call,  largely  of  local  newspaper  men.  He  John  Hart,  advertising  manager  of 
James  W.  Collins,  assistant  telegraph  was  a  reporter  and  desk  man  on  the  London  Opinion,  reigned  January  1. 
editor  on  the  Providence  Journal,  has  Public  Ledger  several  years  ago  and  He  is  sueweded  by  E.  R.  Roberts, 
become  copy  editor  of  the  Cleveland  was  a  contributor  to  that  paper  until  M.  F.  Harris  has  been  appointed 
Plain  Dealer.  a  few  weeks  before  his  election.  sales  and  advertising  manager  of  the 

Norman  L.  Tutin.  for  several  years  "  -7 - 7^^  French  Lick  Springs  Company, 

a  reporter  for  the  Woonsocket  (R.  I.)  Paul  F.  Stacy  has  resigned  his  po-  French  Lick  Springs,  Ind. 

Evening  Call,  joined  the  Woonsocket  sition  as  advertising  solicitor  for  the  A.  G.  Heller  has  been  appointed 
industrial  department  of  the  U.  S.  Rub-  Manchester  (N.  H.)  Union-Leader  to  copy  chief  of  the  Hanser  Agency,  Inc., 
ber  Company.  enter  the  special  advertising  field.  He  Newark,  N.  J.  He  was  formerly  with 

Frank  T.  Vreeland,  a  dramatic  re-  is  contemplating  engaging  in  the  the  Philip  Kobbe  Company,  Inc.,  New 
viewer  on  the  New  York  Sun  staff,  publicity  end  of  the  motion  picture  York. 

and  Miss  Alida  Blanche  Schaibly  industry.  Before  becoming  advertis-  E.  A.  Goodwin  has  been  appointed 
have  become  engaged.  ing  solicitor  last  April,  Mr.  Stacy  oc-  advertising  manager  of  Bollstrom 

_  cupied  the  city  editor’s  desk  of  the  Motors,  Inc.,  St.  Louis,  Mich.  He  was 

IN  THE  BUSINESS  OFFICE  Leader.  formerly  assistant  managing  editor  of 

T7  1  TN  uu  J  tl’c  Detroit  Free  Press. 

J-  W.  Pollard  has  been  appointed 

ger  of  the  Baltimore  News,  and  Nor-  ^  ,  ,  j-  ^  <1  j  j  •  c 

man  Clarke,  dramatic  critic  of  the  Captain  E.  R.  Hoftyzer,  formerly  director  of  sales  and.  advertising  of 
same  newspaper,  visited  New  York  Cleveland  Press  and  other  the  Hess.g-Ellis  Drug  Company, 

this  week  Scripps  organizations,  has  resigned  Memphis,  lenn. 
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PERSONALS 


WILLIAM  ALLEN  WHITE,  of  the 
Emporia  (Kan.)  Gazette,  and  Mrs. 
White,  have  returned  from  a  two 
weeks’  trip  to  California  where  they 
witnessed  and  assisted  in  the  filming 
of  two  of  Mr.  White’s  books. 

C.  L.  Ficklin,  editor  of  the  De  Kalb 
County  Herald,  and  officer  in  the 
Northwest  Missouri  Press  Associa¬ 
tion,  is  expected  shortly  to  announce 
his  candidacy  for  the  Democratic 
nomination  for  Congress  from  the 
Third  Missouri  district,  to  succeed 


secretary  of  commerce.  Mr.  Ficklin 
is  well  known  as  a  Chautauqua  lec¬ 
turer. 

Vance  C.  McCormick,  president  of 
the  Patriot  Company,  publisher  of 
the  Harrisburg  (Pa.)  Patriot  and  the 
Evening  News,  and  late  chairman  of 
the  War  Trades  Board,  has  been  ap¬ 
pointed  by  Governor  William  C. 
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Fact>s  about  the  Hasldn  Service 


TKe  Eas’ton  Free.  Prey^ 
has  signed  a  contract. 
For  -tKe  Haskln.  Service 
For  one  yea.p 

TKe  rapid  growth  of  the 
Haskin  Service  during’ 
this  period  oF  unrest  is 
proof  positive  th'e.t  it  is 
a.  newspaper  necessity 

Frederic  J  H-askein. 
Washington  P  C  will 
bell  you  the  price  and 
plan  For  your  pamper 
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U.  S.  PRESS  IN  FAR  EAST 
FURTHER  TRADE 

National  Foreign  Council  Meeting  in 

San  Francisco  Next  May  Will 
Try  to  Solve  Shortage 
of  Cables 

Seattle,  Jan.  6. — Value  of  the  daily 
or  weekly  newspaper  printed  in  English 
and  financed  and  edited  by  Americans 
in  the  various  foreign  markets,  particu¬ 
larly  in  the  Far  East,  to  the  growth  of 
trade  between  the  United  States  and 
these  particular  countries,  colonies  or 
dependencies,  is  scheduled  to  come  up 
for  analysis  at  the  coming  convention 
of  the  National  Foreign  Council  to  be 
held  in  San  Francisco  next  May. 

Foreign  traders  are  coming  more  and 
more  to  an  appreciation  of  what  the 
press  means  to  the  furtherance  of  their 
relations  in  foreign  fields.  Great  Bri¬ 
tain  has  long  been  impressed  with  the 
value.  At  a  recent  British  trade  con¬ 
ference  held  at  Shanghai,  China,  resolu¬ 
tions  were  passed  calling  attention  to 
the  Government  the  need  of  the  devel¬ 
opment  of  British  publicity  in  China  in 
respect  to  the  diffusion  of  general  and 
commercial  news,  with  an  organization 
formed  and  subsidized  for  this  purpose. 

Subsidy  Not  Welcomed 

American  exporters  and  manufac¬ 
turers  who  have  given  thought  to  the 
value  of  the  .American  newspaper  on 
the  ground  in  the  different  markets  do 
not  take  kindly  to  the  question  of  a 
subsidy.  They  prefer  individual  initia¬ 
tive  in  the  establishment  of  newspapers 
but  show  a  willingness  to  give  liberal 
patronage  to  the  advertising  columns 
of  papers  that  are  located  in  fields  in 
which  they  are  at  present  interested  or 
where  there  is  a  market  for  their  goods. 

The  Far  Ea.st,  it  is  declared,  particu¬ 
larly  offers  a  verdant  field  for  the  right 
kind  of  .American  newspapers,  as  the 
commercial  language  is  almost  entirely 
English,  which  also  is  extensively  used 
socially.  Newspapers  printed  in  all 
languages  in  the  Far  East  are  at  pres¬ 
ent  experiencing  considerable  difficulty 
in  obtaining  cable  news  from  the  Unit¬ 
ed  States.  Compared  with  the  excellent 
cable  facilities  of  the  Atlantic,  there  is 
only  one  cable  spanning  the  Pacific.  On 
more  or  less  urgent  commercial  mes¬ 
sages  alone,  the  cable  is  almost  invari¬ 
ably  days  in  the  rear.  Press  dispatches 
filed  by  American  correspondents  in 
China  and  Japan  to  their  respective 
papers  in  the  United  States  rarely  get 
through  without  considerable  delays. 
On  the  other  hand,  dispatches  filed  in 
this  country  to  papers  in  the  Orient  are 
subjected  to  even  longer  delays. 

More  Cable*  Urgently  Needed 

Then  the  item  of  cable  costs  enters 
more  pronouncedly  into  cable  dispatches 
across  the  Pacific  than  the  .Atlantic.  To 
China.  Japan,  Siam.  Straits  Settlements, 
Indo-China,  Vladivostok  and  other 
points  in  the  Far  East  the  charge,  con¬ 
sidered  on  an  average,  is  about  $i  a 
word.  No  organized  attempt  has  been 
made  to  bring  down  the  cable  tolls  on 
press  messages;  in  fact,  such  an  organ¬ 
ized  attempt  would  probably  be  fruit¬ 
less  because  of  the  inadequate  cable  fa¬ 
cilities  available.  Commercial  firms  en¬ 
gaged  in  trade  with  the  Orient  are  gen¬ 
erally  found  willing  to  pay  almost  any 
charges  to  get  their  messages  through 
without  delay. 

Commercial  and  other  organizations 
on  the  Pacific  Coast,  liberally  supported 
by  Pacific  Coast  newspapers,  are  wag¬ 
ing  a  vigorous  campaign  to  have  the 
United  States  Government  or  private 
capital  lay  another  cable  across  the  Pa¬ 


cific.  Some  progress  is  being  made  but 
there  are  no  tangible  results  as  yet. 

The  chief  impediment  to  the  laying 
of  a  new  cable  across  the  Pacific  at  this 
time  is  that  the  world’s  supply  of  gutta 
percha,  which  disinterested  experts  de¬ 
clare  is  absolutely  essential  to  the  con¬ 
struction  of  the  best  types  of  cable 
qualified  to  afford  the  speediest  trans¬ 
mission  of  messages,  is  controlled  by 
Great  Britain.  Her  cable  factories  for 
which  this  supply  is  destined  are  under¬ 
stood  to  be  “booked  up”  with  orders 
for  four  or  five  years  ahead.  Under 
ordinary  circumstances  Great  Britain 
would  presumably  be  willing  to  sell 
cable  to  anybody  as  a  commercial  propo¬ 
sition  but,  it  is  hinted  that,  just  at  this 
juncture,  there  are  quarters  of  the  globe 
where  Great  Britain  might  prefer  to 
place  her  limited  output  of  cable  rather 
than  in  the  north  Pacific. 

Tfle  United  States  Bureau  of  Stand¬ 
ards  has  undertaken  an  intensive  inves¬ 
tigation  to  find  a  reliable  substitute  for 
gutta  percha.  What  progress  along  this 
line  has  been  made  is  not  known. 

Commercial  bodies  of  the  Pacific,  to¬ 
gether  with  manufacturers  and  export¬ 
ers  throughout  the  United  States,  are 
planning  to  bring  the  fight  for  increased 
Pacific  cable  facilities  to  the  attention 
of  the  newspaper  publishers  of  the  na¬ 
tion  in  a  concerted  manner.  It  is  ar¬ 
gued  that  the  Far  EUist  is  more  and 
more  becoming  a  verdant  field  for  “live” 
news  and  that  its  importance  from  the 
viewpoint  of  the  American  newspaper 
will  continue  to  increase  as  the  trade 
campaigns  gather  momentum. 

LOYALTY  CUTS  FOR  MASTHEAD 

National  Editorial  Association  Issu¬ 
ing  Electrotypes 

St.  Paul,  Minn.,  Jan.  6. — H.  C. 
Hotaling,  executive  secretary  of  the 
National  Editorial  Association,  is 
sending  out  to  members  of  that  or- 
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ganization  “loyalty  electrotypes”  for 
Use  at  the  head  of  the  editorial  col¬ 
umns  of  country  newspapers.  They 
are  being  sent  free  to  all  publishers 
affiliated  with  the  national  associa¬ 
tion  and  may  be  secured  by  address¬ 
ing  Mr.  Hotaling  at  705  Commerce 
Building,  St.  Paul,  Minn.  A  method 
for  their  effective  use,  in  connection 
with  membership  in  local  or  state 
organizations,  is  illustrated  in  the 
accompanying  cuts. 

Democrats  Want  Daily 

Jefferson  City,  Mo„  Jan.  6. — W.  R. 
Hollister,  secretary  of  the  executive 
committee  of  the  Democratic  National 
Committee,  has  purchased  the  Capital- 
News,  the  only  morning  paper  here.  It 
is  believed  the  intention  is  to  establish 
a  big  Democratic  morning  daily  in  Mis¬ 
souri.  since  the  suspension  of  the  St. 
I^uis  Republic  removed  the  last  Demo¬ 
cratic  organ  from  the  field.  Mr.  Hol¬ 
lister,  it  is  understood,  will  leave  the 
national  committee  this  month.  C.  H. 
Buchanan  and  B.  R.  Franklin  will  con¬ 
tinue  for  the  present  in  charge  of  the 
Capital-News.  The  purchase  price,  while 
not  announced,  is  said  to  have  been 
about  $50,000. 


Farm  and 
Factory  Values 

of  Wisconsin’s  Industrial 
efforts  mount  yearly  to 
above  One  and  One-Half 
Billion  Dollars  from 
agriculture,  livestock  and 
manufacturing. 

Too  many  think  of  Wisconsin  as 
an  agricultural  State  without  seeing 
the  market  there  for  goods  used  by 
factories,  offices  and  city  dwellers. 
The  eighteen  cities  having  10,000 
or  more  population  manufactured 
goods,  etcetera,  to  the  value  of  up¬ 
wards  of  $400,000,000,  by  the  last 
authorized  annual  figures. 

Wisconsin  has  eight  cities  of  more 
than  30,000  population,  where  there 
is  an  active  market  by  good  city 
trade,  supplemented  by  the  larger 
and  wider  call  from  the  great  “out¬ 
side” — that  can  be  reached  econom¬ 
ically  ONLY  by  the  daily  news¬ 
papers. 

Write  to  any  of  these 
newspapers  for  informa¬ 
tion  about  the  territory 
covered. 


Papers 

Circula¬ 

tion 

Rate  for 
5,000  lines 

^Appleton  Daily  Post . 

. (E) 

4jm 

.0143 

Beloit  News  . . 

Eau  Claire  Leader-Tele- 

. (E) 

7fi2» 

325 

gram  . 

(ME&S) 

8,nt 

.03 

Fond  du  Lac  Commonwealth.  .(E) 

6,4«3 

.025 

tGreen  Bay  Press  Gaxette . (Ej 

11,011 

.025 

Kenosha  News  . 

. (E) 

4,504 

.0178572 

La  Crosse  Tribune  and 

Leader- 

Press  . 

....(E&S 

12,452 

.035 

fMadison  (Wis.)  State  Journal  (E) 

13,720 

.035 

fMadison  (Wis.)  State  Journal  (S) 

10,650 

.035 

’Milwaukee  Wisconsin  News..(E) 

70,240 

.12 

Milwaukee  Journal  . 

. (E)  10142t 

.16 

Milwaukee  Journal  . 

. (S) 

03347 

.18 

Milwaukee  Sentinel  . 

..(M&E) 

75305 

.13 

Milwaukee  Sentinel  . 

. (S) 

60340 

.13 

Racine  Journal  News.... 

. (E) 

7,631 

.03 

Sheboygan  Press  . 

. (E) 

6,783 

.025 

’Superior  Telegram  . 

. (E) 

18,154 

.04 

Wausau  Record-Herald  . 

. (E) 

5386 

.02 

Government  Statements,  October  1st,  Itlt. 
^A.  B.  C.  Statement,  October  1st,  Itlt. 
’Publishers*  Statement. 
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TIPS  FOR  AD  MANAGERS 


Freeman  Advertising  Agency,  Inc., 
Mutual  Building,  Richmond,  Va.  Send¬ 
ing  out  contracts  to  Southern  and  East¬ 
ern  newspapers  for  “Brame’s  Vapo- 
jmentha  Croup  and  Pneumonia  Salve.” 

Scott  &  Scott,  Inc.,  220  West  42nd 
1st.,  New  York.  Placing  advertising  for 
Cernice  Coal  Co.,  Bernice,  Pa.,  in  New 
;York  State  and  Canadian  newspapers. 
Burnham  &  Ferris,  30  East  42nd  St., 
ew  York.  Handling  accounts  of  John 
'C.  Sparks,  New  York,  household  dyes; 
Mew  Era  Motor  Corporation,  New 
York,  small  electric  motors ;  F.  W.  Wal¬ 
ter,  Philadelphia,  knitting  yarn. 

I  Hoyt’s  Service,  Inc.,  116  W.  32d  St., 
vew  York.  Handling  accounts  of  Jo- 
l^eph  Burnett  Company,  Boston,  Mass., 
Burnett’s  Flavoring  Extracts”;  Art 
, fetal  Construction  Company,  James- 
wn,  N.  Y.,  metal  steel  office  furniture 
^nd  equipment;  Farnsworth-Hoyt  Com- 
any,  Boston,  Mass.,  “Red-Line-in” 
ihoe  Lining. 

William  H.  Rankin  Company,  104 
Ifouth  Michigan  avenue,  Chicago.  Han- 
iing  advertising  of  American'  Auto 
products  Company,  Denver  and  Chi- 
igo;  Apollo  Piano  Company,  Chicago 
Jnd  DeKalb,  Ill. ;  Apex  Appliance  Com- 

tany,  “Apex  Washing  Machines  and 
roning  Machines.” 

1  Paul  Nemeyer  &  Co.,  523  Prospect 

J venue,  Cleveland.  Placing  orders  in 
fiddle  States  newspapers  and  sending 
iiooo-line  schedule  for  Blacko  Medicine 
Company,  Charleston,  W.  Va. 

Burnham  &  Ferris,  30  East  42d  St., 
■ew  York.  Handling  advertising  of 
ijnhn  C.  Sparks,  manufacturing  dye 
rfiemist,  “Eagle  Dye-and-Tint,”  and 
Ifill  use  newspapers. 

Erwin,  Wasey  &  Co.,  58  East  Wash¬ 
ington  St.,  Chicago.  Handling  ac- 
^unt  of  W.  R.  Johnston  Manufac- 
tbring  Company,  automobile  windows. 
Powers-House  Company,  Illuminat- 

Jg  Building,  Cleveland.  Handling 
Ivertising  and  planning  extensive 
•mpaign  for  National  Pressed  Steel 
Kmpany,  Massillon,  Ohio. 

ICecil,  Barreto  &  Cecil,  Mutual 

Iiilding,  Richmond,  Va.  Handling 
count  of  Lynchburg  Plow  Works, 
nchburg,  Va. 

Oforge  W.  Ford  Company,  Inc., 
iSI:odes  Building,  Atlanta,  Ga.  Han- 
nng  account  of  Corbitt  Motor  Truck 
Rmpany,  Henderson,  N.  C. 

I^Vylie  B.  Jones  Adv.  Agency,  Bing- 
mton,  N.  Y.  Handling  campaign 
Ward  La  France  Motor  Truck 
kporation,  Elmira,  N.  Y. 

[Edwin  Bird  Wilson,  Inc.,  68  William 
New  York.  Planning  local  and 
tional  campaigns  for  Philadelphia 
Btional  Bank. 

Richard  S.  Rauh  Company,  First 
tional  Bank  Building,  Pittsburgh, 
ndling  advertising  of  Ridgway  Dy- 
Eo  &  Engine  Company,  Ridgway, 

^anser  Agency,  Inc.,  601  Broad  St., 
wark,  N.  J.  Handling  account  of 
yce,  Wheeler  &  Boyce,  New  York, 
^mfy-Cut”  underwear. 


“Staf”  for  Advortisors 

[Ca.vsas  City,  Jan.  3. — The  Journal 
terday  staged  a  “stag”  party  for 
advertisers  from  a  residence  sec- 
>  of  the  city  known  as  “the  Thir- 
'first  and  Troost”  section.  The 
ty  attended  a  moving  picture  per- 
Jinance  of  “It  Pays  to  Advertise” 
Bryant  Washburn,  at  a  theater 
f  their  place  of  business.  Follow- 
the  performance,  refreshments 
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were  served.  The  residence  section 
interested  has  been  heavily  adver¬ 
tising  in  the  Journal  for  months,  and 
a  page  and  sometimes  a  double  page, 
devoted  to  the  advertising  of  wares, 
etc.,  of  the  merchants,  are  carried  in 
the  Sunday  Journal. 


New  Job  But  Not  New 
Work  for  McTaggart 


George  m.  m’taggart,  whose 

appointment  as  circulation  manager 
of  the  Toronto  Mail  &  Empire  was 

_  noted  in  Editor  & 

Publisher  of  De¬ 
cember  25,  joined 
the  office  force  of 
that  paper  in 
1903,  following 
service  with  the 
Toronto  branch 
of  Bartlett  & 
Frazier  &  Co.  He 
was  promoted  to 
assistant  circula¬ 
tion  manager  of 
the  Mail  &  Em¬ 
pire  in  November, 
that  position  un- 


G.  M.  McTaggart 


1905,  and  held 
til  his  recent  promotion.  During  his 
connection  with  the  paper,  he  has 
seen  its  circulation  grow  from  38,000 
to  an  average  of  80,000  a  day. 


Captain  Bonfils  Home  Again 
Kansas  City,  Jan.  3. — After  eighteen 
months’  service  with  the  American 
Red  Cross  on  the  battlefields  of 
France,  Rumania  and  in  the  Dobrudja, 
Captain  Charles  A.  Bonfils,  former 
managing  editor  of  the  Kansas  City 
Post,  and  a  brother  of  F.  G.  Bonfils, 
owner  of  the  Denver  Post  and  Kan¬ 
sas  City  Post,  returned  home  this 
week.  Captain  Bonfils  began  his  Red 
Cross  service  with  the  42d  division, 
and  later,  when  the  armistice  was 
signed,  was  sent  to  the  Rumanian 
frontier  where  he  joined  the  cam¬ 
paigns  against  the  Bolsheviki. 


Daily  for  Kan«as  Farmers  Soon 
Junction  City,  Kan.,  Jan.  3. — The 
Geary  County  Farmers’  Union  will 
enter  the  daily  newspaper  field.  It 
has  been  negotiating  for  the  Woos¬ 
ter  &  Townshend  printing  plant  that, 
prior  to  July  1,  published  the  Weekly 
Sentinel.  It  will  be  revived  and 
turned  into  a  daily.  Ed  Hall  and 
Henry  Hunt,  prominent  farmers,  arc 
slated  for  business  managers  of  the 
new  organization,  and  W.  S.  Clark, 
a  veteran  newspaper  man,  is  named 
as  editor. 


Hagorty  Heads  City  Hall  Men 

The  Association  of  New  York  City 
Hall  Reporters  on  January  5  elected 
the  following  officers  for  the  coming 
year:  President,  James  A.  Hagerty, 
Herald;  vice-president,  Alfred  W. 
Pierce,  Evening  Sun ;  secretary-treas¬ 
urer,  Fred  H.  Adams,  New  York  City 
News  Association;  executive  com¬ 
mittee,  Charles  G.  Hambidge,  Times; 
Irving  £.  Pinover,  Evening  Journal, 
V’incent  Tanzola,  Brooklyn  Citizen 
and  Harry  D.  Kingsbury,  Herald.  An 
annual  dinner  is  planned. 


Naw  York  Is  Headquarters 

The  Jerusalem  News,  which,  as  noted 
in  Editor  &  Pubusher  of  December  25, 
has  been  started  as  a  daily  in  the  Holy 
Land,  is  a  branch  of  the  New  Earth, 
Inc.,  New  York  City.  Collin  Arm¬ 
strong,  Inc.,  represents  the  Jerusalem 
News  in  the  American  advertising  field. 


For  less  than  half  a  cent  per  inhabitant  you  can  be  a 
big  all-year  advertiser  in  West  Virginia  daily  papers. 


Turn  your  eyes  to¬ 
ward  the  Kanawha 
Valley! 

Investigate,  or  ask  the  papers 
to  tell  you  what  has  been 
going  on  there  now  for  some 
years. 

You  will  find  a  grouping  of 
manufacturing  businesses, 
several  non-competitive  lines 
that  by  themselves  are  an 
earnest  of  the  future  that  no 
National  advertiser  should 
overlook. 


The  industrial  develop¬ 
ment  in  each  of  the  dis¬ 
tricts  surrounding  the 
cities  shown  on  the  map, 
where  the  daily  papers  are 
published  and  goods  dis¬ 
tributed,  has  been  great,  be¬ 
ginning  even  before  the 
war. 

You  can  make  a  market  for 
your  goods  by  advertising 
them  here  in  the  dailies. 


Rate 

for 

Greo-  S,000 

Blu.A.14  lation  lines  | 

rroUgt^  . (M)  4.1W  MU 

CharlMtoB 

tCaaotU  . (M)  IMU  JS 

tCaaette  . (S)  lUU  M 

'Mail  . (E)  S.S43  .M 

Clarksburg 

rtelagnuu  . (E)  MS  M 

rrMagraas  . (S)  T,ni  M 

After  Feb.  1st.  inO.  .02$  line  flat. 


4.m  M 


*W.  VlTfiniaB . (E) 

Craftau 

ISaatlBal  . (E) 

Hnattaictsa 

tAdvartlsar  . (E) 

'Hn’SkM-Dispatch. .  (M) 


un  jM4 


IMM  JSS 


•HerBM-DUpatcb...(S)  IMM  ASS 


Martfauburg 
'Journal  . . 


MouaflavUU 

tEcba  .... 


Parhwuburg 

INows . 

INows  . 

'SisntiB.l  .. 


WbaaUag 

llntelHgeacar 

INaws  . . 

INavs  . 


Rate 

for 

dreu-  Sjm 
lation  lines 
(E)  S,US  MM 


.(E)  l,Tn  jnu 

(M)  Sja  M 
.(S)  SMS  M 
.(E)  S.MS  JIT 

.(M)  IMM  JOS 
.(E)  ISJU  J4 
.»)  U4U  Jl 


Kjovenunent  Statement,  Oct.  1.  t91t. 
'A.  B.  C  Statement.  October  1,  1919. 


File  the  Facts 


for  Reference 
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URGES  “FREE  PLAY”  OF  PUBLIC  OPINION 


(Continued  from  Page  6) 


tary  function  of  government.  But 
government  protecting  the  American 
people  against  revolutionary  propa¬ 
ganda  is  a  new  manifestation  of  pa¬ 
ternal  authority.  I  wonder  what  old 
Sam  .\dams  would  say  to  that?  Or 
Patrick  Henry?  Or  Benjamin  Frank¬ 
lin,  with  his  grim  joke  about  hanging 
together  or  hanging  separately?  Or 
Thomas  Jefferson?  Or  George  Wash¬ 
ington?  Or  all  the  rest  of  that  noble 
congregation  of  rebels  who  to  their 
defiance  of  George  III.  pledged  their 
lives  and  their  fortunes  and  their  sa¬ 
cred  honor? 

A  Throw-back  to  Pruttianism 

This  theory  that  it  is  the  duty  of 
government  to  protect  the  people 
from  propaganda  is  Prussianism.  It 
was  the  gospel  of  His  Imperial  Maj¬ 
esty,  the  German  Kaiser.  Protecting 
people  from  revolutionary  propagan¬ 
da  was  one  of  his  most  sacred  func¬ 
tions.  Now  there  is  no  Imperial 
Majesty  and  no  German  Kaiser,  and 
no  Majestaets-beleidigung  and  no  Di¬ 
vine  Right.  Autocratic  Russia  saw 
the  doctrine  in  its  fullest  flower,  and 
it  was  eventually  followed  by  the 
most  horrible,  by  the  most  ghastly, 
by  the  most  degrading  revolution 
known  to  human  history.  Signifi¬ 
cantly  enough,  no  sooner  was  this 
new  tyranny  established  than  Lenine 
and  Trotzky  proceeded  in  their  turn 
to  “protect  the  people  from  revolu¬ 
tionary  propaganda”  by  suppressing 
all  but  the  Bolshevist  newspapers. 

Either  the  people  are  fit  to  govern 
or  they  are  not.  If  they  are  fit  to 
govern,  it  is  no  function  of  govern¬ 
ment  to  protect  them  from  any  kind 
of  propaganda.  They  will  protect 
themselves.  That  capacity  for  self¬ 
protection  is  the  very  essence  of  self- 
government.  Without  it  popular  in¬ 
stitutions  are  inconceivable,  and  the 
moment  that  a  republican  form  of 
government  sets  itself  up  as  the 
nursemaid  of  the  people,  to  train 
their  immature  minds  to  suit  its  own 
purposes  and  to  guard  them  from 
all  influences  that  it  considers'  con¬ 
taminating.  we  already  have  a  revo¬ 
lution  and  a  revolution  backward,  a 
revolution  by  usurpation. 

When  Government  Makes  Opinions 

How  is  there  to  be  any  public  opin¬ 
ion  at  all  if  government  is  to  be  the 
final  arbiter  of  political  theories  and 
economic  doctrines? 

When  government  undertakes  to 
regulate  opinions  the  burden  of  proof 
must  always  rest  upon  it.  If  history 
teaches  any  lesson  whatever,  its  les¬ 
son  is  that  the  most  dangerous  and 
futile  of  all  methods  of  combating 
erroneous  political  and  economic  be¬ 
liefs  is  for  government  to  set  itself 
up  as  a  judge  and  executioner. 

But,  it  will  be  said,  the  doctrines 
that  government  is  called  upon  to 


suppress  are  of  foreign  origin ;  they 
are  advocated  in  large  part  by  an 
alien  population;  they  are  antagonis¬ 
tic  to  the  principles  of  the  Republic, 
and  we  cannot  afford  to  have  the 
American  people  adopt  them.  Quite 
true,  but  what  of  it?  This  is  not  the 
first  time  that  there  has  been  nation¬ 
wide  unrest  and  discontent.  It  is  not 
the  first  time  that  wild  and  lunatic 
remedies  have  been  prescribed  for 
public  ills.  It  is  not  the  first  time 
that  foreign  revolutionary  theories 
have  invaded  the  United  States.  It 
is  not  the  first  time  that  property 
rights  have  been  attacked  in  their 
very  citadel. 

American  conservatives  were  once 
quite  as  terrified  by  the  spread  in 
this  country  of  the  extreme  theories 
of  the  French  Revolution  as  they  are 
now  terrified  by  the  spread  of  Bol¬ 
shevism.  They  were  quite  as  eager 
for  repression;  yet  the  French  Revo¬ 
lution  never  shattered  a  single  Amer¬ 
ican  institution.  It  raised  up  no 
.■\merican  breed  of  Marats  and  Ro- 
bespierres.  It  set  up  no  guillotines 
on  American  soil  and  beheaded  no 
aristocrats.  The  American  people 
threshed  the  issue  out  and  went  on 
their  way. 

Have  Met  the  Peril  Before 

Is  it  not  possible  that  they  still  re¬ 
tain  a  scanty  remnant  of  their  an¬ 
cient  common  sense?  Is  it  not  possi¬ 
ble  that  they  might  even  listen  to 
a  sympathetic  exposition  of  the  ma¬ 
niacal  principles  of  Bolshevism  with¬ 
out  being  seized  with  an  irrepressible 
desire  to  destroy  everything  they 
have  created  and  give  themselves 
over  to  famine  and  disease  and  an¬ 
archy  in  order  to  establish  a  dictator¬ 
ship  of  the  proletariat? 

I  am  not  afraid  of  Bolshevism  in 
the  open,  where  the  American  people 
can  examine  it  and  weigh  it  and  con¬ 
sider  it.  I  am  not  afraid  that  the 
American  people  are  going  to  rise  up 
en  masse  and  join  the  I.  W.  W.  to 
destroy  the  institution  of  their  own 
private  property,  unless  government 
prevents  them  by  force.  It  is  just  as 
well  to  remember  that  the  preamble 
of  the  Constitution  of  the  United 
States  does  not  begin  “We  the  Gov¬ 
ernment  of  the  United  States,”  but 
"We  the  People  of  the  United 
States.”  The  history  of  this  country 
for  more  than  140  years  proves  that 
the  American  people  can  be  trusted, 
and  in  the  long  run  they  can  be 
trusted  a  great  deal  further  than  the 
professional  politicians  that  they  gen¬ 
erally  select  to  represent  them  in 
their  government. 

The  failures  of  popular  government 
have  always  been  failures  of  public 
opinion — mostly  of  public  opinion 
that  was  ill-informed,  of  public  opin¬ 
ion  that  was  denied  the  facts,  of  pub¬ 
lic  opinion  that  was  misguided  by 


self-constituted  masters.  That  will 
always  remain  a  great  menace,  and 
public  opinion  is  never  to  be  safe¬ 
guarded  by  trying  to  prevent  it  by 
law  from  coming  into  contact  with 
political  heresy.  There  is  no  surer 
way  to  give  those  doctrines  a  foot¬ 
hold  than  to  proscribe  them.  It  is 
not  the  revolutionary  doctrine  which 
is  shouted  from  the  market  place 
that  is  to  be  feared,  but  the  revolu¬ 
tionary  doctrine  that  is  whispered 
everywhere  in  the  ear  of  discontent 
and  that  can  claim  in  its  favor  the 
test  of  martyrdom. 

There  is  no  other  such  prolific 
breeder  of  revolution  as  reaction,  and 
reaction  is  now  engaged  in  capitaliz¬ 
ing  the  militant  patriotism  that  the 
war  aroused.  It  is  denying  freedom 
of  speech,  denying  freedom  of  assem¬ 
blage — denying  the  most  sacred  guar¬ 
antees  of  the  Constitution  that  it 
professes  to  guard  and  defend. 

Responsibility  of  Our  Newspapers 

When  the  French  soldiers  began  to 
return  home  after  four  years  in  the 
trenches,  thousands  of  them  declared 
that  they  would  never  again  do  any 
work.  It  sometimes  seems  that  after 
the  armistice  was  signed,  millions  of 
.Americans  must  have  taken  a  vow 
that  they  would  never  again  do  any 
thinking  for  themselves.  They  were 
willing  to  die  for  their  country,  but 
not  willing  to  think  for  it,  and  under 
the  influence  of  propaganda  they  had 
lost  the  habit  of  independent  thought. 

It  is  here  that  we  squarely  confront 
the  question  of  the  responsibility  of 
newspapers  in  respect  to  the  forma¬ 
tion  of  an  enlightened  and  fully  re¬ 
sponsible  public  opinion. 

Of  the  work  of  the  American  news¬ 
papers  in  the  war  the  most  chronic 
fault  finder  cannot  justly  complain. 
They  printed  all  the  news  that  gov¬ 
ernment  would  permit  them  to  print. 
They  almost  bankrupted  themselves 
to  obtain  it.  They  were  the  first  vic¬ 
tims  of  the  censorship  and  the  daily 
prey  of  the  propagandists.  They 
never  hesitated  in  rendering  any 
service  of  which  they  were  capable, 
and  they  never  counted  the  cost.  On 
the  whole,  they  displayed  a  sense  of 
responsibility  that  in  itself  is  the 
highest  decoration  for  distinguished 
service. 

When  we  come  to  the  newspaper 


“One  Way  to  Save  Paper'’ 

“ANNOUNCING  A  NEW  S&M 
SERVICE”  JANUARY  1st,  1920 

“The  Schworm-Mandel  Page  Delivery” 
to  agencies;  safer  than  first  class  mail. 
DIRECT  to  checking  dept,  manager  by 
••personal  touch  service.”  Simple  in  oper¬ 
ation,  and  costs  considerably  less.  No 
paper  too  big  or  too  small  to  use— profit¬ 
ably.  SPECIAL  RATE  OFFER  EXPIRES 
JANUARY  ISth.  Write  me  personally, 
at  once,  for  particulars. 

George  V.  Schworm,  President. 

SCHWORM-MANDEL  INC. 

NEW  YORK  CITY 


Service 

National  advertisers  find  the 
Indianapolis  Radius  an  easy  market 
to  cultivate  because  they  can  obtain 
exact  information  of  conditions 
from  the  Merchandising  Service 
Department  of 

TtK 

[NDlANApofiS  News 

Charter  Afm6rr  A,  B.  C. 

Foreign  Representatirts 

Dan  A.  Carroll,  Tribune  Bide.,  New  York 
J.  B.  Dull,  First  Nat.  Bank  Bldg.,  Chicago 


Dunng  1919 

The  Cleveland  Plain  Dealer 
not  only  made  the  largest  line¬ 
age  gains  over  itself  of  any 
year  in  its  history,  but  made 
larger  gains  than  any  other 
Cleveland  paper.  In  Cleveland 
and  Northern  Ohio  the  one 
paper  that  towers  above  all 
others  is 

The  Plain  Dealer 


FIRST  IN  1000 
NEWSPAPERS 

A  National  Advertiser  with  30 
years’  experience  recently  stated 
that  his  records  show  that  for 
the  money  expended  the  re¬ 
sults  produced  by  the  Washing¬ 
ton  Star  placed  it  FIRST  IN 
AMERICA  among  a  thousand 
newspapers. 

Western  Representative,  J.  E.  Lutz, 
First  Nat’l  Bank  Bldg.,  Chicago,  III. 
Eastern  Representative,  Dan  A.  Carroll, 
Tribune  Bldg.,  New  York,  N.  Y. 


in  relation  to  the  events  of  the  last 
year,  it  is  a  very  different  story  and 
a  less  satisfactory  story.  Newspa- 
pers  are  very  human  institutions,  and 
when  the  fighting  ceased  they  reacted 
in  much  the  way  the  general  publit 
reacted.  The  notion  was  general  that, 
with  hostilities  ended,  pre-war  condi¬ 
tions  would  naturally  be  restored, 
and  the  newspapers  followed  tht 
common  notion.  | 

That  was  a  great  mistake.  Ther 
were  not  prepared  for  the  waves 
discontent  and  unrest  that  spread 
over  the  country.  They  were  not  pre¬ 
pared  for  the  social  ferment  that  fol¬ 
lowed  the  war.  They  were  not  pre¬ 
pared  for  the  industrial  upheavals! 
that  came.  For  the  most  part  the; 
had  settled  down  to  the  comfortable! 
assumption  that  with  Germany  beat¬ 
en,  with  the  Kaiser  exiled,  with  the! 
war  won,  everything  was  going 
be  for  the  best  in  the  best  possible! 
of  worlds,  and  that  is  not  the  way 
turned  out  at  all. 

When  strike  followed  strike,  wheij 
industrial  disturbances  became 


Houston  is  the  great  Railroad, 
cotton,  oil,  lumber  and  rice  cen¬ 
ter  of  Texas.  It  is  one  of  the 
greatest  inland  ports  in  this 
country  and  is  growing  faster 
than  any  town  in  Texas. 


The  Houston  Chronicle 


it  the  great  advertising  medium  of  all 
that  section*  reaching  50,000  people 
daily  and  over  60,000  Sunday.  Repre¬ 
sentatives  in  New  York*  Chicago,  St. 
Louis*  Kansas  City  and  Atlant^  John 
M.  Branham  Cmnpany. 


ADVERTISING  RECORD 


4,732,042  Agate  Lines 
of  advertising  were  published  in  the 


Claiksbui^  Tel^ai 


WEST  VIRGINIA 

during  nine  months  ending  Sep 
tember  30,  1919 

A  gain  of  31.8%  over  same  period  last  rest. 

NATIONAL  ADVERTISING 
shows  a  gain  of  87.9%  for  the  same  period 
It  pays  to  advertise  every  day 


Oarksburg  (W.  Va.)  Telegraol 


Last  P.  O.  Report 


7or  the  period  ending  Oct.  1,  1919 
Avemge  Daily  and  Sunday  Ciredlaties 


76,806 


Mew  Orleans  Item 


Isad  for  a  copy  of  onr  $3,000  Book 
Facta  and  Figures  concerning  seUid 
l/M  of  all  the  people  in  the  Unitig, 
States. 


The 
Pittsburgh 
Post 


has  the  sec* 
ondlargest 
morning  and  Sunday 
cnlation  in  Pittshorgh. 
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tion-wide,  when  labor  and  capital  in¬ 
stantly  began  a  hand-to-hand  fight 
over  a  new  division  of  the  profits  and 
the  spoils,  when  the  labor  leaders 
discovered  that  there  was  a  tight  la¬ 
bor  market  and  began  to  squeeze  the 
employer  just  as  the  banks  squeeze 
the  borrower  when  there  is  a  tight 
money  market,  a  vast  number  of  per¬ 
fectly  good  and  respectable  people 
were  much  disturbed  in  their  souls, 
and  the  newspapers  reflected  this 
disturbance.  Instead  of  trying  to  get 
at  the  basic  cause  of  it  all,  they 
adopted  the  primitive  medicine-man 
procedure  of  hunting  out  the  devil 
upon  whom  the  responsibility  could 
be  laid. 

Four  hundred  thousand  steel  work¬ 
ers  had  gone  out  because  the  leader 
of  the  strike  had  once  been  a  Syn¬ 
dicalist.  All  the  shipping  in  New  York 
was  tied  up  because  I.  W.  W.  agi¬ 
tators  had  taken  possession  of  80,000 
way  ij  longshoremen.  Four  hundred  thou- 
[jsand  miners  quit  in  defiance  of  Fed- 
:,  wheyeral  law  because  two  factions  in  the 
ne  nail  union  were  battling  for  control.  And 
Hso  it  went.  Nothing  in  this  compli- 
i<cated  world  is  ever  quite  so  simple 
'oad,  that. 

cen-  ^  The  first  duty  of  a  newspaper  to 
'  the  '  public  opinion  is  to  furnish  the  raw 
this  i1  materials  for  it  and  the  tools  for  its 
aster  information.  American  newspapers  are 

■  not  doing  this  in  respect  to  this  new 
I  ^economic  situation,  as  many  news- 

ClB  keenly  realize,  without 

■  quite  knowing  how  to  remedy  it.  The 

people  “  new  set  of  problems 

Repre-  Hand  the  newspapers  have  not  yet  met 
[o,  St.  pthem.  They  are  not  driving  to  the 

John  of  things.  They  are  still  skim¬ 

ming  the  surface,  and  it  is  only  now 
and  then  that  a  reporter  gets  under 
the  skin  of  these  great  events. 

)RD  ^  w^y>  helps  to  account 

^for  the  more  or  less  chaotic  state 
in  the  1’°^  public  opinion  in  this  country,  and 
l^it  is  doubly  unfortunate,  because  the 
lAmerican  people  have  no  passion  for 
nfJUD^ ! profound  study  of  public  questions 
^  iuntil  these  questions  reach  the  stage 
i  iof  a  crisis.  Day  by  day  they  like  to 
get  their  news  from  headlines  and 
last  rest  ,.lto  rely  for  their  judgments  on  what 
IC  iisomebody  tells  them, 
le  perioi^  The  gravest  duty  that  confronts 
r  in  American  press  today  is  to  bring 

|A|rvnis'*.Jthese  vast  questions  that  have  come 

_ !  out  of  the  war  into  the  forum  of 

.J  public  discussion.  The  barrier  of 
:  propaganda  must  be  broken  down, 
i  The  competent,  independent  investi- 
j  gating  reporter  must  come  back  to 
I  1919  ^  This  is  vital.  The_  Ameri- 

rcUlatiM  :  people  cannot  deal  intelligently 

I  with  any  of  these  problems  without 
0  knowing  the  facts,  and  they  cannot 
^vknow  the  facts  until  the  newspapers 
brush  aside  the  propagandists  of  con- 
l-tending  factions  and  get  back  to  first 
rinciples  of  news  gathering.  All  this 
is  fundamental. 

It  is  impossible  of  fulfilment,  never- 
heless,  unless  the  newspapers  stt 
hemselves  squarely  against  this  ris¬ 


ing  Prussianism  which  is  seeking  to 
make  a  fetich  out  of  government  and 
endow  it  with  the  power  of  damna¬ 
tion  over  all  dissenting  political  and 
economic  beliefs.  If  the  guarantees 
of  the  Bill  of  Rights  are  to  be  over¬ 
ridden  in  the  name  of  super-patriot¬ 
ism,  the  newspapers  themselves  will 
be  the  ultimate  victims  of  the  new 
dispensation  that  is  called  to  sup¬ 
press  freedom  of  speech  and  of  the 
press,  and  we  shall  have  no  public 
opinion  at  all  except  that  which 
cringes  under  the  lash  of  office  hold¬ 
ers.  If  government  is  to  be  erected 
into  a  god,  who  of  us  can  be  sure  of 
salvation? 

The  BasU  of  Freedom 

Lord  Acton  made  the  security  of 
the  minority  the  basis  of  freedom 
and  that  will  always  be  the  basis, 
however  offensive  the  minority’s 
views  may  be  and  however  mischiev¬ 
ous  the  principles  that  it  advocates 
may  appear.  De  Tocqueville  framed 
essentially  the  same  definition  in  still 
more  striking  form  when  he  voiced 
his  warning  against  the  tyranny  of 
the  majority.  The  inherent  sover¬ 
eignty  of  the  citizen  over  Govern¬ 
ment  was  pictured  by  Pitt  in  words 
that  for  a  century  and  a  half  have 
been  part  of  the  political  heritage 
of  the  English-speaking  peoples. 

“The  poorest  man  in  bis  cottage  may  bid 
defiance  to  all  the  force  of  the  Crown.  It 
may  be  frail;  its  roof  may  shake;  the  wind 
may  blow  through  it;  the  storms  .may  enters 
the  rain  may  enter — but  the  King  of  England 
fannot  enter;  all  his  forces  dare  not  cross  the 
threshold  of  the  ruined  tenement.” 

Free  government  must  forever  be 
the  resultant  of  all  the  forces  that 
are  brought  to  bear  upon  it,  radical 
and  reactionary,  liberal  and  conserva¬ 
tive,  revolutionary  and  Bourbon,  So¬ 
cialistic  and  individualistic,  and 
whenever  any  of  those  forces  is  com¬ 
pelled  to  resort  to  secrecy  the  equi¬ 
librium  is  destroyed  and  the  way  is 
open  to  disaster. 

What  I  have  said  tonight  is  not  a 
plea  for  the  new  radicalism,  for  to 
me  most  of  this  new  radicalism  is  the 
very  negation  of  political  and  eco¬ 
nomic  sanity.  What  I  am  pleading 
for  is  the  restoration  of  the  tradi¬ 
tions  of  the  Republic,  for  the  restora¬ 
tion  of  the  proved  safeguards  of  hu¬ 
man  liberty,  for  the  restoration  of 
the  free  play  of  public  opinion,  with¬ 
out  which  democracy  is  stifled  and 
cannot  exist;  for  the  restoration  of 
the  old  faith  of  the  Fathers  which 
has  never  yet  failed  the  Nation  in  a 
crisis — the  faith  that  they  themselves 
sealed  in  their  own  blood. 

God  forbid  that  our  supreme 
achievement  in  this  war  should  be 
the  Prussianizing  of  ourselves  1 
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BIG  WAGE  INCREASES 
IN  TACOMA 


Arbitration  Board  Awards  Scale  of 
$8.62  Day,  $9.48  Nigbt  and  $10.48 
Grayeyard  Shift — 7Z%% 
Increase  Since  1914 


(ly  TELZCBAFH) 

Seattle,  Jan.  5. — Substantial  wage 
increases  have  been  granted  by  the 
National  Arbitration  Board,  and  ac¬ 
cepted  by  both  sides,  to  printers, 
pressmen,  stereotypers  and  mailers 
of  Tacoma  newspapers  who  went  out 
on  strike  six  weeks  ago  and  tied  up 
the  plants  of  the  News-Tribune  and 
Ledger  for  a  week  and  then  volun¬ 
tarily  resumed  their  posts. 

The  new  award  to  printers  means 
a  scale  of  $8.62  per  day  for  day  work, 
$9.48  for  night  work  and  $10.48  for 
the  graveyard  shift.  Overtime  re¬ 
mains  at  time  and  a  half.  Seven 
hours  will  constitute  a  day’s  work. 

Copy  holders  are  raised  from  $3  to 
$5.17  a  day,  with  the  deadline  low¬ 
ered  from  1,350  lines  to  1,300. 

The  new  scale  represents  a  72^^ 
per  cent  wage  increase  over  the  1914 
scale. 

The  same  increase  applies  to  other 
workers  above  enumerated.  The 
award  is  retroactive  to  September  12 
with  the  Tribune  and  Ledger  and  to 
September  6  on  the  Times.  The 
union’s  original  demands  were  for  a 
6j^-hour  day  and  $9.25  for  day  work 
and  $10  for  night  work.  Their  scale 
was  $7.50  for  sq,ven  hours. 

During  the  strike  the  Tacoma  lo¬ 
cals  were  threatened  with  expulsion 
by  the  International  Typographical 
Union  and  were  in  a  precarious  con¬ 
dition  when  the  men  returned  to 
work.  Because  of  mounting  labor 
costs  the  News  Tribune  decided  to 
suspend  publication  on  all  legal  holi¬ 
days.  The  policy  was  inaugurated 
on  Christmas  and  New  Year’s  Day, 
when  no  papers  were  issued. 
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Opens  New  England  Branch 

Daniel  E.  Paris,  formerly  of  Smith 
&  Paris,  Boston  advertising  agency, 
has  been  appointed  New  England 
manager  of  Barton,  Durstine  &  Os¬ 
born,  Inc.,  with  offices  in  Boston. 
Recent  additions  to  the  staff  of  this 
agency  include  C.  B.  Dotson,  former¬ 
ly  of  the  New  York  Globe,  and  A.  D. 
Chiquoine,  Jr.,  formerly  with  the 
Philadelphia  Public  Ledger.  C.  E. 
Richardson  has  been  appointed  in 
charge  of  production  at  the  Buffalo 
office,  with  Norman  M.  Pierce  in 
charge  of  trade  surveys. 


London  Mail  to  Build 

London,  Jan.  i. — Two  thousand  em¬ 
ployes  of  the  London  Daily  Mail,  Eve¬ 
ning  News  and  Weekly  Dispatch,  have 
presented  Lord  and  Lady  Northcliffe 
with  an  illuminated  address  in  apprecia¬ 
tion  of  their  war  work  and  as  an  ex¬ 
pression  of  good  will  between  employes 
and  employers.  Plans  have  been  an¬ 
nounced  for  the  erection  of  a  new  home 
for  the  Daily  Mail. 


Buys  Afternoon  Paper 

Orange,  Tex.,  an.  6. — H.  C.  Con- 
nally,  formerly  one  of  the  owners  of 
the  McGregor  (Tex.)  Mirror,  has 
leased  the  plant  of  the  Daily  Leader,  an 
afternoon  paper  at  Orange.  Since  he 
sold  the  McGregor  Mirror,  Mr.  Con- 
nally  has  been  engaged  in  newspaper 
work  at  Livingston,  Texas. 


New  Scale  in  El  Paso 

El  Paso,  Te.x.,  Jan.  6. — Local  stereo¬ 
typers  have  signed  a  new  scale  agree¬ 
ment,  calling  for  daily  wages  of  $6.35 
for  foremen  or  night  workers,  and 
$5.75  for  journeymen  on  day  work. 
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ADVERTISING  RATES  UP 
IN  PITTSBURGH 


Users  of  Display  Space  Satisfied  With 
IS  to  40  Per  Cent  Increases  in 
Charges  by  All  Daily 
Newspapers 


Pittsburgh,  Jan.  6. — Local  newspapers 
have  put  new  advertising  rates  into 
effect.  At  the  Gazette-Times  and 
Chronicle-Telegraph,  the  Leader  and 
the  Dispatch,  these  new  rates  took 
effect  on  January  1.  At  the  Post  and 
Sun  and  the  Press  the  rates  will  not 
become  effective  until  February  1. 

Jesse  E.  Trower,  advertising  man¬ 
ager  of  the  Post  and  Sun,  states  that 
although  an  increase  in  advertising 
rates  was  made  on  October  1  last, 
another  increase  averaging  about  33V5 
per  cent  will  go  into  effect  on  Febru¬ 
ary  1.  This  first  raise  in  rates  was 
taken  very  nicely  by  the  advertisers 
in  the  Post  and  Sun. 

Charles  E.  Yost,  advertising  mana¬ 
ger  of  the  Gazette-Times,  states  that 
an  increase  averaging  between  15  to 
25  per  cent  went  into  effect  January  1. 
On  the  Chronicle-Telegram  the  per¬ 
centage  of  increase  of  price  is  slight¬ 
ly  higher.  The  rates  for  financial 
advertising  have  been  the  most  in¬ 
creased  in  cost.  The  advertisers  with 
few  exceptions,  he  states,  made  no 
objection  to  the  increased  prices. 

At  the  Leader,  of  which  W.  E.  Mof- 
fatt  is  advertising  manager,  the  rates 
of  advertising  were  increased  25  per 
cent  on  January  1. 

Charles  R.  Sutphen,  business  man¬ 
ager  of  the  Dispatch,  stated  that  on 
January  1  an  increase  in  advertising 
rates  averaging  about  25  per  cent  went 
into  effect. 

The  Pittsburgh  Press  increased 
rates  go  into  effect  on  February  1 
and  average  40  per  cent. 


in  an  effort  to  conserve  newsprint. 
He  said: 

“Advertising  rates  have  been  in¬ 
creased  approximately  50  per  cent, 
all  news  heads  have  been  reduced 
about  half,  we  are  now  running  five 
editions  a  day  where  two  editions 
were  run  before,  and  at  the  same 
time  are  giving  our  country  readers 
more  news  than  they  have  had  in  the 
past.  Advertising  contracts  are  be¬ 
ing  made  for  a  period  of  six  months 
only.  ■ 

“An  increase  in  the  price  of  the 
Daily  Telegram  has  been  made  to  all 
county  dealers,  and  they  have  been 
given  the  privilege  of  increasing  the 
price  on  home  delivery  from  12  to  15 
cents  per  week.  We  also  have  re¬ 
duced  all  department  headings  down 
to  the  absolute  minimum  and  elim¬ 
inated  all  cut-off  rules  and  leads  be¬ 
tween  advertisements  that  have  bor¬ 
ders.  On  the  size  of  paper  we  ordi¬ 
narily  run  we  have  taken  out  rules 
and  leads  that  have  made  an  approx¬ 
imate  saving  of  a  column  and  a  half 
a  day,  and  we  are  still  looking  for  a 
chance  to  save  more.” 


CONSERVATION  REPORTS 

The  New  York  Tribune,  in  issuing  its 
latest  rate  card,  sent  the  following  let¬ 
ter  to  advertisers: 


"Realiring  that  advertisers  cannot  plan 
campaigns  on  an  indefinite  basis,  the  Tribune 
will  accept  contracts  between  now  and  ‘March 
1,  1920,  on  a  ‘two-rate’  basis — that  is,  at  the 
rates  shown  on  our  present  rate  card  dated 
November  1,  1919 — up  to  March  1,  1920,  and 
from  March  1,  1920,  to  the  expiration  of  con¬ 
tract,  on  the  basis  of  the  rate  card  en¬ 
closed  herewith. 

“The  Tribune  is  in  the  same  position  as 
other  newspapers  as  to  the  uncertainty  of 
the  price  it  must  pay  for  white  paper  the 
last  three-quarters  of  next  year,  it  having 
been  compelled  to  make  its  contract  for  next 
year’s  supply  at  a  greatly  increased  price, 
guaranteed  for  the  first  quarter  only. 

“The  Tribune  feels  there  is  no  question 
but  it  will  have  to  meet  further  increases  in 
the  cost  of  white  paper  during  the  next  year 
which  will  undoubtedly  make  necessary  fur¬ 
ther  increases  in  rates;  but  any  such  in¬ 
creases  will  not  affect  existing  contracts." 


Worcester,  Jan.  5. — W.  L.  Thomas, 
assistant  publisher  of  the  Telegram, 
states  that  since  the  new  owners 
took  over  the  Telegram  a  short  while 
ago  many  changes  have  been  made 


Tba  Teat  Town  of  the  Country 
for  the  Netionnl  Adrertiaer 


Beloit, Wisconsin 


Beloit  employa  7500  highly-skilled, 
highly-paid  mechanics  in  thirty  fac¬ 
tories  whose  deposits  in  local  banks 
total  $7,000,000. 

Are  you  getting  your  share  of  this 
indnstrial  wealth? 

Beloit  has  one  paper— the  Daily  News. 
Circnlation,  ^,700.  Rate,  3i4  cents  per 
agate  line. 


Syracuse,  N.  Y.,  Jan.  6. — The  Post- 
Standard,  Herald  and  Journal  have 
increased  their  selling  prices  to  3 
cents. 


Poughkeepsie,  N.  Y.,  Jan.  s. — The 
Eagle-News  has  raised  its  subscrip¬ 
tion  price  to  $7  a  year.  The  Evening 
Star  and  the  Sunday  Courier  raised 
their  rates  some  time  ago. 
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Albany,  N.  Y.,  Jan.  6. — The  New 
York  Sunday  papers  have  been  raised 
from  10  to  11  cents,  the  newsdealers 
adding  the  increase  of  $1  per  hun¬ 
dred  to  them  in  spite  of  the  fact  that 
the  New  York  papers  demanded  that 
the  price  to  the  public  remain  the 
same. 


Des  Moines,  Ia.,  Jan.  2. — Twenty- 
seven  publishers  of  Iowa  daily  news¬ 
papers  met  last  week  in  Des  Moines 
to  agree  on  means  of  conserving 
print  pager.  E.  P.  Adler,  publisher  of 
the  Davenport  Times,  representing 
the  newsprint  section  of  the  war  in¬ 
dustries  board  in  Iowa,  called  the 
meeting.  The  following  resolutions 
were  adopted: 


It  is  reported  in  Richmond  that 
parties  have  completed  all  prelim¬ 
inary  arrangements  for  the  early 
establishment  at  Roanoke  Rapids  in 
North  Carolina  of  a  paper  mill  to 
manufacture  newsprint  exclusively. 


Topeka,  Kan.,  Jan.  3. — The  Capital 
has  set  its  price  delivered  by  carrier 
at  15  cents  per  week,  an  increase  of 
2J4  cents. 


Troy,  N.  Y.,  Jan.  3. — The  Times  yes¬ 
terday  increased  its  price  to  3  cents. 
It  has  been  a  2-cent  paper  since 
April,  1915. 


Jamestown,  N.  Y.,  Jan.  6. — The  Eve¬ 
ning  Journal  and  Morning  Post  have 
increased  their  price  from  2  to  3 
cents  a  copy. 


“Resolved,  That  it  be  the  sense  of  this 
meeting  that  all  daily  newspapers  in  Iowa 
reread  and  study  carefully  the  conservation 
program  as  ordered  by  the  war  industries 
board  during  the  war,  and  readopted  by  the 
A.  N.  P.  A.  as  necessary  at  the  present 
time;  so  that  newspapers  may,  as  nearly  as 
possible,  comply  with  the  request  of  con¬ 
gress  that  a  10  per  cent  saving  in  paper 
be  procured. 

“Resolved,  That  Iowa  newspapers  make 
every  effort  in  their  power  to  secure  a  10 
per  cent  reduction  in  their  consumption  of 
paper  so  that  governmental  action  for  the 
control  of  the  paper  supply  may  not  be 
necessary. 

“Resolved,  That  Iowa  newspapers,  as  quick¬ 
ly  as  possible,  arrange  with  their  competi¬ 
tion  to  put  mail  subscription  prices  at  a 
minimum  of  $5  per  year  for  six  issues,  and 
a  minimum  for  city  subscription  prices  of  $6 
per  year. 

“Resolved,  That  all  the  daily  newspapers 
in  Iowa  adopt  a  definite  schedule  of  news  and 
advertising  so  that  they  may  watch  conser¬ 
vation  daily.  It  is  suggested  that  a  schedule 
somewhere  between  thirty-five  and  forty-five 
columns  of  news  matter  would  accomplish  a 
tremendous  saving. 

“Resolved,  That  the  Des  Moines  newspa¬ 
pers  be  requested  to  raise  their  city  sub¬ 
scription  price  to  2  cents  per  copy  on  the 
streets,  and  a  corresponding  price  by  carrier. 

“Resolved,  That  all  Iowa  congressmen  and 
senators  be  requested  to  do  everything  in 
their  power  to  reduce  the  wasteful  practices 
in  the  use  of  paper  by  congress  and  all 
governmental  departments. 

“Resolved,  That  all  Iowa  newspapers  be 
especially  urged  to  observe  the  injunction 
of  the  war  industries  board  to  eliminate  the 
use  of  premiums;  and  that  it  is  suggested 
that  these  newspapers  that  are  now  using 
premiums  cease  this  practice  by  not  later 
than  Feb.  1,  1920. 

“Resolved,  That  the  newspapers  of  Iowa 
are  urged  to  hold  meetings  with  the  com¬ 
petitive  newspapers  of  their  respective  cities 
in  an  effort  to  curtail  aggressive  seeking  ol 


AN  AUTO  CENTRE 


Manchester,  N.H.,  Jan.  5. — The  Mir¬ 
ror  has  advanced  its  subscription 
rates  from  50  to  60  cents  on  all  sub¬ 
scriptions  paid  monthly,  and  from  $5 
to  ^  on  mail  and  from  $6  to  $7  on 
carrier  subscriptions  paid  yearly  in 
advance.  All  three  Manchester  dai¬ 
lies,  the  Union-Leader,  the  Mirror, 
and  L’Avenir  National,  recently  in¬ 
creased  their  advertising  rates.  L’Ave¬ 
nir  National  has  not  yet  increased  its 
subscription  rates. 


Thousands  of  auto  owners  are  to  be 
found  among  the  residents  and  visi¬ 
tors  of  the  North  Jersey  Shore  towns. 

The  annual  auto  show  for  this  part 
of  the  state  will  be  held  in  Asbury 
Park  this  year  from  March  13  to 
March  20. 

Manufacturers  of  automobiles  and 
automobile  accessories  will  do  well  to 
bear  in  mind  that  this  territory  is 
thoroughly  covered  by  the 
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year,  and  $7  for  the  Oklahoman,  dail; 
and  Sunday.  The  mail  prices  will  bt: 
Daily  Oklahoman,  $7.50;  without  Sua- 
day,  $5.25;  Sunday  only,  $2.25. 


Boston,  Jan.  5. — The  Transcript  has 
put  into  effect  the  following  scale  oi 
advertising  rates;  Monday,  Tuesdaj,: 
Thursday  and  Friday,  20  cents  per  lint  ! 
Wednesday,  25  cents  a  line;  Saturdajj 
30  cents  a  line;  Wednesday  and  SaturJ 
day  in  connection  with  other  days  ii 
charged  at  20  cents  a  line. 


Hornell,  N.  Y.,  Jan.  3. — The  Eveninj 
Tribune-Times  has  raised  its  price  toj 
cents  a  copy. 


Elyria,  Ohio,  Jan.  6. — The  ChronicB 
Telegram  has  advanced  its  weekly  stj 
scription  price  3  cents  to  15  cents] 
week  and  its  street  sale  price  for  sing 
copies  from  2  to  3  cents.  i 


Martins  Ferry,  Ohio,  Jan.  2. — TJ 
Daily  Times  today  announced  an  il 
crease  in  the  price  of  that  newspapA 
from  2  to  3  cents  a  copy  and  from  il  H 
to  IS  cents  a  week  in  the  four  easteJ 
Ohio  counties  in  which  it  maintains 
rier  service.  .Advertising  rates 
been  increased.  I  in 


Providence,  R.  I.,  Jan.  2. — The  WooJsag 
socket  Call  yesterday  put  into  effect  imal 
new  display  advertising  rate  card.  TwFill 
minimum  rate  on  contracts  of  5,000  linJ 
or  over  has  been  raised  to  3  1-2  centJ 


La  Nacion,  founded  in  Buenos  .AinL  - 
by  the  late  General  Bartelome  MitnBlint 
former  President  of  Argentina,  celebriw  H 
ed  its  50th  anniversary  on  January  aand 
with  a  souvenir  edition  of  134  pageJ 
The  issue  carried  many  advertisement 
from  North  American  firms.  I 


Th*  Mount  Vornon,  N.  Y. 

DAILY  ARGUS 


The  Canonsburg  (Pa.)  Notes  in¬ 
creased  its  subscription  rates,  effective 
January  i. 


carriog  moro  display  adYortUing 
than  any  othar  nawtpapar  ia 
Wastcliostar  County 
This  is  an  acknowlodgamont  of 
its  powar  that  tha  advartisar 
should  haad,  if  dasirons  of 
raaching  tha  paopla  of  Mount 
Varnon 


Oklahoma  City,  Jan.  6. — The  Daily 
Oklahoman  and  the  Times  rate  to  city 
subscribers  has  been  raised  to  $9  a 


GEO.  B.  DAVID  &  CO. 

Foraign  Raprasantativa 
171  Madison  Awa.  NEW  YORK 


Their  Own  Newspaperl 


Our  readers  continue  because  ther 
get  all  the  news  daily  and  know  just 
when  to  find  it. 


pttatmrgiiapatrli 


Pittsburg’s  Best  Advertising  Medium. 
Branch  Offices: 

Wallace  G.  Brooke, 
Brunswick  Building,  New  York 
’The  Ford-Parsons  Co., 
Marquette  Building,  Chicago,  Ill. 


Mambar  A.  B.  C. 


Sworn  Statement 

Sunday  Circulation 

New  Orleans  States 

Oct.  5,  IflS. 

Cit  . 

.  2241* 

Counts  y  . 

.  14,911 

37,23$ 

Not.  9,  1919. 

City  . 

.  25,731 

Country  . 

.  17^434 

43,ltf 

GAIN . 5,930 
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Editor  &  Publisher  for  January  8,  1920 


'  ifSiH.  M.  POWELL  DIES  AT 
u  sui.1  PEORIA  HOME 


llll  Only  a  Few  Day* — Wai  One  of 


the  Maker*  of  the  Evening  Star — 
Prominent  in  lllinoi* 
Politic* 


•ipt  hi,' 
icale  o: 

'uesdaj, 

•er  lint  _ 

6— Harry  M.  Pow- 
days  Jel*'  ^^ed  42,  manager  of  the  Star  and 
°|prominent  in  state  political  circles, 
;;;  died  at  his  home 

here  yesterday 
after  a  five  day 
illness.  Compli¬ 
cations  following 
an  attack  of  ery¬ 
sipelas  was  given 
as  the  cause  of 
death. 

He  was  a  native 
Peorian  and  took 
a  prominent  part 
in  the  life  of  the 
community.  He 
was  associated 
with  the  late  Eu- 
almost  from  the 
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an 

wspap«f 
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Hauy  M.  Powell 


gene  F.  Baldwin 

launching  of  the  Peoria  Evening  Star 
in  1897,  and  since  1905  was  its  busi¬ 
ness  manager.  His  efficiency  and 
5  Woojsagacity  have  played  a  major  part  in 
making  the  Star  what  it  is  today, 
rd.  TljFilled  with  dynamic  energy,  he  was 
ooo  liiJessentially  a  business  man,  capable  of 
-2  centra  remarkable  amount  of  concen- 
Itrated  work,  sound  in  judgment, 
os  .\irt« reaching  his  objective  by  straight 
Mitn*lines  regardless  of  obstacles, 
celebra^j  He  is  survived  by  his  widow,  son 
nuary  r*and  five  brothers. 
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George  F.  Littell,  for  20  years  con¬ 
nected  with  the  Brooklyn  Eagle  adver¬ 
tising  staff,  died  January  6,  aged  69 
years. 

George  P.  Curtis,  owner  and  editor 
of  the  Hackettstown  (N.  J.)  Warren 
Republican,  died  January  6,  aged  68 
years. 

Dr.  Waller  M.  Fisher,  formerly  an 
American  newspaper  man,  died  in 
Glyncorwg,  Wales,  last  week.  He 
helped  to  establish  the  San  Francisco 
Call  and  had  done  considerable  writ¬ 
ing  in  the  United  States. 

Willis  Terence  Dodge,  dean  of 
Nashua  (N.  H.)  newspaper  men,  and 
Nashua  representative  of  the  Boston 
Globe  since  1911,  died  on  January  2. 
A  self-inflicted  gunshot  wound  while 
he  was  temporarily  insane  after  a 
long  illness  and  a  serious  operation, 
caused  death.  Mr.  Dodge  began  his 
newspaper  work  as  bookkeeper  and 
collector  for  the  old  Nashua  Tele¬ 
graph.  He  soon  became  the  Man¬ 
chester  Union’s  representative  and 
was  later  sent  by  that  paper  to 
Portsmouth.  For  several  years  he 
was  city  editor  of  the  Haverhill  Bul¬ 
letin  and  worked  on  the  Associated 
Press  in  Boston  and  New  York. 


Harry  A.  Catchel,  president  of  the 
photo-engraving  firm  of  Gatchel  & 
Manning,  Inc.,  Philadelphia,  died  in 
that  city  last  week,  aged  56  years. 
He  was  widely  known  in  advertising 
circles  and  was  one  of-  the  organizers 
of  the  Poor  Richard  Club  of  Philadel¬ 
phia. 

Colonel  Bertram  Ellis,  editor  of  the 
Keene  (N.  H.)  Sentinel  from  1893  un¬ 
til  his  retirement  two  years  ago,  died 
in  Keene  on  January  2. 

Benito  Perez  Galdos,  Spanish  writer 
and  journalist,  died  at  Madrid  on 
January  2.  He  was  a  former  member 
of  the  Chamber  of  Deputies. 

Franos  M.  Myers,  a  paper  manufac¬ 
turer,  died  in  Jersey  City  on  January 
2.  He  was  93  years  old. 

James  J.  Hoover,  aged  70,  editor  and 
part  owner  of  the  Canal,  Fulton  (O.), 
Signal,  died  at  Massillon  December 
.to  after  an  illness  of  three  days. 

Herbert  M.  Bushnell  of  Lincoln, 
founder  and  publisher  of  the  Trade 
Review,  a  Lincoln  trade  journal,  died 
on  New  Year’s  Day. 

Mrs.  W.  T.  McElroy,  widow  of  the 
late  W.  T.  McElroy,  former  editor  of 
the  Humbolt  (Kan.)  Union,  died  last 
week  at  Excelsior  Springs,  Mo. 

John  S.  Smith,  aged  71,  postmaster 
of  Eldorado  Springs,  Mo.,  and  for 
many  years  editor  of  the  Eldorado 
Springs  Sun,  died  at  Eldorado  De¬ 
cember  28. 

Mrs.  Alice  French  BimBANK,  for 
seven  years  society  editor  of  the 
Manchester  (N.  H.)  Mirror,  died  last 
week  in  Manchester.  She  first  en¬ 
tered  the  newspaper  field  as  editorial 
assistant  to  Mrs.  Flora  Kendall  Ed¬ 
mond,  for  a  time  in  charge  of  the 
women’s  department  of  the  Mirror. 
When  Mrs.  Edmond  became  society 
editor  of  the  Union-Leader,  in  1913, 
Miss  French  assumed  charge  of  the 
Mirror’s  society  page,  a  position 
which  she  held  until  her  marriage 
in  1916. 

R.  Morrison  Rogers,  vice-president  of 
the  New  York  Export  News  Corpor¬ 
ation,  died  in  New  York  on  January  2 
from  pneumonia. 

A.  A.  Richards,  of  Washington,  D.  C., 
who  died  at  Tampa,  Fla.,  on  New  Year’s 
day,  was  formerly  engaged  in  the 
newspaper  business  in  Wellington,  Kan. 
He  was  a  brother-in-law  of  the  late 
William  A.  Stryker,  former  editor  and 
owner  of  the  Tulsa  Democrat. 

James  Hays  Quarles,  aged  51,  a  well- 
known  Texas  newspaper  man,  was 
found  dead  in  his  bed  at  Austin  last 
week.  Mr.  Quarles  had  been  connected 
with  p.-actically  every  large  newspaper 
in  the  state  in  various  capacities,  and 
had  been  city  editor  and  managing  edi¬ 
tor  of  the  Houston  Post.  'He  was  also 
at  one  time  connected  with  a  newspaper 
at  Richmond,  Va. 

Luther  W.  Clark,  for  more  than 
thirty  years  with  the  Dallas  (Tex.) 
Morning  News,  and  for  more  than  18 
years  editor-in-chief  of  the  Dallas  and 
Galveston  News,  died  in  Long  Beach, 
Cal.,  on  Dec.  30.  Mr.  Clark  was  65 


years  old  and  retired  from  active  duties 
about  two  years  ago. 

Mr.  Clark  went  to  Texas  when  23 
years  old,  and  practiced  law  for  several 
years.  He  then  entered  newspaper 
work,  establishing  the  Brazos  Pilot, 
which  he  published  until  1887.  After 
disposing  of  this  paper,  Mr.  Clark  and 
his  brother  moved  to  Dallas,  where  he 
became  associated  with  the  Dallas  Her¬ 
ald.  He  left  this  paper  in  1889  to  be¬ 
come  connected  with  the  Dallas  Morn¬ 
ing  News. 

Frederic  E.  C.  Robbins,  aged  68,  a 
former  editor  of  the  Portland  (Me.) 
Express-Advertiser,  died  January  2  at 
Newton,  Mass.  He  had  been  a  teacher 
and  superintendent  of  schools,  and  had 
been  a  regular  contributor  to  the  Boston 
Advertiser  and  Boston  Record  and 
wrote  short  stories  for  the  Youth’s 
Companion. 

Isaac  Fretz,  owner  and  publisher  of 
the  Canton  (Kan.)  Pilot,  died  at  Can¬ 
ton  last  week  following  a  short  illness. 

John  Dennis,  dean  of  Rochester  (N. 
Y.)  news  gatherers  and  for  the  last  40 
years  with  the  Democrat  and  Chronicle, 
died  in  Rochester  December  31,  aged  76 
years. 

Jean  Dupuy,  director  of  the  Paris 
Petit  Parisien,  former  president  of  the 
French  Council  of  Ministers  and  a 
member  of  the  War  Council,  died  in 
Paris  December  31,  following  a  brief 
illness.  He  had  been  active  for  many 
years  in  the  journalism  and  government 
of  France  and  was  one  of  the  sturdiest 
defenders  of  the  rights  of  the  press 
during  war  time.  He  took  a  leading 
part  in  the  organization  of  the  Paris 
press,  serving  as  president  of  the  Syn- 
dicat  de  la  Presse  de  Paris.  He  was  in 
his  76th  year. 

Andrew  Miller,  secretary-treasurer 
of  Life  Publishing  Company,  publisher 
of  Life,  died  suddenly  on  January  i  in 
New  York,  aged  63  years.  He  was  a 
steward  of  the  Jockey  Club  and  owned 
several  famous  race  horses,  including 
Roamer,  which  broke  a  leg  a  few  hours 
after  Mr.  Miller’s  death  and  had  to  be 
destroyed. 

Frank  Pixley,  former  Chicago  news¬ 
paper  man  and  author  of  several  well- 
known  plays,  died  in  San  Diego,  Cal., 
on  January  i  following  a  fall  on  a 
steamship  two  weeks  previously.  He  was 
52  years  old.  He  was  managing  editor 
of  the  Chicago  Mail  from  1892  to  1899, 
when  he  started  a  three-year  term  as 


editor-in-chief  of  the  Chicago  Times- 
Herald. 

C.  H.  Caffee,  news  editor  of  the  San 
Antonio  (Tex.)  News,  died  in  that  city 
on  January  i. 

Walter  J.  Blackburn,  publisher  of 
the  London  (Ont.)  Free  Press,  which 
was  founded  by  his  father  in  1855, 
died  in  London  on  January  1. 


I  Moving  Ahead  Of  Time 

Bridgeport,  Conn.,  Jan  7. — The  man¬ 
agement  of  the  Evening  Herald  ex¬ 
pects  to  move  its  plant  to  Wall  and 
Water  streets,  from  its  birthplace  in 
Middle  street,  next  month,  which  is 
six  weeks  sooner  than  first  planned. 
Frank  Stevens,  late  of  the  Bridgeport 
Post,  is  preparing  the  company’s 
press  room  moving. 


Perth  Amboy,  N.  J. 

Maat  Kapidlr  Growing  Citr  fa*  Ba*t 
ThorongblF  Covered  by  tbe 

Evening  News 

Member  A.  N.  P.  A.,  A.  B.  C.,  A.  P. 
Bc**onable  requeit*  for  trade  informa¬ 
tion  given  prompt  attention. 

R.  Northrop,  SOS  Sth  Awmoo 
Now  York  aiy 


THE  PEOPLE  OF 
NEW  LONDON,  CONN. 

hava  BonoF  to  apaod  far  aationaUr 
ndvartlaad  good*-  IA0  ofig  wn 
aa  proaparooa  aa  it  I*  today. 


Advartiaa  ya 
and  aaU  tl 


■aoda  at  dawn 


The 

NKW  LONDON  TELEGRAPH 

JULIAN  D.  MORAN,  Praa.  and  Mgr. 
Repreientativea 

Payne-Burns  &  Smith,  New  York — Boston 
J.  Logan  Payne  Co.  Chicago — Detroit 


Clinching 

THE 

AMPAIGN 

Tho  MorchandiaiBg  Sarvico 
Dopartmant  of  tha 


Halp*  to  oaanra  and  inanra  dealar  eo- 

T ration  and  the  auccaaafnl  clincliing 
your  advertiaing  and  aalc*  campaign 
Govt.  Statamant  for  Six 
Monldi*  Ending  April  lat 


301,270 


The 

Gongregationalist 
Changes  Page  Size 

Beginning  with  the  issue  of 
January  1st,  1920,  our  column 
length  changes  from  160  lines 
to  150  agate  lines.  Width 
from  14  to  15  ems. 

Thraa  columns  to  pngo 

BEACON  ST.,  BOSTON 


The  Boss  says : 

We  hope  to  make  1920  a 
“Happy  New  Year”  for  ad- 
folk.  Here’s  our  first  step — 
we  are  changing  our  agency 
discount  from  15%  to 

17% 

effective  on  new  contracts 
as  of  January,  1920. 

Tha  Evaning  Nawspapar 
Publiahad  at  Fairmont,  W.  Va. 


Population  25,000— November  A.  B.  C 
Circulation  5,560. 


Rapraaentad  by  Robart  E.  Ward 

New  York  and  Chicago 


Des  Moines  R^er 
and  Tribune 

IMjn  DnUy 
Monaing  naid  Evmalng 

71,240  SUNDAY 

Nnt  Paid  Avnrngn  Six  Mantk* 
•■ding  Snptombnr  SO,  1010 
Mnmbar  A.  B.  C 


The  Dominating  Force 

In  a  mannfacturing  territory  ismen* 
ior  ita  hustle,  thnit  and  proaparity 
where  a  million  dollar*  ar*  aspaadw 
waakly  in  wagea. 

The  Bridgeport  Pool 
Standard-Telegram 

Not  only  dominate  thia  Said,  bat  tkay 
offer  advertiser*  the  lowaat  rata  ob- 
tainabla  in  New  England.  Xe«  tbam 
on  your  Uat. 

FOREIGN  REPRESENTATIVSS 
L  O.  Klein, 

MatropoUtan  Bldg.,  New  York. 

John  Claaa, 

Peoplaa’  Gaa  Bldg.,  Ckieago,  IB. 


The 

Pittsburg  Press 

Daily  and  Sunday 

Has  the  Largest 

CIRCULATION 
IN  PITTSBURG 
Memher  A.  B.  C 

Foreign  Advertiaiag  Rapreaantativna 
Metropolitan  Tower,  Pecmie'a  Gas  Bldg. 
L  A.  KLEIN,  JOHN  GLASS. 
New  York.  Chicago 


SUPPLIES  &  EQUIPMENT 

•  For  Mewspaper  Making 


State  Department  to  Protect  Ameri-  Dadd,  formerly  manager  of  the  coun- 
can  Manufacturers  j,.y  vveekly  department  of  the  H.  C. 

American  automobile  manufactur-  Goodwin  Inc.  Advertising  Agency  of 
ers  have  called  on  the  State  Depart-  this  city,  has  purchased  that  portion 
ment  for  aid  in  preventing  the  of  the  Goodwin  Agency’s  business 
pirating  of  their  trade-marks  and  by  and  will  organize  a  new  agency  in 
this  means  the  control  of  their  sales  this  city  to  be  known  as  the  James 
by  Manuel  de  Silva  Carmo  of  Oporto,  J.  Dadd  Advertising  Company.  The 
Portugal,  who,  according  to  the  New  Goodwin  Agency,  which  now  employs 
York  Times,  has  registered  the  trade-  17  men,  expects  to  add  two  more  to 
marks  in  his  own  name  in  the  prin-  Jts  staff  within  the  next  few  weeks; 
cipal  markets  of  Europe  and  South  one  of  these  is  said  to  be  an  art  di- 
America.  ^  rector  from  New  York.  Associations 

makes  of  auto-  have  been  made  with  advertising 
mobiles  and  tractors  are  affected  by  artists  in  Cleveland  and  New  York 
Carmos  action  which  was  discovered  and  the  agency  will  shortly  establish 
when  Albert  E.  Parker,  New  York  ^  branch  office  in  New  York. 

lawyer,  tried  to  secure  European  reg-  _ _ _ 

istration  for  several  American  auto-  Men  Promoted 

mobiles.  Carmo  has  already  ob-  _  r-  »  ^  f-  .  . 

tained  possession  in  thirteen  coun-  .  Dallas.  Tex.,  Jan.  6.-Several  changes 
tries  of  five  .\merican  cars  and  unless  the  advertising  staff  of  the  Times- 
effective  opposition  is  made,  he  will  the  resignation  of 

become  possessor  on  January  15  of  Herman  Phillipson,  former  director 
the  trade-marks  of  37  other  American  advertising,  who  leaves  the  paper 
automobiles,  for  which  he  filed  ap-  become  advertising  manager  for 

plication  on  lulv  14.  Other  American  Neiman-Marcus  Dry  Goods  Corn- 

product  trade-marks  have  been  pi-  Reynolds,  who  has 

rated  in  recent  months  for  European  been  the  advertising  manager  for  the 
and  South  .American  trade  and  the  becomes  director  of  adver- 

Anierican  Manufacturers  Export  As-  succeeding  Mr.  Phillipson.  Al- 

sociation  has  requested  Federal  ac-  bert  Swinsky,  Jr.,  who  has  been  con- 
tion  for  redress.  nected  with  the  advertising  staff  for 


EQUIPMENT  FOR  SALE 

AdvartUement*  undar  tliU  claaaiAcatlaB  thirty 
canta  par  liaa.  Count  aix  words  to  ths  Una. 


For  Prompt  Service 


THE  CUSHMAN 


Printers’  Supplies 
Machinery 

In  Stodc  for  Immediate  Shipment  hf 
Selling  Houses  conveniently  looetcd 

“American  Typt  ths  Best  in  Any  Case” 

AMERICAN 
TYPE  FOUNDERS  CO. 

Boston  Pittsburgh  Kmism  City 

New  York  ClcvcUnd  Denver 

PhiUdelphia  Detroit  Los  AngeUs 

Baltimore  Chicago  San  Franctiaa 

Richmond  Cincinnati  Porrland  ^ 

Atlanta  Sc.  Louis  Spokane 

Buffalo  Minneapolis  Winnipeg 


OFFSET  LINOTYPE  MOTOR 
Hat  No  Equal 
for 

EFFICIENCY  SERVICE 

and 

STURDY  CONSTRUCTION 

We  want  to  give  you  the  benefit  of 
our  fourteen  years*  experience  in 
manufacturing  linotype  motors. 

Write  for  prices.  Address: 

CUSHMAN  ELECTRIC  CO. 

Concord,  N.  H. 


NEW  DAILY  IN  NEW  YORK 


Two  Hoe  Sextuple  Presses  with 
two  folders.  Each  press  prints 
an  8-column  standard  size  news¬ 
paper,  is  in  good  condition  and 
can  be  inspected  at  any  time. 
Hoe  Matrix  Rolling  Machines 
can  be  shipped  at  once. 

Walter  Scott  &  Company 

Plainfield,  N.  J. 


“Haint.”  the  new  Jewish  daily,  ap-  tore.gn,  while  Mr.  swinsKy  win 

peared  in  New  York  on  January  1. 
under  the  editorship  of  Herman  Bern- 

stein,  author  and  newspaper  corre-  ^  ~  I  ~ 

spondent.  The  new  paper,  whose  Knecht  Head.  Correspondent, 
name  means  “The  Present,”  will  Dr.  Marcel  Knecht,  director  of  the 
champion  the  cause  of  liberal  immi-  French  Official  Bureau  of  Informa- 
gration  and  will  support  the  labor  tion,  has  been  elected  president  of 
unions  in  their  demands  for  better  the  Association  of  Foreign  Press 
economic  conditions.  Correspondents  in  the  United  States. 

-  Other  new  officers  are  as  follows ; 

Eastern  A.  A.  C.  W.  Meets  Secretary-treasurer,  Percy  S.  Bullen, 

District  meetings  of  the  Associated  London  Daily  Telegraph;  assistant 
Advertising  Clubs  of  the  World  were  secretary,  Sydney  J.  Clarke;  execu-  Rolling  Machine  and  Steam  Table 
inau^rated  when  members  of  the  first  t‘ve  committee,  Percy  S.  Bullen,  W. 
district,  representing  Maine,  New  Hamp-  F-  Bullock,  London  Times,  W.  W. 
shire,  Vermont,  Massachusetts,  Rhode  Davies,  Buenos  Aires  La  Nation ; 

Island,  Connecticut,  New  York,  New  Felice  Ferrero,  Italian  Official  Bu- 
Jersey,  Pennsylvania  and  Delawarfe,  met  reau  of  Information,  New  York;  Dr. 
on  January  6  and  7  at  the  New  York  Marcel  Knecht  and  A.  Plottier,  Paris 
Advertising  Club.  Rowe  Stewart,  vice-  Matin, 
president  for  the  district,  presided.  Each 
of  the  seven  districts  of  the  A.  A.  C.  W. 
is  expected  to  follow  suit. 


EQUIPMENT  WANTED 

Advertismngnts  under  this  classification  thirty 
cents  per  line.  Count  six  words  to  tho  lino. 


POWERS 


Open  24  hours  out  of  24 
The  Fastest  Engravers  on 
the  Earth 

Powers  Photo  EngraTing  Co. 
1S4  Nassau  St.,  Tribnna  BI4g. 
Naw  York  City 


years  a  member  of  the  Springfield 
(Mass.)  Union  editorial  staff.  He  had 
previously  been  connected  with  the 
Boston  American  and  ihe  Providence 

Jackson’s  Body  Lost  in  Wreck  Journal.  _ 

Portland,  Ore.,  Jan.  6.— No  trace  has  Blanket  Insurance  in  Portland 

been  found  of  the  body  of  Francis  ^  t  a  a  1 

,  ,  J.  ,  £  tu  Portland,  Ore..  Jan.  6. — A  blanket  in- 

C.  Jackson,  director  of  the  Oregon  .  .  ..£  •._ 

Journal  and  son  of  its  publisher,  C. 

S.  Jackson.  Mr.  Jackson  lost  his  life  Ployes  f  f  H 

co-operation  are  in  the  recent  wreck  of  the  steamer  o  *  ®  ® 


Priatins  Plants  and  Buslasos 
BOUGHT  AND  SOLD 

Printers*  Outfitters 

Amoricaa  Typafouadsrs’  Products 
Priators  and  Bookbladsrs  Msrhlnsry 
of  Evsry  Doscriptloa 
CONNER.  FENDLER  A  CO 
■S  Bsskasu  St.  New  York  Olf 


Treasury  until  January  15,  when  he  Colton  New  Editorial  Chief  leased  the  plant  from  the  elder  Dodson, 
will  take  his  seat  in  the  Senate.  The  Hartford,  Conn.,  Jan.  6. — John  W.  who  retires  from  the  newspaper  busi- 
e  ay  is  at  the  request  of  President  Bolton,  executive  assistant  to  Presi-  ness  to  devote  his  time  to  real  estate. 

dent  L.  S.  Storrs  of  the  Connecticut  New  equipment  has  been  ordered.  This 
(street  railway)  Company  in  New  leaves  Red  Bluff  with  one  afternoon 
New  Daily  in  Plainfield  Haven,  has  been  selected  to  succeed  and  one  morning  newspaper.  A  year 

Plainfield,  N.  J.,  Jan.  5. — The  Record  Captain  Roland  F.  Andrews  as  chief  ago  there  were  two  afternoon  dailies, 
has  been  changed  from  a  weekly  to  a  editorial  writer  on  the  Times.  Mr.  one  morning  daily  and  three  weekly 
daily  publication,  selling  for  2  cents.  Colton  is  45  years  old  and  was  for  17  newspapers  published  here. 
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CWSSIFJIED  ADVERTISING  WLUMMS 

th*  cUsaifiM  columns  of  Editor  ft  PublUhor  you  moy  find  a  kuyor  for  any 
0ifiU  machinlral  aquipment  for  which  you  kayo  no  praoant  aoM.  A  “For  Solo”  ad  at 
lyrty  conta  par  Una  may  thus  turn  into  caah  somathiaB  which  now  maroly  raqniraa  atarapa 
m  T"**  which  would  ha  of  ra^  sarrlca  *“ - i_ 


SITUATIONS  WANTED 

pdrartlsamanu  nadar  this  claaatfiratian,  tan 

^  Young  Woman 

work 

a»«  .*moorar»  drivr  wai 


itama  u 

aabody 

SITUATIONS  WANTED 


just  finish^  work  as  publicity  waiter  for  tjons  uscd  are  local  and  are  happily 
temporary  drive  wants  position  in  publicity,  X,,  “““ 

rewrite  work  or  feature  stuff.  College  grad-  chOSen.  The  section  carried  a  gOOd 
uate  with  experience  in  news,  features  and  _f  sHvartieinir 

publicity.  Samples  of  work  submitted.  Best  volume  Ot  aOvertlSing. 

refererces.  Address  B-531,  care  of  Editor  - - - 

and  Publisher.  i  •  «  > 

-  Claland  Starts  Agency 

Experienced  Circulation  Manager  Harrv  E.  Cleland,  for  many  years 
2?'"cir'?ila7irn'To?k^]^"gSJS‘*m1,.iVg"^^^^  advertising  counsel  of  the  McGraw- 
evening  papers.  Past  record  shows  accom-  Hill  Company,  New  York,  has  re- 
plishment  of  results.  Capable  executive  and  ,•  _.j  .<....4.  .. 

organizer.  Could  make  change  on  reasonably  Signed  tO  Start  an  advertising  agency 
short  notice.  Satisfactory  references.  Ad-  under  the  name  of  Cleland,  InC.,  New 
dress  B-52S.  care  of  Editor  and  Publisher.  york.  John  H.  Van  Deventer,  for¬ 
merly  editor-in-chief  of  the  American 


gravure  section  made  its  first  appear¬ 
ance  with  the  issue  of  January  4.  It 
is  stated  that  the  Standard  Union  is 
the  4Sth  newspaper  of  the  United 
States  to  publish  a  gravure  supple¬ 
ment.  The  subjects  of  the  illustra- 


Lce 


les 


Advertising  Man 

released  through  consolidation.  Can  prepare 
copy,  lay  out  ads  and  sell.  Can  come  at 
once.  Reference:  B.  O.  Whitsitt,  Adv.  Mgr., 
Decatur  (III.)  Review.  Address  G.  Q.  Bur¬ 
kett,  110  N.  Edward  St.,  Decatur,  III. 

Advertising  Manager 

oa  live  paper  who  has  had  wonderful  sucecsa 
end  can  give  best  recommendations.  Age  30. 
VIRsnt  to  connect  with  good  paper  that  would 
sapreciate  capable  man.  Address  B-S16,  care 
S  Editor  &  Publisher, 


Classified  Manager 
Wants  to  Qiange 

I  am  28  years  old,  married,  have  had  ten 
years*  experience  in  the  newspaper  work,  five 
snccessful  years  as  classified  manager,  know 
how  to  get  the  business  without  spending  all 
the  income  on  promotion.  Now  employed  on 

sn  evening  paper  with  50,000  in  a  city  of  _ 

70,000.  Have  personal  reasons  for  wanting  to  ,  ,,  -- 

dange.  Will  be  glad  to  give  further  details  Circulation  ManCg^ 


Circulation  Manager 

with  nine  years’  experience  desires  to  make  Machinist,  is  president  and  treasurer 
connection  with  a  daily  in  any  part  of  U.  S.  1  .l  acrenrv  and  Mr  riplanH  ie 
Thoroughly  experienced  in  all  kinds  of  circu-  agency,  ana  Mr.  Ulelana  IS 

lation  work.  Have  worked  for  several  large  vice-president  and  general  manager. 

newspapers  in  the  east.  Can  furnish  best  of  _ . 

references.  Address  B-539,  care  of  Editor  ’ 

and  Publisher. 


II  to  character  and  ability.  Address  B-Sll, 
care  of  Editor  &  Publisher. 

Classified  Man 

Experienced  classified  promotion  expert  and 
classified  display  salesman.  Consolidation 
reason  for  leaving  present  position.  Refer¬ 
ences  furnished.  Can  come  immediately.  F. 
W.  Spooner,  1724  N.  College  St.,  Decatur,  Ill. 


Manager 


Fifteen  years’  successful  experience.  Tho¬ 
roughly  familiar  with  every  detail  of  the 
circulation  department.  Economical  and  a 
good  organizer.  Address  B-535,  care  of  Edi¬ 
tor  and  Publisher. 

HELP  WANTED 

AdY*rtU«m«nts  vndtr  this  clasalftcatloa, 
tw«nty*Av«  c«Bt»  p«r  lia*.  Coaat  six  words 
to  the  line. 


with 
jrints 
lews- 
n  and 
time. 
;hines 


pany 


m  co'nn?cf  with"iivrpTp"e"r‘^  Am  ’z“,Te.rT“id  Newspaper  Accountants  and 
and  have  had  13  years’  experience  in  both  Auditors 
news  and  business  ends.  Fully  capable  of 
handling  any  or  all  d^artments  M  live  paper. 


Sherrill  Quits  After  32  Years 

Concord,  N.  C.,  Jan.  5. — J.  D.  Sher¬ 
rill  of  Concord  has  tendered  his  res¬ 
ignation  as  secretary-treasurer  of  the 
North  Carolina  Press  Association  to 
President  J.  A.  Sharp,  to  take  effect 
at  the  mid-winter  session  of  the  as¬ 
sociation  at  the  O.  Henry  Hotel  in 
Greensboro  on  January  8.  Mr.  Sher¬ 
rill  was  elected  secretary-treasurer 
of  the  association  in  July,  1888,  and 
has  held  office  ever  since. 


A  large  New  York  organization  has  several 
rare  and  desirable  openings  on  general  audi¬ 
tor's  staff  for  accountants  who  thoroughly 
understand  every  phase  of  newspaper  account- 


IS 

f24 
r»  on  I 


Address  6-515,  care  of  Editor  &  Publisher. 

Manager 

Resourceful,  capable  manager,  thorough 
knowledge  of  news  and  business  departments 
and  an  extended  experience  is  open  to  a 

6 reposition  in  towns  of  from  50,000  to  125,000. 
lest  references.  Address  B-5.17,  care  of  Edi¬ 
tor  and  Publisher. 

Executive  Position 

Wanted — By  man  now  making  $10,000  per 
year,  executive  position  in  larger  field.  This 
desire  only  reason  for  change.  Position 
wanted  as  general  manager,  business  man¬ 
ager  or  advertising  manager.  Experienced 
in  all  departments  of  newspaper  publishing; 
middle  age;  able  to  do  the  work  of  several 
ordinary  men.  Will  accept  salary  smaller 
than  amount  named.  Will  consider  buying 
daily  in  city  of  25,000  or  more.  Southeastern 
states  preferred,  but  other  locations  will  be 
considered.  For  further  information  address 
B-533.  care  of  Editor  and  Publisher. 

Editoriij  or  Special  Writer 

Winner  of  Certificate  of  Distinguished  Merit 
in  Fourth  Liberty  Loan  editorial  writing  con¬ 
test  conducted  by  Editor  and  Publisher  de- 
tires  correspondence  with  any  publication 
requiring  the  service  of  an  experienced  news- 

Stper  man  as  editorial  or  special  writer, 
leeps  in  touch  with  the  political  trend  of 
the  times,  is  familiar  with  national  and  in¬ 
dustrial  issues,  has  some  knowledge  of  what 
it  going  on  in  world  affairs.  He  is  holding 
a  very  responsible  position  now  but  it  is  a 

«rned  ?nleV!;  Wanted:  Managing  editor  of  live  newspaper 

field.  This  is  thf  only  Reason  for  desirfng  !"  "‘J"  .■«.000  .popufation 

change.  Address  B-527,  care  of  Editor  and 
Publisher. 


New  Maine  Publication 

,  Portland,  Jan.  S. — The  first  issue  of 
ing  and  office  management.  Only  men  30  ,_,  •  j  t7  .r  xr 

to  of  unusual  ability,  experience  and  The  Organized  rarmer  oi  Maine  ap- 
attainment  with  complete  understanding  of  neared  on  January  1.  It  will  be  is- 
modern  theory  and  practice  will  be  consid-  , 

ered.  Write  a  letter  of  application  with  pho-  sued  every  Thursday  in  the  interests 
to,,  covering  in  detail  positions  held,  salary  re-  of  jhg  farmers  of  Maine  and  it  IS  the 
ceived,  specifically  stating  special  accom-  ,  .  ,  ,  ,  ,  ,  •  , 

plishments.  Only  men  of  proven  ability  desire  of  the  publishers  that  it  shall 

capable  of  earning  $60  to  $100  per  week  need  bp  trulv  a  farmer’s  nenodical  It  is 
apply.  Exceptional  opportunity  for  advance-  ^  larmer  S  periOQlcai.  II  IS 

ment.  Complete  expense  allowance  to  New 
York  address.  Confidential.  P.  O.  Box  124S, 

City  Hal!  Station,  New  York  City. 


Advertising  Manager 

Can  you  use  a  $75  a  week  advertising  man¬ 
ager?  Full  details  as  to  newspaper  knowl¬ 
edge,  experience  and  ability  gladly  furnished 
by  writing  “Steady  Producer,”  in  care  of 
Editor  and  Publisher. 


issued  at  the  office  of  the  Loring 
Print  and  A.  W.  Hall  of  Portland  is 
editor  and  manager. 


Editor 


New  Texet  Ad  Agency 

Dallas,  Tex.,  Jan.  6. — The  Mid-Con¬ 
tinent  Advertising  Agency  has  been 
established  with  offices  at  Dallas. 
Charter  members  and  officials  are  as 


Wanted— Editor  for  morning  newspaper  . 

of  M,ooo  people.  Must  be  able  to  give  follows:  President,  W.  -T.  Pickering; 


personality  and  punch  to  newspaper.  Can 
give  unusual  opportunity  to  well  equipped 
progressive  man,  who  can  make  himself  a 
real  factor  in  an  exceedingly  good  city.  State 
age,  politics,  religion,  experience  and  compen¬ 
sation  expected.  Address  B-538,  care  of  Edi¬ 
tor  and  Publisher. 


vice-president,  O.  S.  Bruck;  secre¬ 
tary,  L.  W.  Chandler;  treasurer,  F. 
K.  Beebee. 


Managing  Etfitor 


Editor  or  Associate 

American,  well  educated,  37,  experienced  as 
reporter,  copy  reader,  telegraph  editor,  etc., 
on  Brooklyn  paper,  seeks  opening  as  editor 
or  associate  with  suburban  weekly  or  on  desk 
job  with  small  town  daily.  Good  head-liner. 

make  up.  Good  future  desired.  Address 
B-536,  care  of  ^dit(^  and  Publisher. 

bA  Qv|UniisualIy  Successful  Editor 

ind  manager  having  sold  out  his  property 
«t  a  handsome  profit  will  make  new  con¬ 
nection  with  or  without  investment.  Effi¬ 
ciency  expert,  time  and  money  saver.  If  you 
uve  a  proposition  that  needs  a  man  who 
knows  and  has  a  record,  address  B-526,  care 
of  Editor  and  Publisher. 

Newspaper  Man 

Situation  wanted  by  thoroughly  capable  and 
experienced  newspaper  man,  telegraph  or 
•tate  desk  or  other  ’’inside”  work  in  or 
Bear  New  York.  W.  M.  Beasley,  416  Vander- 
"'It  avenue,  Brooklyn,  N.  Y. 


in  the  South.  Man  who  could  make  a  small 
investment  would  be  desirable,  but  invest¬ 
ment  not  necessary.  Address  B-528,  care 
Editor  and  Publisher. 


The  pi 
Oman 
days 
dead”  *t| 
paper 
lay  editi 
momi 
subscril 
ue.  T 
get  s; 

•  to 


the  Phil 
d  recent 
,  will 
state 
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New  Deal  Wanted 

Blocked  by  office  politics  near  top  of  staff  of 
Jrtat  metropolitan  daily,  experienced  editor- 
•nter  desires  change.  No  weakling  only  no 
•“xpper.  Training  on  large  and  small  abeeta 
Saalifies  for  editing  and  writing  in  smaller 
cities.  Will  go  any  reasonable  distance.  Ad- 
gress  B-504,  care  of  Editor  and  Publisher. 

Cartoonist 


WANTED 

Experienced,  Young 
Newspaper  Men 

who  can  really  write  and  who 
are  informed  regarding  one  of 
the  following  special  fields  — 
finance;  business  and  commerce; 
science  and  engineering;  agri¬ 
culture;  law;  medicine. 

Want  the  best  men  in  America, 
and  will  pay  all  men  are  worth 
and  then  some.  Chance  for  men 
to  make  permanent  places  for 
themselves.  Address  B-532,  care 
of  Editor  and  Publisher. 


Fish  Buys  Salt  Lake  Herald 

Salt  Lake  City,  Utah,  Jan.  2. — The 
Herald  changed  hands  yesterday,  when 
A.  L.  Fish,  formerly  of  the  Portland 
(Ore.)  Journal,  and  more  recently  of 
the  Los  Angeles  Express,  acquired  a 
controlling  interest.  In  the  change, 
leading  members  of  the  Mormon  church 
are  relieved  of  ownership. 


$20,000 

or  lets,  for  first  payment  on 

a  newspaper  property  which  will 
be  delivered  for  that  payment  and 
deferred  obligations  which  buyer 
can  reasonably  expect  to  meet 
from  the  income  from  the  prop¬ 
erty.  Independent  evening  papers 
in  northern  locations  preferred. 
Proposition  T.  W. 

CHARLES  M.  PALMER, 

Nawspapar  Propartias 
225  Fifth  Avanua,  Naw  York. 


$40,000 

In  cash,  as  initial  payment  on 
Evening  Newspaper  in  desirable 
field  in  Southern  states. 

Customer  ready  to  give  satis¬ 
factory  property  immediate  con¬ 
sideration. 

HARWELL  A  CANNON 

Newspaper  and  Magazine  Propertiea 
Times  Building  New  York 


Labor  Wants  Another  Daily 

Fort  Smith,  Ark.,  Jan.  6. — Labor 
leaders  here  are  planning  to  raise  a 
fund  of  $100, (XX)  to  finance  the  Inter¬ 
state  Printing  Company,  for  the  purpose 
of  publishing  a  daily  newspaper.  The 
plans  cal  Ifor  none  but  bonafide  mem¬ 
bers  of  legitimate  trade  unions  to  have 
a  share  in  directing  the  paper. 


Opens  San  Francisco  Branch 

San  Francisco,  Jan.  6. — The  Crank- 
Paris  Company,  which  heretofore  has 
confined  its  principal  operations  to 
Los  Angeles,  where  it  was  organized 
a  year  ago,  has  opened  San  Francisco 
offices  in  charge  of  D.  S.  B.  Stannard 
in  the  Wells  Fargo  Building. 


Daily  Chain  for  A.  F.  of  L.? 

The  American  Federation  of  Labor 
refuses  to  confirm  or  deny  a  report 
that  the  organization  is  about  to  es¬ 
tablish  a  chain  of  daily  labor  papers 
throughout  the  country.  It  is  under¬ 
stood  a  meeting  was  held  at  the 
Hotel  Continental  last  week  to  con¬ 
sider  this  matter. 


Mothvin  Georgia  Stata  Printer 

Atlanta,  Ga.,  Jan.  3. — C.  M.  Meth- 
vin,  editor  of  the  Eastman  (Ga.) 
Times-Journal  and  former  president 
of  the  Georgia  Press  Association, 
yesterday  assumed  his  new  duties  as 
superintendent  of  state  printing.  This 
position  was  created  at  the  last  ses¬ 
sion  of  the  general  assembly,  and 
Mr.  Methvin  was  appointed  to  the 
position  immediately  thereafter  by 
Gov.  Hugh  Dorsey. 


Paper  Lost  in  Fort  Worth  Firo 

Fchit  Worth,  Tex.,  Jan.  3. — Fire  of 
unknown  origin,  which  for  a  time 
threatened  the  entire  Star-Telegram 
Building,  destroyed  a  large  amount 
of  newsprint  stock  in  the  basement 
of  the  building.  The  loss  is  estimated 
at  $12,000. 


Weekly  for  Cotton  Mon 

Atlanta,  Ga.,  Dec.  31. — The  Ameri¬ 
can  Cotton  News  will  begin  publica¬ 
tion  in  Atlanta  this  week.  The 
editorial  staff  has  not  been  an¬ 
nounced,  but  a  stokholders’  meeting 
will  be  held  in  January,  at  which  time 
the  staff  will  be  selected. 


DIVIDENDS 

INTERNATIONAL  PAPER  COMPANY 
New  York,  December  31,  1919. 
The  Board  of  Directors  have  declared  a  reg- 


-..wwauoa.  Ihe  Hoard  01  Directors  have  declared  a  reg- 

atthes  position  on  daily  paper.  Have  had  ular  quarterly  dividend  of  one  and  one-hdf 


t^rience  as  staff  cartoonist  on  daily  paper,  per  cent.  (1)4%)  on  th 
tan  do  comics  or  serious  cartoons— political  stock  of  this  Company,  pi 
“Hoohs  a  specialty.  Samples  furnished  on  1920,  to  preferred  stockn< 
‘  Address  B.534,  care  of  Editor 


Portland  Wagas  Riaa 

Portland,  Me.,  Jan.  3. — Wages  of 
linotype  operators  of  the  three  daily 
and  two  Sunday  newspapers  in  this 
city  were  advanced  $14,  the  day  force 
receiving  $34  and  the  night  force  $36. 

_ _  _  The  scale  committee  asked  for  $36 

o'lders  'of  record  at  and  $38,  but  accepted  $2  less.  The 


layaSle  January  ISth, 


Wisher 


and  the  close  of  business  January  9th,  1920.  .  .  . 

OWEN  SHEPHERD,  i'reasurer.  agreement  IS  for  one  year. 


Sphinx  Club  Dinner  January  2t 

The  Sphinx  Club  will  hold  its  i65tb 
dinner  at  the  Waldorf-Astoria,  New 
York,  on  January  20,  with  Augustus 
Thomas,  Herbert  Kaufman  and  Dr. 
Charles  A.  Eaton  as  speakers.  R.  S. 
Scarborough,  treasurer,  at  26  Beaver 
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BOSTON  FRANKLINS  MEET 


Will  Honor  Birthday  of  Great 
Printer  on  January  19 

Boston,  Jan.  S. — The  Franklin  Tj-po- 
graphical  Society,  one  of  the  oldest 
organizations  in  Boston,  and  which 
exists  solely  for  the  purpose  of  re¬ 
lieving  sick  and  aged  members  of  the 
printing  craft,  held  its  96th  annual 
meeting  January  1.  Leonard  Ray¬ 
mond,  treasurer,  was  re-elected  for 
the  22d  consecutive  year,  with  Fran¬ 
cis  A.  Corley  as  president  and  Wel¬ 
don  L.  Crossman  as  vice-president. 

The  214th  anniversary  of  Franklin’s 
birth  will  be  obesrved  by  the  society 
and  the  Boston  Typothetae  at  the 
City  Club  on  January  19,  the  list  of 
after-dinner  speakers  including  Lieut. 
Gov.  Channing  H.  Cox,  Charles  H. 
Taylor,  Jr.,  of  the  Boston  Globe, 
Frank  P.  Sibley  of  the  Globe,  Joseph 
A.  Campbell,  J.  Mitchell  Galvin, 
George  B.  Gavin  and  J.  C.  Higgins. 


ministration  were  buried  by  the  Com¬ 
mon  Council  here.  As  the  advertis¬ 
ing  w'as  furnished  without  proper  au¬ 
thorization,  the  councilmen  ruled  the 
claims  had  neither  legal  nor  moral 
standing.  Thp  debts  were  incurred 
in  1914  and  1915  for  advertising  loans. 
The  debts  were:  Inquirer,  $2,130; 
Jewish  World,  $875;  German  Gazette, 
$1,194,  and  Sunday  Dispatch,  $240. 


English,  secretary  of  the  better  busi¬ 
ness  bureau  of  the  Ad  Club,  an¬ 
nounced  that  an  appeal  would  be 
taken  to  the  Circuit  Court,  the  orig¬ 
inal  hearing  having  been  in  the  Mu¬ 
nicipal  Court. 


Fir«  Sweeps  Danville,  Va. 

Danville,  Va.,  Jan.  3. — Employes  d  I 
the  Morning  Register  were  driven  fro]  I 
the  Register  building  late  last  night  fli 
a  million-dollar  fire  which  swept  tfll 
city.  1 1 


Lithuanian  Editors  Surrender 


New  Machinery  in  Casper 

CaspeII,  Wyo.,  Dec.  25. — The  Wyom¬ 
ing  Review  Publishing  Company,  which 
issues  the  Daily  Tribune,  has  just  placed 
an  order  for  a  12-page  Duplex  tubular 
press,  to  be  installed  in  the  Tribune’s 
building  about  June  1.  The  Tribune  re¬ 
cently  installed  three  linotypes. 


Philadelphia,  Jan.  6. — Joseph  V. 
Stilson  and  Joseph  Sukeys,  officials 
of  the  Kova,  a  Lithuanian  language 
newspaper,  convicted  of  conspiracy 
to  violate  the  Espionage  act,  surren¬ 
dered  here  this  w-eek  to  begin  their 
prison  sentences.  The  two  men  were 
arrested  in  December,  1917,  on  the 
charge  of  publishing  seditious  mat¬ 
ter  in  their  newspaper,  the  official 
organ  of  the  Lithuanian  Socialist 
Federation,  printed  in  this  city.  Stil¬ 
son  was  secretary  and  Sukeys  man¬ 
ager.  Warrants  were  also  issued  for 
the  two  editors  of  the  Kova,  but  they 
escaped  arrest.  Stilson  was  sentenced 
to  three  years  in  prison  and  Sukeys 
three  months. 


Plans  New  Building 

Henryetta,  Okla.,  Jan.  5. — The  Daily 
Free  Lance,  of  which  George  Riley 
Hall  is  proprietor,  will  erect  a  two- 
story  brick  building  and  install  new 
machinery. 


N.  E.  A.  C.  M.  Will  Meet  in  Bests 

The  New  England  Association  ( 
Circulation  Managers  will  hold  ii 
next  meeting  at  the  City  Club, 
ton,  on  January  21.  Officers  and  d 
rectors  will  be  elected  for  the  comii 
year. 


Start  Ad  Classes 

Dallas,  Tex.,  Jan.  4. — The  adver¬ 
tising  department  of  the  Business  Wom¬ 
en’s  Club  has  begun  weekly  classes  in 
advertising  under  the  direction  of  F.  K. 
Beebee. 


Purchased  by  Berrys 

London,  Jan.  i. — The  Graphic,  Daily 
Graphic,  the  Bystander  and  associate 
publications  have  been  purchased  by 
William  E.  Berry,  J.  Gomer  Berry  and 
others. 


Price  on  Paper  Thieves 

Nebraska  City,  Neb.,  Jan.  6. — Tired 
of  having  so  many  papers  stolen  from 
homes  of  its  subscribers,  the  Daily 
Press  has  made  a  standing  offer  of  $S 
to  anyone  who  apprehends  a  newspaper 
thief.  Criminal  prosecution  will  follow, 
according  to  J.  H.  Sweet,  editor. 


More  Agency  Advertising 

St.  Louis,  Mo.,  Jan.  7. — Nelson  Ches- 
man  &  Co.,  have  joined  the  ranks  of 
advertising  agencies  in  St.  Louis  who 
are  using  the  daily  newspapers  to  ad¬ 
vertise  advertising.  This  concern  used 
a  double  page  spread  in  the  Globe- 
Democrat  of  January  i,  reproducing 
some  of  the  advertisements  of  its  clients 
and  listing  all  of  them. 


Buys  Timber  Limits 

Bangor,  Me.,  Dec.  29. — The  Wayaga- 
mack  Pulp  &  Paper  Company  has  ac¬ 
quired  by  purchase  the  Breakey  timber 
limits  in  Gaspe,  situated  on  the  York 
river,  which  cover  a  total  of  450  square 
miles  in  New  Brunswick. 


Okmulgee  American  Suspends 

Okmulgee,  Okla.,  Dec.  27. — Because 
of  the  high  cost  of  publication,  the 
Daily  American,  established  two  months 
ago,  has  suspended  publication,  it  was 
announced  this  week  by  Ernest  Mc¬ 
Daniel,  editor.  The  Weekly  .American 
will  continue  publication. 


Another  Scribe  in  "Cabinet” 
Philadelphia,  Dec.  27. — Still  another 
former  newspaper  man  in  this  city  has 
been  named  to  a  post  in  the  “cabinet” 
of  the  new  mayor,  J.  Hampton  Moore, 
who  25  years  ago  was  a  reporter  and 
editor  of  the  Public  Ledger.  George 
Roth,  formerly  a  special  editorial  writ¬ 
er  for  the  Ledger,  was  today  appointed 
assistant  director  of  public  welfare. 


Labor  Daily  for  Sedalia 

Sedalia,  Mo.,  Jan.  6. — Plans  for  the 
establishment  of  a  daily  paper  by  the 
Sedalia  Federation  of  Labor  are.  under 
way  here.  A  committee  of  six  mem¬ 
bers  has  been  appointed  to  investigate 
the  feasibility  of  changing  the  Sedalia 
Leader  from  a  weekly  to  a  daily  labor 
paper. 


Paper  Warehouse  Burns 

Springfield.  Mo.,  Jan.  6. — Print  pa¬ 
per  to  the  value  of  $70,000  was  de¬ 
stroyed  by  fire  which  completely  gutted 
the  Springfield  Paper  Supply  Company’s 
plant  in  the  heart  of  the  wholesale  busi¬ 
ness  district  here  last  week. 


Council  Kills  Ad  Claims 

PHiLAraLPHiA,  Jan.  3. — Qaims  of 
four  local  newspapers  for  payment 
by  this  city  for  advertising  ordi¬ 
nances  during  the  Blankenburg  ad- 


Thr  sm^gsmstion  of  the  two  leading 
progressive  Jewish  newspapers  of 
New  York 


CURTAIL  ADVERTISING 


f"  THE  DAY 


THE  WARHEIT 


brings  into  being  the  most  powerinl 
advertising  medium  in  the  Jewish  field. 


Nearly  every  day  many  columns  of 
advertisments  are  omitted  from  The 
New  York  Times  as  a  result  of  the 
shortage  of  newsprint  paper. 
Advertisers  and  advertising  agencies, 
especially  those  desiring  full  pages, 
are  asked  to  co-operate  with  The 
Times,  by  reducing  their  space  and 
thus  obtaining  greater  assurance  of 
the  insertion  of  their  announcements. 
Advertisements  for  which  copy  is  re¬ 
ceived  at  an  early  day  and  hour  be¬ 
fore  publication  are  shown  preference. 


THE  NEW  YORK  TIMES 


Bridgeport  Wages  Increase 

Bridgeport,  Conn.,  Jan.  7.  —  An¬ 
nouncement  has  been  made  by  Rich¬ 
ard  Howell,  editor  and  publisher  of 
the  Sunday  Herald,  that  editorial 
workers  are  to  receive  a  33  1-3  per 
cent,  increase,  effective  at  once. 


A  Sbumway  Account 

The  Lockwood  &  Brackett  Company, 
maker  of  “Laco”  castile  soap,  225  State 
.Street,  Boston,  has  placed  its  advertising 
account  in  the  hands  of  the  Franklin  P. 
.Shumway  Company,  Boston.  Through 
an  inadvertent  error  in  Editor  &  Pub¬ 
lisher  of  January  i,  this  account  was 
credited  to  the  H.  B.  Humphrey  Com¬ 
pany. 


Few  Papers— (if  any)— surpass  the 


TRENTON  TIMI7Q 
NEW  JERSEY  *  IIVIILO 


Winter  Carnival  in  Des  Moines 

Des  Moines,  I  a.,  Jan.  6. — The  Eve¬ 
ning  Tribune  is  planning  a  “winter  car¬ 
nival”  patterned  after  the  St.  Paul  car¬ 
nival. 


A  Food  Medium 


Ad  Club  Loses  Suit 

Portland,  Ore.,  Jan.  6. — The  Port¬ 
land  Ad  Club  has  lost  the  case  it  re¬ 
cently  brought  against  the  Advance 
Apparel  Shop  of  this  city  on  a  charge 
of  fraudulent  advertising.  Charles  W. 


Even  during  the  past  summer  four  food 
pages — and  more — was  the  size  of  our 
regular  weekly  Thursday  food  feature — 
a  winner  for  housewives,  retailers  and 
manufacturers. 

Wednesdays  and  Sundays  four  auto  pages 
Tuesday  Music  Page  .  _ 

Circulation  26,649.  Member  A.  B.  C. 
KELLY-SMITH  CO. 


Marbridge  Bldg., 
New  York. 


Lytton  Bldg., 
CSiicago. 


BUFFALO  NEWS 

EDWARD  H.  BUTLER 

Editor  and  Publiabar 


“The  only  Buffalo  newspaper 
that  censors  its  advertising 
columns.  Many  of  our  adver¬ 
tisers  use  our  columns  exclu¬ 
sively.  The  above  is  one  of  the 
many  reasons  why.” 

MEMBER  A.  B.  C 
Foreign  Advertising  Representatives 
KELLY-SMITH  COMPANY 


220  Fifth  Avenue 
NEW  YORK 


Lytton  Building 
CHICAGO 


Tulsa  Stereos  Get  Raise 

Tulsa,  Okla.,  Jan.  6. — Stereoty] 
on  Tulsa  newspapers  have  just  sig 
a  new  scale  that  calls  for  $7  for 
work  and  $7.50  for  night. 


New  Christian  Herald  Editor 

Rev.  Charles  M.  Sheldon  has  bei 
appointed  editor-in-chief  of  tl 
Christian  Herald,  succeeding  Geor| 
H.  Sandison,  who  retires  after  thin 
years  on  the  staff  of  that  publicatig 


New  Toronto  Agency 

Toronto,  Jan.  3. — Thornton  Purld 
for  many  years  with  J.  J.  Gibboo 
Ltd.,  here,  has  established  an  adve 
tising  agency  of  his  own  in  this  cit 


Starts  Boston  Branch 

Des  Moines,  Ia.,  Jan.  6. — The  M« 
chants  Trade  Journal  will  establish 
branch  office  at  Boston. 


E.  S.  Cohan  Resigns 

Bridgeport,  Conn.,  Jan.  7. — E.  S. 
han,  circulation  manager  for 
Bridgeport  (Conn.)  Post,  has  resigi 


Salaries  Rise  in  Sacramento 

Sacramento,  Cal.,  Jan.  5. — The  Bee 
has  substantially  increased  salaries  of 
editorial  employes.  Other  departments 
of  the  paper,  including  the  mechanical, 
also  had  a  substantial  increase  in  pay. 


The  McClure 
Newspaper  Syndicate 


supplies  continuous  daily  and 
waakly  sarvicas  that  maka  and 
bold  home  circulation 
ALSO 


Fuson  In  “C.  of  C"  Work 
Memphis,  Tenn.,  Jan.  7. — Sam  D. 
Fuson,  newspaperman  of  Chicago,  St. 
Louis  and  Columbus,  O.,  has  been  ap¬ 
pointed  manager  of  the  newly  created 
publicity  department  of  the  Chamber  of 
Commerce. 


Big  Special  Feetures  on  Thnsiy 
Topics  by  Lsedlng  Writers 
Send  for  our  complete  list  snd 
ticulars  of  our  star  features,  includini 
Freak  H.  Slmonds,  Montage  Glass 
and  Sowell  Ford. 


N373  Fourth  Ave.,  New  York 


New  Jersey's  Greatest 
Morning  Newspaper 

THE  NEWARK  LEDGER 


For  six  days  in  the  week  we  an 
alone  in  our  field  of  more  than  • 
million  readers,  and  the 


SUNDAY  LEDGER 


Wo  caa  iacroasa  your  boslas 
you  want  it  incroaaod. 


BURRELLE 


Takes  a  place  among  the  loadini 
publications  of  the  country. 
Dorothy  Dix  Helen  Rowland 
Associated  Press 


You  hava  thought  of  proas  eUp- 
pings  yonrsalf.  But  lot  us  tall  yes 
bow  press  clipping  can  ha  modi 
a  businass-buildar  for  you. 


145  Lafayette  Sl,  N.  Y.  City 

Established  a  (}uartsr  af  a  CaataO 
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PENNSYLVANIA 


The  Bolsheviki  picked  Pennsylvania 
to  be  the  Keystone  of  the  revolution 
which  had  been  planned  to  overthrow 
our  government. 

This  selection  was  made  because  it 
was  recognized  that  Pennsylvanian 
industries  are  more  vitally  important 
to  the  general  prosperity  of  the  coun¬ 
try  than  are  the  industries  of  any 
other  one  State  in  the  Union.  Could 
Pennsylvania  be  crippled  industrially, 
the  rest  of  the  country  would  be  easy. 

They,  however,  did  not  seem  to  figure 
on  the  fact  that  81  per  cent,  of  the 
people  of  Pennsylvania  are  native 
born,  and  that  Pennsylvania  is  and 
always  has  been  the  headquarters  of 
Americanism. 

They  do  not  seem  to  figure,  too,  that 
over  eighty  per  cent,  of  the  foreign 
born  people  of  Pennsylvania  are  pro¬ 
gressive,  industrious,  peace  loving, 
law-abiding  people,  a  credit  to  the 
lands  from  which  they  came,  and  a 
valuable  addition  to  the  industrial 
population  of  Pennsylvania. 

You  can’t  pull  rough  stuff  in  Penn¬ 
sylvania  and  get  away  with  it,  but,  if 
you  have  a  good  proposition,  one 
worthy  of  consideration,  you  can  get 
action_,in  Pennsylvania  easy. 


Just  tell  Pennsylvania  people  about 
your  product  in  Pennsylvania  daily 
newspapers  (list  herewith),  and  supply 
the  goods  to  meet  the  demand. 

Pennsylvania  people  read  Pennsyl¬ 
vania  daily  newspapers,  and  buy  of 
Pennsylvania  merchants. 


*400 

19,000 

Circulation 

lines 

lines 

Allentown  Call  . 

23,140 

.04 

44 

*Altoona  Mirror . 

....(E) 

22,197 

.05 

.05 

Altoona  Timet  . 

9J)26 

.03 

.03 

Bethlehem  Glohe  . 

...(E) 

0,085 

425 

.025 

^Chester  Times  end  Republi- 

can  . 

(M&E) 

14,739 

.05 

.04 

ConnelltTilla  Courier  . 

...(E) 

*,714 

.015 

.015 

*Eatton  Express  . 

....(E) 

lZfi44 

.03 

.03 

Easton  Free  Press . 

...(E) 

14,182 

.0285 

.0285 

Erie  Herald  . 

...(E) 

0,009 

425 

425 

Erie  Herald  . 

. (S) 

9,020 

.025 

425 

*Harrishurg  Telegraph  .... 

....(E) 

30,998 

.055 

.055 

Johnstown  Democrat  . 

....(M) 

10,132 

.03 

.025 

Johnstown  Leader  . 

....(E) 

8,224 

.015 

.015 

Lancaster  Intelligencer  and 

News- 

Journal  . 

(MAE) 

22,183 

.00 

.00 

Lebanon  Daily  News  . 

....(E) 

8410 

.025 

.025 

New  Castle  News . 

....(E) 

13,814 

425 

.025 

Oil  City  Derrick . 

....(M) 

0,213 

.023 

.018 

Philadelphia  Record  . 

....(M) 

113,004 

45 

45 

Philadelphia  Record  . 

. (S) 

127470 

45 

45 

Pittsburgh  Dispatch  . 

....(M) 

55,055 

.13 

.08 

Pittsburgh  Dispatch  . 

. (S) 

55408 

.14 

.14 

Pottsrille  Republican  . 

....(E) 

10405 

.04 

.83 

Scranton  Republican  . 

....(M) 

30428 

.08 

.07 

Scranton  Times  . 

....(E) 

33469 

.09 

.08 

West  Chester  Local  News.. 

.  .  .(E) 

114M 

.03 

43 

....(E) 

18437 

.05 

44 

**WiIliamsport  Sun . 

....(E) 

15498 

.00 

.04 

Y ork  Gaxette  . 

....(M) 

14410 

.03 

43 

ToUl  . 

707463 

$1.6694 

$14394 

Government  Statement, 

October 

1st,  1919. 

1  *A.  B.  C.  Report,  October  lst»  1919, 

**A.  B.  C.  12  month  report 

ending  June  30,  1919. 
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THE  RICHEST  AND  MOST  RESPONSIVE 
MARKET  ON  THE  FACE  OF  THE  EARTH 


is 


Here  live  10,000,000  people 

Here  live  2,000,000  families 

These  10,000,000  people  wear  clothes,  eat  food,  want  the 
very  best  and  latest,  and  are  the  greatest  spenders  to  be 
found  anywhere. 

The  man  with  goods  for  which  he  wants  to  find  a  quick  market, 
can  find  his  richest  prospect  among  the  2,000,000  people 
who  each  day  buy  a  morning  and  evening  newspaper. 

These  2,000,000  people  constitute  a  carefully  selected  audience 
of  wide-awake,  worth-while  people  with  money  to  spend 
who  always  keep  abreast  of  the  times. 

In  no  other  place  can  so  many  of  this  class  be  found  and  so 
effectively  reached,  in  any  desired  group,  as  through  the 
daily  newspapers  of  New  York. 

Through  dominant  newspaper  advertising  consumer  demand, 
which  will  compel  distribution,  can  be  accomplished  over 
night  for  goods  the  people  want. 

The  routine  powers  of  buying  wholesale  and  jobber  service 
at  great  sacrifice  is  costly  and  ineffective  in  comparison 
with  the  new  sure  fire  way. 

THE  NEW  YORK  GLOBE 

JASON  ROGERS,  PnbBsher 


